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a note from our 
executive director 

The Pain Point
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There’s no such thing as  
a small hearing loss.  

Help yourself and  
others not to reach the 
pain point, but rather,  
begin today to treat  

hearing health as  
part of your overall  

wellness plan.

B Y  B A R B A R A  K E L L E Y

I t was Thanksgiving dinner with the family chatting, laughing, and eating, 
silverware and glasses clanging. Abruptly, in the middle of the festivities, Mark’s 
dad got up and left the table and headed to his bedroom to be alone. You can 

guess why. It happens when the stress and frustration of trying to hear is just too 
much to manage. The self-perceived embarrassment of not being able to hear, of 
giving the wrong response to a comment, is too humiliating. Withdrawal seems 
like the only solution at the time.
 Hearing loss can be insidious, chipping away at the hearing you have,  
zapping energy and eroding confidence and the will to stay engaged, especially 
with those we love. People are meant to live in community—relationships thrive 
with conversation, and when that breaks down, so do we.
 Mark said the hearing loss not only affected his dad, but also his mom. 
They were once a social and active couple. They didn’t realize it, but they with-
drew together because of hearing loss. The pain of the Thanksgiving dinner  
was the crescendo of many small events of not paying attention to hearing and 
how it was affecting life. Unless it’s a sudden hearing loss, hearing loss “creeps  
in this petty pace from day to day” (a nod to Shakespeare’s Macbeth).
 Sounds like a bleak picture, doesn’t it? This true story has a happy con-
clusion. Mark’s dad got hearing aids, worked through the adjustment of wearing 
them and got back to his old self. But as Mark will tell you, one of the people 
who benefited just as much was his mom. She got her life back, too. She started 
working out to get into shape for their planned trip to Machu Picchu. This couple 
was again excited—ready to take on life in their older years. Together they came 
so close to slipping away and aging ahead of their time.

Addressing Hearing Health
A lot has changed for the better over the last few decades. Technology—hearing 
aids, cochlear implants, captioning, speech-to-text apps, smartphones—has 
improved and works well for people with hearing loss. Lately, there’s been more 
attention paid to hearing health as part of overall wellness and why it’s important 
to protect your hearing, get your hearing tested and take action. 
 One thing that hasn’t changed much is the emotional toll hearing loss 
takes and what happens when you don’t do anything about it. The old advice that 
hearing loss is part of aging and you should just learn to live with it, is just that, 
old advice. Don’t believe it if anyone or any health care provider tells you there’s 
nothing you can do. 
 Most people reading this have taken care of their hearing health. You know 
the consequences of not trying to do something. There are so many people who 
have yet to take action. 
 People often hesitate to take care of their hearing and, if they know it’s a 
hearing loss, wait far too long to get hearing aids. Share this story with those you 
care about—you might have influence.

Amplifying the Message
Here at HLAA we’ve been working to shine a light on hearing health and drive 
people to hearing care. We’re looking for new ways to communicate, whether it’s 



H E A R I N G  L I F E   •   W I N T E R  2 0 2 2   •   H E A R I N G LO S S . O R G   •   9

in new printed publications or messages across digital 
platforms and our website. We want to meet people 
where they are, and not wait for them to find HLAA. 
We want to provide solid information and support  
to anyone who needs it along their hearing journey. 
HLAA offers chances for engagement with a community 
where it’s okay not to hear well—HLAA Chapters,  
Walk4Hearing, the HLAA Convention this June in  
Tampa and virtual meetings and webinars. 
 With our partners in the hearing health care  
industry and professional organizations, we’re building 
on the successful “Hear Well. Stay Vital.” media cam-
paign. We are working with the Hearing Health  
Collaborative here in the U.S., the World Hearing 

Forum, the Ida Institute in Denmark and the Cochlear 
Implant International Community of Action. We cherish 
our partners, supporters and donors, our volunteers at 
the grassroots level, and you who have chosen to associ-
ate yourself with HLAA in some way. 
 There’s no such thing as a small hearing loss.  
Help yourself and others not to reach the pain point,  
but rather, begin today to treat hearing health as part  
of your overall wellness plan.  

Barbara Kelley is executive director of the Hearing  
Loss Association of America. Follow her on Twitter  
@Bkelley_HLAA.

Login to Facebook.com. 
The “Search Facebook” 
field is at the top left  
corner of the page.  
Type “Hearing Loss  
Association of America— 
Official Community & 
Support” to get to the 
group page, and request  
to join the private  
Facebook group.

1)  First——always get your ears checked  
by an ENT. Then, get a referral from  
the ENT for a good audiologist.

2)  Then go to the audiologist for a good 
audiogram (hearing test).

3)  If the audiologist has a hearing aid  
dispensary and is reasonable, get a  
quote for the aids, and

4)  shop around.
5)  If you need ear molds made, they will  

do it at the first appointment with the 
dispensary that you choose.

6)  When you are fitted with the aids, ask  
lots of questions about the aids and  
what’s the best way to get the best  
success with them!

7)  It will take several adjustments to the 
aids on different appointments.

—— Liz Fletcher

“In a world of rapidly changing ways to get new hearing aids, there are  
online hearing tests, coupons in the mail and flyers for “free” hearing  
tests, online hearing aids to buy, and soon——Over The Counter (OTC)  
hearing aids…plus the ones you can already buy through Walgreens, 
WalMart and other local franchises…plus all the latest changes in  
health insurance coverage, which are not always what they seem. The  
one piece of advice I always give is to make sure you have a thorough,  
professional and complete (not just a graph, but a full test in the booth) 
hearing test before venturing into the world of “Direct to Consumer”  
(DTC) purchasing. You wouldn’t buy a pair of glasses other than “readers” 
without an eye exam, and with hearing loss having more complexity,  
why not invest in getting a determination of your hearing loss from an  
audiologist first? Then you can choose which direction is right for you.” 
—— Mary Clark


