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FEDERAL LAW PROHIBITS ANYONE BUT REGISTERED USERS WITH HEARING LOSS FROM USING INTERNET PROTOCOL (IP) CAPTIONED TELEPHONES WITH THE CAPTIONS TURNED ON. IP Captioned Telephone Service may use 
a live operator. The operator generates captions of what the other party to the call says. These captions are then sent to your phone. There is a cost for each minute of captions generated, paid from a federally administered fund. No cost 
is passed on to the CapTel user for using the service. CapTel captioning service is intended exclusively for individuals with hearing loss. CapTel® is a registered trademark of Ultratec, Inc. The Bluetooth® word mark and logos are registered 
trademarks owned by Bluetooth SIG, Inc. (v2.5 7-18)

www.CapTel.com  l  1-800-233-9130

 
Traditional Model 

CapTel 840i

Getting details right over the phone is  
important. People with hearing loss can  
trust CapTel® for accurate, word-for-word  
captions of everything their caller says.  

 

Accuracy Matters

 
Low Vision Model 

CapTel 880i

Proud Sponsor

ADVERTISEMENT

we have you all set in a corner 
booth on Friday night at 7:00 
for your anniversary dinner 
see you then 

WALK4 
HEARING - -

we11 meet you at the 
restaurant at 6:45 
looking forward to 
celebrating will1 you 



6   •   H E A R I N G  L I F E   •   M A R C H / A P R I L  2 0 1 9   •   H E A R I N G LO S S . O R G

about HLAA

Advertiser Index
CapTel/Ultratec ..................................................................................... Page 5
CaptionCall .......................................................................................... Page 12
Cochlear Americas .................................................................................. Page 3
Ear Technology .................................................................................... Page 27
Hamilton CapTel ................................................................. Inside Front Cover
InnoCaption ......................................................................................... Page 31
MED-EL .........................................................................................Back Cover
Panasonic ..............................................................................Inside Back Cover

ABOUT HLAA
Founded in 1979 by Howard E. 
“Rocky” Stone (1925–2004), the 
Hearing Loss Association of America 
(HLAA) is the nation’s foremost 
membership and advocacy organization 
for people with hearing loss. HLAA 
opens the world of communication 
to people with hearing loss through 
information, education, support  
and advocacy.

BOARD OF TRUSTEES
Don Doherty, M.A., Ed.S., NC 
Chairperson 

Richard Einhorn, NY 
Vice Chairperson

Katherine Bouton, NY 
Secretary

Kevin H. Franck, Ph.D., MA 
Treasurer

Barbara Kelley, ex-officio
Jan Blustein, M.D., Ph.D., NY 
Shari Eberts, NY
Peggy Ellertsen, M.Ed., MA 
Pete Fackler, NY
Patrick Holkins, Esq., D.C. 
Michael Meyer, IL
Cheri Perazzoli, WA
James C. Saunders, Ph.D., PA 
Nancy Lelewer Sonnabend, MA 
Michael Stone, Esq., D.C.
Kelly Tremblay, Ph.D., WA 
Margaret Wallhagen, Ph.D., CA 

PROFESSIONAL ADVISORS
Audiology
Larry Medwetsky, Ph.D.
Gallaudet University

Jennifer Yeagle, M.Ed., CCC-A
The Listening Center 
Johns Hopkins

Captioning (CART)
Deanna Baker, RMR, FAPR

Chapter Development
Joan Kleinrock

Get in the Hearing Loop  
Steering Committee
Stephen O. Frazier 
Cheri Perazzoli

Hearing Loop Technology
Juliëtte Sterkens, Au.D.

Legal
Henry Fader, Esq.
Pepper Hamilton LLP

Medical
Paul Hammerschlag, M.D. 
New York University 
Langone Medical Center

Frank Lin, M.D., Ph.D.
Johns Hopkins University 
School of Medicine

Mental Health
Samuel Trychin, Ph.D.

Technical
Linda Kozma-Spytek, M.A., CCC-A
Gallaudet University

Harry Levitt, Ph.D.
RERC, Gallaudet University  
Advanced Hearing Concepts, Inc.

STAFF
Barbara Kelley

Executive Director

Dave Hutcheson 
Director of Marketing and Communications 

Editor-in-Chief, Hearing Life

Lise Hamlin
Director of Public Policy

Nancy Macklin
Director of External Affairs

Ronnie Adler
National Walk4Hearing Manager

Ann Rancourt
National Walk4Hearing Manager

Alissa Peruzzini
National Walk4Hearing Manager

Kiersten Valko
Walk4Hearing Program Assistant

Susan Parras
Director of Web Technologies

Amanda Watson
Meeting Planner

Rini Indrawati
Financial Reporting Accountant

Amber Howell
Database Coordinator

Beth Torp
Hearing Assistive Technology Education and Training 

Assistant

NATIONAL OFFICE VOLUNTEERS
David Gayle, Hollace Goodman, Barry Kasinitz 

Barbara Miller, David Sherman 

Hearing Loss Association of America
7910 Woodmont Avenue, Suite 1200

Bethesda, MD 20814 
301.657.2248 Voice • 301.913.9413 Fax 

Graphic design by  
A. Jill Wagner, MA • IconoGraph Designs

For advertising information, contact Keegan Hudson at keegan@bhsalesgroup.com

@hearinglossassociation

@hlaa

facebook.com/HearingLossAssociation

hearingloss.org

inquiry@hearingloss.org

II 
CJ 
~ 

~ 
rl1 

YEARS 1979-2019 



H E A R I N G  L I F E   •   M A R C H / A P R I L  2 0 1 9   •   H E A R I N G LO S S . O R G   •   7

executive  
director

The idiom “where the rubber meets the road” is a 
common one meaning when a plan is put in motion, 
we will really know how good it is.
But, I am talking literally about when my rubber 

jogging shoes hit the road at an HLAA Walk4Hearing. 
Last year, I attended more Walk4Hearing sites than ever, 
and frankly, I love it! Correction, I love you! Walk day is 
like none other. It’s a day where people of all ages with 

the common interest of hearing 
loss or hearing health come 
together for some fun. Fun takes 
many forms at a Walk4Hearing. 
It can mean children with hearing 
loss playing with each other 
along the route and their parents 
sharing stories. In San Diego 
I walked with a grandmother 
who is a “walkathon” pro 
who participates in any walk 

with a cause that affects her grandchildren—juvenile 
diabetes, autism and hearing loss (but not all the same 
grandchild). This grandma’s rubber soles were faster 
than mine! 

Tucked in amidst the fun is our mission of opening 
the world of communication to people with hearing loss 
through information, education, support and advocacy. 
You can find it if you look carefully. We offered free 
hearing screenings at many of the Walks last year where 
people lined up to see if they might have a hearing loss—
and in some cases, a loved one encouraged another to 
get in line! Support for one another rules the day. The 
message is clear: You are not alone with your hearing 
loss. Does this sound like something you want to be part 
of? Read how in this issue. I hope to meet you along the 
route.

What Are My Options?
I realize not everyone reading this has a chance to attend 
a Walk4Hearing, but HLAA has something for everyone 
along your hearing journey. 

The HLAA2019 Convention this year is in Rochester, 
New York (June 20–23). See if you can carve out the 

time and budget to attend. We offer a rich program 
along with fun events, all in a hearing-friendly place with 
realtime captioning and hearing loops in every session. 
This year’s Research Symposium is The Latest on Genetics 
and Hearing Loss, featuring the top researchers in the 
world and an all-new format that will be engaging and 
informative. There will even be a mini HLAA2019 
Convention Walk4Hearing to get your body moving, 
and again, have some fun. Bring those rubber-soled shoes 
not only for the Walk but to be traversing the Exhibit 
Hall and workshops. I hope to meet you along the way. 

HLAA Chapters are another option if you want the 
camaraderie of being with others just like you. Our 
chapters offer rich educational programs and mutual 
support and there is some fun thrown in from time to 
time. Go to hearingloss.org/chapters-state-orgs to 
find an HLAA Chapter near you. 

Plan a DIY (that’s a “do-it-yourself”) event where the 
HLAA mission can come alive on your terms. See the 
next page on what this could mean for you. 

If you are reading this you likely are an HLAA 
Member or some variety of supporter. If you like what 
Hearing Life offers, encourage someone to join HLAA 
and receive the magazine. Or give it as a gift that keeps 
on giving six times a year. 

Who Are We After 40 Years?
HLAA celebrates its 40-year anniversary this year. The 
more I dive into the history of nonprofits in the United 
States, I learn how amazing it is to have such a long 
history for an organization that would be considered 
small next to the big ones such as United Way. We want 
reliable information and support along our hearing 
journey. People who want to be part of HLAA are those 
who want to stay in the hearing world with technology. 
And, the technology only gets better with more options. 

Speaking of technology, this January I attended 
the CES (Consumer Electronics Show) produced by 
the Consumer Technology Association. I was part of 
the Hearing Access Group, along with an all-star cast, 
appearing here in alphabetical order: Brenda Battat, 
former HLAA executive director and consumer advocate; 

Where the Rubber Hits the Road
B Y  B A R B A R A  K E L L E Y



8
  •

  H
E

A
R

IN
G

 LIFE
  •

  M
A

R
C

H
/A

P
R

IL 2
0

1
9

  •
  H

E
A

R
IN

G
LO

SS.O
R

G

executive  
director

D
ebra B

erlyn, C
E

O
, C

onsum
er Policy Solutions, Project 

G
O

A
L

; R
ichard E

inhorn, H
L

A
A

 B
oard vice chair, 

sound expert and com
poser; L

inda K
ozm

a-Spytek, 
research audiologist from

 G
allaudet U

niversity and 
H

L
A

A
 technology advisor; K

R
 L

iu, form
er H

L
A

A
 B

oard 
m

em
ber and C

T
A

 Foundation B
oard m

em
ber; and 

N
ancy M

acklin, H
L

A
A

 director of external affairs. 
W

e attended C
E
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ake products 
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message from the 
chairperson of  

the board

I recently read an article by Brian Taylor, Au.D., who is the 
director of clinical audiology for the Fuel Medical Group 
and the editor of Audiology Practices, published by the 
Academy of Doctors of Audiology. In the article Brian 

described some of the artificial intelligence (AI) features for 
hearing aids on display at the 2019 Consumer Electronics 
Show (CES; attended by around 200,000 people, includ-
ing our own Barbara Kelley and Nancy Macklin). 

Brian’s article discussed new hearing aid technologies, 
which now include voice-activated Google Assist (where 
hearing aids respond to voice commands) and biosensors 
(to record fall detection and alerts). Hearing aid 
manufacturer ReSound demonstrated hearing aid linkage 

to Apple’s Siri. Their LiNX Quattro 
uses biosensors to learn user 
preferences and settings and will 
automatically adjust to the user’s 
listening environment. 

In addition to ReSound, hearing 
aids from Oticon and Starkey will 
be equipped with AI and respond 
to voice commands. Also on display 
was a Widex Energy Cell that can 

recharge a hearing aid battery in about 20 seconds. Dr. 
Taylor said we are entering a new era of hearing health 
care where the types of devices a consumer can purchase 
are ear-worn but have multi-tasking functionality.

The Industry Is Growing, and so Must HLAA
As the field of “hearing life” increases in complexity and 
cost, HLAA must also increase its membership numbers 
and revenue dollars if we are to remain the number one 
consumer-based organization for people with hearing loss. 
In that spirit I am making a personal appeal to our HLAA 
community to look to the future and help raise the funds 
needed to continue carrying out our mission, which can 
only be done with more resources—including members. 
Staying relevant will take renewed commitment and a new 
vision of who we are as an organization and where we see 
ourselves over the next few years.

You might ask, “What can I do?” You can participate 
in one or all of our fundraising efforts, especially the 

Walk4Hearing and our spring and fall appeals. You can 
help raise awareness of the vital role HLAA is playing in 
opening the world of communication to all by bringing 
new friends to your chapter meetings, holding speaking 
engagements to educate the community about who we 
are and what we do, or contacting veterans groups to 
let them know about the new HLAA Veterans Across 
America Virtual Chapter. You can attend the HLAA2019 
Convention in Rochester, New York or sponsor another 
member enabling them to attend, or you can contact 
businesses and ask them to sponsor our events. There 
are many things you can do to be part of the energy we 
will need as an organization to quickly move forward and 
face whatever the future may bring. 

One idea I championed about year ago was to let 
the national office know where you work or where you 
used to work. Using this information, our development 
committee can help identify those companies or 
corporations that we can contact for possible grants or 
sponsorship. Many of our sister groups are doing this 
to identify places of employment that give matching 
funds for donations or have advocacy efforts that align 
with what we do. In a previous nonprofit organization 
where I used to work, an employee of a large corporation 
alerted me that their board of directors advocated for the 
population we served. They ended up making a $50,000 
donation. If we don’t ask, we will never know!

My goal in making this appeal is to strengthen our 
organizational commitment to have the resources we 
need to meet the challenges ahead. We have steady 
leadership at the helm, we have a committed board 
of trustees, but most importantly, we have you—our 
committed and passionate members. Rest assured we 
are doing everything we can, now we just ask the same 
of you. Remember, we don’t just exist for you, we exist 
because of you. 

Semper Fi.

Don Doherty, M.A., Ed.S., is chairperson of the HLAA 
Board of Trustees and lives in Moyock, North Carolina.  
He is retired from the United States Marine Corps and can 
be reached at chairperson@hearingloss.org.

A New Era of Intelligence
B Y  D O N  D O H E RT Y
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founder’s corner

People First—Deafness Second 
When an adult loses his or her hearing, it is simply one 
more of life’s problems. How each of us handles that 
problem will be determined 
largely on the basis of personality 
and adaptation to life. That is 
why the word “People” is so 
important in our name, Self Help 
for Hard of Hearing People. 
SHHH focuses on people first—
deafness second. We are people 
who happen to have lost our 
hearing. The more we can expand 
our human dimension, the greater 
the chance we have of coping 
successfully with hearing loss. 

Our story in [the March/
April 1984] issue, “A Holistic Approach to Hearing 
Loss?”, reflects our belief that when a life event is seen as 
a challenge, we can cope. But when the same life event 
is seen as a crushing blow, helplessness and depression 
negate effective coping. We see a positive attitude as 
basic to a holistic approach. 

Once the mind grasps the need for change or a 
readjustment and is open to information on how best to 
effect such change, there is a good chance for successful 
handling of the problem involved. Then, the various 
aspects of a holistic approach can be integrated into an 
individualized method. 

We concede that our treatment of the holistic 
approach is somewhat superficial. Obviously, we have 
left a lot unsaid and some areas were not even touched 
upon. Our reasoning is that the basic point of departure 
in this field is attitude. If we can persuade even a few 
people that they can best help themselves by fostering 
a positive attitude and using the considerable support 
structure of an SHHH Chapter, we think we will have 
made an impact. 

By taking responsibility for their health in its 
broadest sense, people discover new meaning and 
fulfillment as they participate along with the best 
of medical science in maximizing their health. But, 

People First
B Y  H L A A  F O U N D E R  R O C K Y  S T O N E  ( 1 9 2 5 - 2 0 0 4 )

In November 1979, Self Help for Hard of Hearing 
People (SHHH) was founded by an ex-CIA operative 
named Howard E. “Rocky” Stone. Even though 
the name changed to Hearing Loss Association 
of America (HLAA) in 2006, one thing remains 
constant—Rocky’s vision:

I established SHHH as a membership organization 
run by people with hearing loss. We provide 
information necessary for them to make choices, but 
emphasize the choice must be theirs. The challenge is 
to develop togetherness within diversity.

Eight months after the inception of SHHH, the first 
issue of the Shhh journal was published. Even though 
it has gone through a few name changes since then, 
the magazine you are reading is the very same one 
that has been published continuously since July 1980. 

Rocky penned a column for every single issue of the 
magazine during his 13-year tenure at the helm of 
SHHH. In honor of our—your—organization’s 40th 
anniversary, we’d like you to get to know Rocky a 
little better by publishing a selection of his columns in 
each 2019 issue of Hearing Life. 

In the January/February 2019 issue of Hearing Life 
we printed the very first column Rocky wrote (“The 
Beginning,” page 10, reprinted from the July/August 
1980 issue of the Shhh journal). In that, Rocky 
discussed the founding of HLAA.

In that column Rocky discussed how SHHH came to 
be and touched on the “why,” but if we fast-forward 
to the March/April 1984 issue he really gets to 
the core; the fundamental, basic reason behind the 
“why”—People. And it’s because of people—you, 
our members—that we still exist today, 40 years later, 
stronger than ever.

—DH

Howard E. “Rocky” 
Stone, founder of 
HLAA, circa 1979.
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founder’s corner

when doctors do not encourage such participation, 
Norman Cousins sees the surge toward consumerism 
in medicine as “turning people against the system of 
elaborate referrals and the promiscuous use of medical 
technology.” The anxieties, the fears, the loneliness 
that we take to the physician’s office are compounded 
if there is no personal interest, no rapport between our 
doctors and ourselves. With the increased technology 
and specialization in medicine, people feel left out of 
the process. We are treated like things. We are seldom 
listened to. Too often, when doctors talk, they talk 
about us, not to us. Assertiveness, too, becomes part of 
the holistic process. 

“If you are not part of the solution, you are part of 
the problem.”

—Rocky Stone

An Invisible Condition
If you want to learn more about Rocky 
Stone and read more of the columns by 
this remarkable man, they have all been 
compiled into a single book, The Invisible 
Condition—The Human Side of Hearing Loss, 
available for download on our website. Go 
to hearingloss.org/about-hlaa/our-founder 
and scroll down until you see “Download 
Rocky’s Book.”

SHHH focuses on people first—deafness second.  
We are people who happen to have lost our hearing. The more we 

can expand our human dimension, the greater the chance  
we have of coping successfully with hearing loss. 

The cover of the March/April 1984 issue of the Shhh journal, 
from which this column was taken.

Hearing Loss Association of America 

YEARS 1979-2019 
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I
n 2018, the Walk4Hearing offered free hearing 
screenings at nine cities across the country. Nearly 
400 walkers took us up on the offer, making the 
initiative a huge success. (And we are looking to more 

than double that number in 2019.) But the number 
of people who had their hearing screened was not the 
only indicator of success. The campaign also brought 
an increased awareness of getting a screening as an 
important first step toward good hearing health to 
the 10,000 people at all our Walks nationwide, and to 
numerous more through many outreach efforts. 

Hearing health affects overall health and well-being. 
It has been shown that untreated hearing loss can lead 
to falls, isolation, anxiety, depression—and possibly 
even cognitive decline. It has also been shown to impact 
physical, emotional and mental health, perceptions of 
mental acuity, social skills, family relationships, self-
esteem, and work and school performance. 

Hearing loss does not discriminate; anyone is 
susceptible. But it can also be prevented or treated. 
Regular hearing screenings are the best way to detect 
a potential problem. They are done by several types of 
hearing health care professionals, and they are simple, 
painless and quick. If a screening shows signs of hearing 
loss, a complete hearing evaluation by an audiologist or 
otolaryngologist will be needed to put you back on the 
right track to hearing health! 

The success of our 2018 campaign for hearing health 
would not have been possible without the organizations 

Recognizing  
the Importance of  
Hearing Health 
B Y  R O N N I E  A D L E R

that provided the screenings at the nine Walks. Their 
involvement consisted of much more than a van. Along 
with the hearing health care professionals who were on 
hand to perform the screenings, they had volunteers 
and staff who collaborated with us to pull off the 
monumental task of screening nearly 400 walkers. Many 
thanks to the following organizations that were not only 
responsible for allowing us to make the initiative possible, 
but to make it a great success.

 
Acute Hearing Centers,  
Kentucky Walk4Hearing

Center for Hearing and Communication,  
New York City Walk4Hearing

CVS and California Lions Mobile Screening Unit, 
Long Beach Walk4Hearing

EI Group, Inc., North Carolina Walk4Hearing

Health Testing Solutions,  
Houston Walk4Hearing

Illinois Lions Club, Chicago Walk4Hearing

Lions Community Outreach Foundation, 
Washington, DC Walk4Hearing

Michigan Audiology Coalition/Central 
Michigan University,  

Michigan Walk4Hearing

Salus University, Pennsylvania Walk4Hearing
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22 million Americans are 
exposed to hazardous noise 

levels in the workplace.

Marc Moscatelli and his daughter Ana. Marc had his hearing 
screened at the Pennsylvania Walk4Hearing.

“I thought having a hearing screening 
on-site at the Walk was a wonderful 
idea. I often think about my hearing 
and whether it is okay or not, and 
my family has always nudged me to 
have it checked. I had my screening 
during the Walk and passed. The 
convenience of having it available at 
the Walk4Hearing made my decision 
very easy.”

—Marc Moscatelli, Pennsylvania Walk4Hearing

“The free hearing screening was 
a great experience! I work in a 
fabrication shop and it was great to 
have that service provided so I could 
make sure I wasn’t doing irreparable 
damage to my hearing. Set my mind 
at ease!”

 —Dustin Letherman, North Carolina Walk4Hearing

Brianna Casey, Amy Wilson and Elizabeth Labib (l to r), students 
from the Salus University chapter of the Student Academy of 
Audiology, in front of the Salus University hearing screening van at 
the Pennsylvania Walk4Hearing.

“Salus University’s chapter of the 
Student Academy of Audiology was 
thrilled to offer hearing screenings 
at the Pennsylvania Walk4Hearing. 
The event was a blast! It was such a 
special opportunity to connect with 
participants and their families, all 
while encouraging hearing health 
and education. We can’t wait to 
return for the 2019 Walk!”

—Amy Wilson, audiology student and Salus University 
Student Academy of Audiology Humanitarian Chair
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“Center for Hearing and 
Communication is pleased to 
have been a part of the New York 
City Walk4Hearing for more than 
10 years. By offering free hearing 
screenings, we give people the 
opportunity to experience first-rate 
hearing health care on the spot. 
They really love that! And I think it 
makes a lasting impression.”

—Kristin M. Aravena, Au.D., CCC-A,  
Center for Hearing and Communication

Even a mild hearing loss can cause a 
child to miss as much as 50 percent 

of classroom discussion.

“It was a real pleasure to be on 
the front lines of initiating this 
HLAA sponsored community 
hearing screening at the Houston 
Walk4Hearing. It was challenging 
indeed, but I was able to get 
great support from a noted local 
(audiologist-owned) industrial health/
hearing conservation company who 
supplied a state-of-the-art mobile 
testing trailer. And I got a great 
response from a local audiology 
program at Lamar University, as well 
as the University of Houston Speech 
and Hearing Department, which 
supplied a dozen students to help 
with the testing. We screened more 
than 70 people that morning and 
even identified one high schooler 
with a moderate hearing loss. It was a 
real success and a great community 
effort! We are all looking forward to 
doing it again in 2019.”
—Max McCarthy, Houston Walk4Hearing Committee Volunteer

“We had been providing hearing 
screenings at the Dayton/Cincinnati 
Walk4Hearing for several years, 
until it stopped taking place in 
2017. But this year we offered them 
at the Kentucky Walk. We have had 
wonderful experiences, everyone is 
friendly and we’ve screened people 
from all over. The farthest was from 
California. They were visiting family 
and were going to follow up with 
an ENT when they got back home. 
We had the privilege of helping 
a number of people with their 
hearing needs.”

—Dawn Konrad, outreach and marketing specialist,  
Acute Hearing Centers, hearing screening provider  

at the Kentucky Walk4Hearing 

Visit hearingloss.org for statistic sources.

00 
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The Illinois Lions Club provided hearing screenings at the Chicago Walk4Hearing.

We are aiming to expand our reach to 
provide free hearing screenings at all 2019 

Walk4Hearing locations. This year, when 
you walk with us and get your free hearing 
screening, you’ll get a sticker to encourage 
everyone else at the Walk to get screened! 

2019 Walk4Hearing Dates and Locations

Spring Walks
May 11 • Milwaukee, Wisconsin

May 11 • Westchester/Rockland, New York
May 18 • Milford, Michigan

May 18 • Salt Lake City, Utah
June 8 • Long Beach, California
June 9 • Hartford, Connecticut

June 9 • Littleton, Colorado
June 15 • Nashville, Tennessee

Fall Walks
September 22 • New York City, New York

September 28 • Chicago, Illinois
September 29 • Buffalo, New York

October 5 • Houston, Texas
October 13 • Cary, North Carolina

October 13 • West Windsor, New Jersey
October 19 • Washington, D.C.

October 20 • Philadelphia, Pennsylvania
October 27 • Brighton, Massachusetts

November 2 • Louisville, Kentucky
November 2 • Mesa, Arizona

Nearly 13 percent 
of kids between the 

ages of 6 and 19 
have hearing loss as 

a result of listening 
to loud music, 

particularly through 
earbuds at unsafe 

volumes.

- ~ WALX4 , __ :..;:-:_==--
~ HEARi~ ... 

~ 

I GOT MY HEARING SCREENED! 

ILLINOIS LIONS CLUB 
HEARING SCREENING 
--.as.MftlllMkriMN .. iM.«s 
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Ronnie Adler is an HLAA national 
Walk4Hearing manager. She can be reached 
at radler@hearingloss.org.

National Walk4Hearing Sponsors— 
Our Partners with Purpose

HLAA Walk4Hearing national sponsors make  
face-to-face connections with people with hearing 
loss and their friends and family at Walks across 
the country. We value our partnership with national 
sponsors for their tremendous impact on hearing 
health and awareness. Thank you to all of our  
2019 national Walk4Hearing sponsors!

As a national Walk4Hearing sponsor you have 
the opportunity to make a difference in the lives 
of people with hearing loss and increase your 
company’s exposure and brand awareness. 

Is your company ready to be a partner with 
purpose? Contact Nancy Macklin at nmacklin@
hearingloss.org or 301.657.2248 Ext. 106 for more 
information. 

Capital Sponsor

Premier Sponsor 

Silver Sponsors

 
 

 
  

  
 

  
 

  
 

 

  
 

  
 

 

 

  
  
 

  

CapTel is a registered trademark of Ultratec. Bluetooth® is a trademark of Bluetooth SIG, Inc.

Captioned Telephone
www.CapTel.com 
1-800-233-9130

Catch Every Word 
Enjoy phone conversations confident you’ll catch 

every word! CapTel® Captioned Telephones show 

you captions of everything your caller says.

•  Includes built-in answering machine 

• Extra large display screen with variable font   
 sizes and colors

• Includes free captioning service and no monthly  
 fees or contracts required

• Different models to fit your lifestyle

The Ultimate Phone for People  
with Hearing Loss

CapTel 2400i 
includes Bluetooth® 

connectivity and 
Speaker phone

Michigan Audiology Coalition/Central Michigan University provided 
hearing screenings at the SE Michigan Walk4Hearing.

People with hearing loss  
wait an average of 7 years 

before seeking help.

Only 1 in 5 people who would benefit 
from a hearing aid actually uses one.

~ I) CaptionCall 
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W
hen we talk about the Walk4Hearing, we 
typically refer to it as a “national” program. 
While this is true—it is, in fact, the largest 
walk of its kind for people with hearing loss 

in the country—that could also imply it is a single event, 
which is not the case. The Walk4Hearing is a series of 
local events spread throughout the country (19 of them 
in 2019) which, when taken as a whole, raises awareness 
and supports programs on a national level. 

But the success of the Walk4Hearing is really based 
on the fact that it is local. Each Walk is a local event 
which not only brings people with hearing loss together, 
but it is also an opportunity to spread the message to the 
entire community. 

One of the ways we do this is to encourage local 
organizations to get involved and use their reach to 
impact even more people and to raise funds to support 
local programs for people with hearing loss. We do 
this through our revenue-sharing Alliance program. 
An Alliance can be any type of organization—schools, 
nonprofits, camps, or businesses—whose mission is to 
further serve those with hearing loss and their families. 

For these organizations, being an Alliance gives them 
the ability to raise funds to increase their exposure, 
educate the community, or to start a new initiative. 
Walk4Hearing Alliances receive 40 percent of the 

Walk4Hearing Alliances 
Are Influencing Local 
Programs and Exceeding 
Outcomes
B Y  A N N  R A N C O U RT

funds from any team at the Walk that designates their 
organization as their Alliance.

The Alliance program is as much about raising 
awareness in local communities as it is about raising 
funds, and who better to do that than the organizations 
right in the community; the ones that know the 
community best. Here we would like to share the stories 
of a few Alliance partners and what the Walk4Hearing 
means to them.

American Hearing Impaired Hockey 
Association (AHIHA)—Stan Mikita Hockey 
School for the Deaf and Hard of Hearing
Submitted by Karen Gintoli

AHIHA’s partnership with the Walk4Hearing as a 
national Alliance has proven to be a great relationship. 
The Walk4Hearing allows us to work together in 
educating communities about our hockey school and 
sports for people with hearing loss while having fun and 
raising money for two great organizations. 

In 1973, the Stan Mikita Hockey School for the 
Deaf and Hard of Hearing was founded when local 
Chicago businessman Irv Tiahnybik asked his friend Stan 
Mikita, an NHL legend, to help him organize the camp 
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because his son Lex, who had a hearing loss, was having 
difficulties on his “hearing” hockey team. Irv knew if his 
son was struggling, other players with hearing loss would 
be too.

One of the kids at the camp, 15-year-old Eric Dillner, 
who registered for the Connecticut Walk4Hearing on 
team CT Loves AHIHA, stated, “At AHIHA you forget 
about your disability because you are with kids just like 
yourself—you are all just hockey players. Everyone has 
a hearing aid or other hearing device on your team, not 
just you.”

This June, families will be traveling to The Edge Ice 
Arena in Bensenville, Illinois, just outside of Chicago. 
Our players receive high-quality instruction from 
volunteers who coach at the college or NHL levels, along 
with former Deaflympians. AHIHA is a place where 
lifelong friendships are made and friends become family. 
New players arrive full of anticipation and are often 
overwhelmed at first, but within a few days, sometimes 
hours, parents can’t find their children because they’re 
off making new friends! And, many quickly realize that 
AHIHA is much more than a hockey school. Players 
leave camp with new hockey skills, confidence and a 
support network they can count on all year long. Players 
often say AHIHA week is their favorite time of the year.

The CT Loves AHIHA team had a great and 
worthwhile experience at the Connecticut Walk4Hearing. 

They were thrilled they met other families and shared 
their stories and hope to continue the tradition of 
participating in the Walk4Hearing to bring more 
exposure to our hockey school and HLAA. 

Buffalo Hearing & Speech Center
Submitted by Tracy Schaeffer, Oral Deaf Education Program Manager

In 2018, it was Buffalo Hearing & Speech Center’s 
(BHSC’s) seventh year as an HLAA Walk4Hearing 
Alliance. For our staff, children and families, 
participating in the Walk is near and dear to our 
organization. We value connecting families and 
children in the community, and this event helps us 
reach that goal. Nothing—even gloomy, wet weather—
would stop us from showing our support and helping 
to raise awareness about hearing health!

Last year, those who joined the BHSC team at the 
Buffalo Walk4Hearing raised more than $9,000. All 
of the families played a large part in reaching this goal, 
and BHSC’s Mersimovski family was the top fundraiser 
at the Walk!

Buffalo Hearing & Speech Center has provided 
support for children and adults who are deaf or hard 
of hearing for many years. The audiology team at the 
Center is well-regarded for the knowledge, expertise and 
accuracy they provide. The Center expanded options for 
families of young children in the Buffalo area, opening 
their Listening & Spoken Language Program in 2003. 

Walking for the AHIHA team are Eric Dillner (left) with his parents 
Susan and Eric.

Buffalo Hearing & Speech Center’s Team Oscar.
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Focusing on parent education and advocacy as well as 
building children’s auditory and spoken language skills 
has been the forefront of this program. Since opening, 
more than 150 children and their families have joined 
the BHSC family. The oldest group of children is now 
in their second year of college and all are flourishing as 
young adults! 

The funds allotted to BHSC will allow it to 
continue providing intensive language and learning 
therapy for children from birth to 5 years old within 
our Listening & Spoken Language program. In 
addition, these funds will assist in continuing to allow 
access to phenomenal audiological services, a key 
component of the program.

We look forward to many more Buffalo Walks and 
increasing awareness of options, access and support 
for those who are deaf or hard of hearing in Greater 
Buffalo.

California Court Reporters Association
Submitted by Saba McKinley, Certified CART Reporter

The California Court Reporters Association (CCRA) has 
been involved with the Long Beach Walk4Hearing for 

five years, and we have seen the vision of what we had for 
the collaboration between the CCRA and HLAA come 
true. Having sponsored the Walk this past year allowed 
CCRA to share why we were there and how participants 
could obtain captioning services through our association. 

CCRA joined the Walk as a professional Alliance 
to raise money for our team, CART Attack, to help 
fuel our mission to promote, educate and provide 
scholarships to those who qualify for private CART 
services in California. 

Leading up to the Walk, CART Attack knew how 
to have fun while raising money to give back to the 
community. They hosted a paint and sip fundraiser 
which allowed us to raise funds and increase awareness 
on hearing health along with the importance of the 
services they bring to the community.

The collaboration between consumers who self-
advocate, HLAA and CCRA will help foster new 
legislation for people with hearing loss and increase 
awareness of what CART is and why it is so important 
to millions of Americans. Our heart was full as we 
reflected on the vision of captioning inclusion as part of 
CCRA. Watching people interact at our sponsor table at 
the Walk4Hearing was a reminder to us of what’s good 
in our world, the joy of helping one another.

HEAR Wisconsin
Submitted by Kristin Johnson, Development and Outreach Associate

Therapists can have a wide reach. They possess the power 
to impact lives, even from another zip code. 

Megan and Eric Slane and their three sons—
Chad, Graham, and Evan—live about 160 miles from 
Milwaukee, in Lancaster, Wisconsin, a place loaded 
with small-town charm but without one very important 
resource—a certified auditory-verbal therapist. 

When Evan was born deaf, an audiologist told the 
Slanes about Teleintervention Therapy through HEAR 
Wisconsin’s ConnectHEAR Program. An auditory-
verbal therapist made contact, and when Evan was 6 
months old, instruction began twice a month for an 
hour each time, via web conferencing. 

“I set the laptop up wherever Evan was situated at 
the time of our session,” Megan said. With the help 
of  the program, web technology brought learning and 
support right into the family’s home.

The Slanes are one of many families who utilize 
Early Intervention Services at HEAR Wisconsin, a 
92-year-old nonprofit organization that specializes in 
supporting babies, children and adults with hearing loss. 

Pictured from the CCRA are (l to r) Saba McKinley, Catherine Bright, 
and Catherine’s mother Lynn.
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Most families that HEAR Wisconsin serves live within 
the greater Milwaukee area, but some live in areas with 
limited or no resources for certain early intervention 
services for babies born with hearing differences. “We 
know specialized early intervention services for children 
with hearing differences and their families can have 
a profound impact on later language and learning 
outcomes,” said manager of Therapy Services, Laura 
Corcoran. “Our staff is passionate about providing the 
knowledge and support children and families need to 
become well-balanced, confident communicators.” 

Megan and Eric were delighted with the progress 
their youngest boy was making. Months later, at age 
one, Evan received cochlear implants, and suddenly 
the advantages were even more evident. “Once Evan 
was hearing, I felt like we were a few steps ahead,” 
Megan said. Two years later, the adventure and learning 
continue. 

HEAR Wisconsin has been an Alliance partner with 
HLAA since 2010, beginning with the first annual 
Milwaukee Walk4Hearing event. Kristin Johnson is the 
Team HEAR Wisconsin’s captain and organizer. “The 
Walk is a great opportunity to raise money and bring 
hearing loss awareness to the Wisconsin community,” 
she said. “It’s also a wonderful way for HEAR 
Wisconsin’s current and past families to come together 
to connect and share stories.” 

The Walk4Hearing helps people realize they’re 
not alone on their journey for better hearing and/or 
communication. Team HEAR Wisconsin has 40 to 60 
walkers each year, and some families form their own 
teams. In 2018, Keagan’s Kruisers, Team Theodore, 
Sarah’s Striders, Cora’s Cochlears, Team AVA and 
Mighty Mason helped bring the total to nearly 80 
walkers supporting HEAR Wisconsin’s mission. The 
HEAR Wisconsin staff enjoy coming to the event year 
after year to see “their children” growing up and to 
catch up with the families. 

Congratulations and thank you to all our 
Alliances who have been walking with 

us for 10 or more years! 
Chicago Walk4Hearing

Ann and Robert Lurie Children’s Hospital
Child’s Voice

Guide By Your Side/Illinois Hands & Voices

New England Walk4Hearing
Association of Late-Deafened  

Adults (ALDA) Boston
Massachusetts A.G. Bell Association

New Jersey Walk4Hearing
Children’s Hospital of Philadelphia (CHOP)

New York City Walk4Hearing
Brooklyn College Speech & Hearing Center

Center for Hearing and Communication
Hearing Education Services

C.W. Post Campus of Long Island  
University (LIU Post)

St. Ann’s Church for the Deaf

Pennsylvania Walk4Hearing
Children’s Hospital of Philadelphia (CHOP)
Delaware County Intermediate Unit (DCIU)

Salus University

From Team HEAR Wisconsin are (l to r) Graham, Chad, and  
Evan Slane.
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and pray for the year to come. Prayer is both deeply 
personal and communal. As a community, we strive to 
create an all-inclusive experience. 

During Rosh Hashanah and Yom Kippur, our 
synagogue, Temple Brith Achim in King of Prussia, 
Pennsylvania, fills up with worshippers. Because of our 
relationship with the Walk4Hearing, our members 
with hearing loss are no longer at a disadvantage 
when joining their fellow worshippers because we are 
now able to offer CART. Both hearing members and 
members with hearing loss can easily read the words 
of the Rabbi, the Cantor’s chants, prayers, English 
translations, choir lyrics, sermon and communal 
readings on the screen. 

We are grateful to the members of our community 
and their friends and family for participating in the 
Walk4Hearing each year. The proceeds of their efforts 
go toward the cost of CART and sign language 
interpreters. We are proud to be able to provide this to 
our community, made possible by the generosity of our 
Walk4Hearing Alliance.

Our synagogue looks forward to continuing its 
relationship with the Walk4Hearing. We conduct a 
Visual Tefillah (prayer) service each month, where we 
project the words of the prayers along with pictures on 
a large screen. This has been very well received. We will 
continue to provide an opportunity for every member 
of our congregation to fully experience worship, and 
we are grateful that we are able to fulfill that mitzvah, 
our commandment to help others. 

“The Walk4Hearing gives families an opportunity 
to give back and support the organizations that have 
helped them, and at the same time meet other families 
who have had similar experiences to develop support 
networks,” said Christine Kometer, program director 
for language access services at HEAR Wisconsin.

HEAR Wisconsin’s longtime partnership with 
HLAA helps make the Wisconsin community a better 
place for individuals who are deaf or hard of hearing 
and their families. The Slanes are just one example  
of this. 

Temple Brith Achim
Submitted by Cheryl Barish Erlick, President

Jewish people around the world observe the holiday 
of Rosh Hashanah, a religious holy day that brings 
the community together to reflect on the year past 

We will continue to provide an opportunity for every member of our 
congregation to fully experience worship, and we are grateful that we 

are able to fulfill that mitzvah, our commandment to help others.

For more information and to participate  
as an Alliance, contact national  

Walk4Hearing managers Ronnie Adler 
(radler@hearingloss.org), Alissa Peruzzini 

(aperuzzini@hearingloss.org), or Ann 
Rancourt (arancourt@hearingloss.org). 

Ann Rancourt is an HLAA national 
Walk4Hearing manager. She can be reached 
at arancourt@hearingloss.org.

HL 
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chapters

Chapter Success Stories—A Q&A with  
HLAA Member Lisa Yuan
B Y  T I M  B R O W N I N G

Our chapter has been fortunate to have helped 
and encouraged so many people to understand, 
appreciate and learn to successfully move forward 

through the help and support of our chapter members. 
Through this, numerous 
success stories have come forth, 
including that of our own Lisa 
Yuan.

Although Lisa moved to 
the other side of the U.S., she 
is endeared and loved by our 
chapter through her many years 
of dedication to it. Lisa’s story 
of what the chapter has helped 
her overcome and how she has 

succeeded is a story well worth sharing.

Tell us about your hearing loss?
I have a bilateral, profound, sensorineural hearing loss 
that began in my early 20s. I now have one cochlear 
implant and one hearing aid.

What was your state of mind regarding your 
hearing loss when you first joined the HLAA 
Los Angeles Chapter?
I joined the chapter in 2006, after spending about 16 
years trying to “cure” my hearing loss (wasting lots 
of money on every alternative method out there!). Of 
course, nothing worked. When I found the chapter, I was 
helpless and depressed. My hearing loss had progressed 
to where I could no longer fake it, but I had no desire to 
deal with the reality of it. I felt isolated and incompetent; 
I hated that I could no longer do so many things that I 
used to take for granted.

What were you looking for from the chapter to 
initially help you?
I was in such a dark place that I didn’t even know what I 
was looking for. I just knew I needed help because I had 
no idea how to function, or even try to be happy. I felt 
that if I couldn’t live a full life (which in my mind, meant 

Finding out you have a hearing loss is, in most cases, a 
life-changing event. Dealing with that hearing loss without 
the proper support—before or after a diagnosis—can lead to 
things such as isolation, depression, loneliness, and a gener-
al feeling of being disconnected from the rest of the world. 

Valuable relationships with other people who have 
been through a shared experience are worth their 
weight in gold. Thus, the answer to the question, “Where 
do I go for support?” can be found through the camara-
derie of an HLAA Chapter. While each chapter is differ-
ent in their own way, the one constant that members can 
count on is the feeling of inclusivity and mutual under-
standing that is found by joining a local chapter. 

Chapters present an opportunity to begin a journey 
toward a better understanding of hearing loss and a 
connection with others who are on the same path. In 

many ways, the relationship between a chapter and 
its members is symbiotic. Chapters are only as good 
as their members, and vice versa. It is through strong 
relationships and positive discourse that chapters are 
able to flourish, grow and focus on their main priority. 
That priority is to be a go-to resource for individuals with 
hearing loss within local communities, offering support 
and education so others can feel empowered to address 
and understand their hearing loss in a way they might 
not have otherwise. 

The HLAA Los Angeles Chapter is one example of 
this. The chapter spotlights individual chapter members 
on their website (hlaa-la.org). In this article, you will learn 
about HLAA Member Lisa Yuan, as she tells the story 
of her search for support, and ultimately, the tangible 
benefits that have come from it. 

Lisa Yuan
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chapters

as someone who could hear), then I could never be fully 
happy…so why even try?

What has the chapter meant to you?
In a word, everything. Through the support, friendships, 
resources and tools I’ve gained from the chapter, I 
was able to go from a place of despair to a place of 
acceptance. It’s taken a few years, but the journey has 
been life-changing. Accepting my hearing loss—and 
myself as someone with hearing loss—has allowed me 
to accomplish so much more than I ever imagined. It’s 
allowed me to embrace myself and embrace life. And 
acceptance would never have happened had I not joined 
the chapter.

Why should someone join a chapter and HLAA?
HLAA’s mission is to provide information, education, 
support and advocacy. I’ve gained more information 
about hearing loss than I did from any audiologist 
and have learned how to advocate for myself. Most 
importantly, I’ve gained this incredible, caring, 
knowledgeable support group. Hearing loss feels so 
defeating and challenging sometimes and having people 
who understand what you’re going through is invaluable. 
Simply learning that I wasn’t alone—that there were 
others dealing with the same frustrations and fears—was 
what really started my path to healing. I met all these 
wonderful people with hearing loss, which allowed me 
to look at myself and realize I had the potential to be 
wonderful too. 

Any thoughts about how your outlook dealing 
with your hearing challenges has changed 
from first joining the chapter to now?
When I look at my outlook then compared to now, I 
cannot believe how far I’ve come. I had so many strong 
beliefs back then: that I would never get a cochlear 
implant, because that would mean that I was really deaf; 
that I’d rather be dead than deaf; that I could never 
achieve my goals; that I could never be happy. Fast 
forward ten years… now I have a cochlear implant and 
have achieved things I couldn’t even imagine back then. 
Instead of living in constant self-pity, I’m now grateful 
every day of my life. In many ways, my hearing loss has 
empowered me.

What are you up to now?
The desire to help people with hearing loss and other 
disabilities is one reason I went back to school in 2013 
and got my M.S. degree in Assistive Technology and 
Human Services. After graduating, I learned about a 
program called the Presidential Management Fellows 
(PMF), open to anyone who obtained a graduate degree 
in the prior two years. The acceptance rate is about 6 
percent, so I had no expectations. But miraculously, 
I became a finalist. This meant I was able to apply for 
PMF positions, most of which were in Washington 
D.C. I applied for a position at the National Institutes 
of Health (NIH). Also, as a cochlear implant recipient, 
I owe so much to biomedical research, so to be able 
to work at the largest biomedical institute in the 
country felt like a dream to me. That dream became 
reality, when somehow, I was hired! I now work in 
the communications office at one of the institutes at 
NIH, the National Institute of Diabetes and Digestive 
and Kidney Diseases (NIDDK), where I handle media 
requests and writing press-related items, such as news 
releases and social media messages. As much as I miss Los 
Angeles, I am grateful every day for this opportunity. If 
anything, I hope I can inspire others to not let your age 
or hearing loss stop you from going after your dreams, 
no matter how far-fetched they may seem. 

Tim Browning has been a member of HLAA 
since joining the Los Angeles chapter in 
August 2014. Born with moderate to severe 
bilateral hearing loss, Tim has been looking 
for a greater purpose to help others with 
hearing loss find the support, information 

and encouragement they need. Through HLAA, Tim has 
expanded his involvement with the Los Angeles chapter 
to help with the HLAA California State Association 
newsletter and to collaborate with the HLAA national 
office on technology-driven projects.

Lisa with fellow HLAA Los Angeles Chapter Members. Pictured 
are (l to r) Lisa, Ken Cluskey, Tim Browning, Alicia Fernandez, and 
Katherine Burns.

HL 
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I
n August 2018, I began a new faculty position in 
the Doctor of Audiology (Au.D.) program at Nova 
Southeastern University in Fort Lauderdale, Florida. 
As I always do when I’m in a new town, I started 

checking out the local hearing loss-related support 
groups. I was glad to see that within a very reasonable 
distance, there were groups for “general” hearing loss 
(i.e., HLAA) as well as more specialized groups for 
cochlear implant recipients, families with deaf and  

Be the Change  
You Want to Hear
Helping Shape the Next Generation of Audiologists
B Y  B R A D  I N G R A O

hard of hearing kids, and folks with tinnitus. As I 
began to attend these meetings, however, I saw a 
disturbing trend. Very few audiologists. This reminded 
me of my earliest days with HLAA, then called SHHH 
(Self Help for Hard of Hearing People).

I first encountered consumer support groups in the 
American Sign Language (ASL) community before I 
studied audiology. Once I got into graduate school, I 
sought out SHHH as a way to tap into the centuries 
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of collective knowledge and experience in dealing 
with hearing loss day to day. I have remained an active 
member since then and continue to learn from you all 
every time I’m in your company.

When I ponder why so few of my colleagues make 
regular attendance at consumer hearing loss groups 
a priority, I suspect that, unlike me, they didn’t have 
exposure to non-patients and “super users” during their 
education when their professional habits were formed.

Way back in the 90s one of the hearing aid trade 
journals conducted a survey asking hearing aid users 
about the attributes of the “ideal hearing care provider.” 

About half of the attributes described technical skill, 
while the others tapped into the relationship between 
patient and provider. What spoke to me about this ratio 
was while knowing about hearing loss and hearing aids 
is important, for most people living with hearing loss, 
knowing about the impact that hearing loss has on their 
life is equally critical.

As I reviewed my own education and the several 
programs I’ve worked in or had contact with, I realized 
that we might be expecting too much from our machines 
and textbooks. Current students and recent graduates are 
very familiar with theory and research on hearing. They 
must demonstrate mastery of the skills of testing hearing, 
making ear impressions, performing real ear measurements 
and testing balance. What I fear some may be missing 
is an opportunity to talk to people who, despite all that 
“correct” audiology, still struggle. They measure hearing 
loss very well, but do they understand “hearing hurt” (a 
term coined by Dr. Wayne J. Staab) as well?

This is where I see the role of HLAA Members. If you 
have ever said, “I wish my audiologist understood___” 
then you have an opportunity to not only solve that 
problem for yourself, but also for other folks with 
hearing loss. Reaching out to a local audiology training 
program and offering to speak with students is a great 
way to accomplish two things. 

Reaching out and “adopting” [an audiology] program, either individually  
or as a chapter, will provide future audiologists with the opportunity  

to see how their patients live outside the clinic.

It’s Time to  
Get in the  

Hearing Loop

Many people are not yet aware of hearing loops or other 
technologies that can improve communication access and 
public engagement or how they can enrich the lives of people 
with hearing loss, their families, friends, colleagues, and even 
communities. The Get in the Hearing Loop program is changing 
that…one loop, one advocate, one ADA request at a time. 

Get in the Hearing Loop, a communication access program of 
HLAA, is dedicated to providing and promoting community 
education, advocacy on behalf of people with hearing loss, and 
consultation services to help venues of all kinds successfully 
implement hearing loop technology.

We dream of a world where people with hearing loss can thrive 
each day with communication access, full inclusion, and equal 
participation in all aspects of life, everywhere they go.

For more information about hearing loops and the Get in the 
Hearing Loop program, visit hearingloss.org/programs-events/
get-hearing-loop or email GITHLinfo@hearingloss.org.

·~ JJ-M 
GET INTHE 
HEARING 
LOOP 
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This series of articles by Brad Ingrao, Au.D., aka “Doc Otoblock,” 
is designed to address technical questions about hearing technology, 
hearing science and strategies to better communicate with hearing 
loss in non-technical terms that are accessible to everyone. It is 
presented as a donation to HLAA by the author in memory of 
his Uncle Angelo, a professional musician who found a second 

career in hearing care after a near-total hearing loss, and his father Joe, the 
mild-mannered pharmacist who supported his brother’s career transformation. 
Dr. Ingrao credits both for teaching him the value of patient-centered care and 
listening to customers before acting.

Dr. Ingrao has been involved with HLAA for more than 20 years and is known 
as an early adopter of technologies, a computer geek and an author and lecturer 
who makes complex topics understandable. He’s been around hearing loss his 
entire life and has several family members with hearing loss.

First, you provide students (and 
professors) with a glimpse into your 
personal hearing loss journey. Second, 
and more importantly, you open 
a conversation about why certain 
patients, despite receiving “best 
practice” treatment, are still having 
trouble. Do they need interventions 
that the best practice didn’t consider? 
If so, why? Are your experiences very 
individual (an “outlier”) or do they 
represent a trend that needs to be 
further investigated? Au.D. students 
generally need to perform research, so 
uncovering previously understudied 
problems is a bonus for the student 
and the program.

If that sounds like a good idea, 
you’ll need to find the programs and 
make contact. There are two groups 
that accredit Au.D. programs: The 
Council on Academic Accreditation 
(caa.asha.org/programs) which 
accredits 77 Au.D. programs, and 
the Accreditation Commission for 
Audiology Education (audiology.
org/education-research/
education/acae-accreditation) 
which accredits five programs, with 
two programs listed as “Developing 
Status.”

Reaching out and “adopting” 
a program, either individually or 
as a chapter, will provide future 
audiologists with the opportunity to 
see how their patients live outside 
the clinic. Hopefully, it will also 
spark their professional curiosity 
to define and fill the gaps in our 
understanding of how hearing loss 
impacts the entire person, and what 
we can do to better reduce the 
negative effects. 

If students learn to look beyond 
the confines of their campus early on, 
they may keep looking throughout 
their careers. They might see that 
investing a few hours a month to 
attend an HLAA meeting and really 
LISTEN, will return dividends in their 
ability to “get it right” more often 

and sooner. They could, as was the 
case with me, discover that HLAA 
“super users” are allies in my quest 
to be a life-long learner. But—and 
there is always a but—they most likely 
need you to make the first move. 
Not because they don’t want to, but 

usually because they don’t even know 
you’re out there and willing to help.

So, if you want hearing care to 
better match your needs (and the 
needs of others), get out there, roll 
up your sleeves, and start shaping 
young minds! 

For more information call 1.888.327.1299 or visit www.dryandstore.com
Mention this ad or enter code HLAA10 at online checkout to save 10% on your order!
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P
rior to our first appointment, Fred had met with 
a therapist for cognitive behavioral therapy (CBT) 
to help him cope with tinnitus. Tinnitus is the 
perception of sound in the ears or head when 

no external source is actually present. It is sometimes 
referred to as “ringing in the ears.” I assumed the session 
didn’t go well otherwise why would he be meeting with 
me? I asked him for a recap.

“The therapist knew what he was talking about,” Fred 
began. “But when I tried to tell him about my tinnitus, 
I could tell he was impatient for me to finish so he could 
do the talking. Then he lectured me about CBT and gave 
me this stupid handout!” Fred flung it across the table 
and shook his head. First paragraph:

What We Think  
Can Hurt Us 
Cognitive  
Behavioral  
Therapy and  
Tinnitus

“Cognitive behavior therapy teaches us that the way 
we think about things affects how we feel and then 
how we behave; to become aware of our internal 
“self-talk,” and finally, to replace our irrational 
thoughts with rational thoughts in order to forge 
healthier emotions and behaviors.”

Fred’s face turned beet red and he screamed across 
the room as if the therapist was present, “The air raid 
sirens keep pounding against my skull no matter what I 
think!” 

Although the therapist gave a correct summary of 
CBT—it was not “stupid”—and CBT has been shown to 
be effective in helping people cope with tinnitus, Fred’s 

B Y  M I C H A E L  H A RV E Y
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anger was justified. The therapist’s pedagogy was ill-
timed against the backdrop of Fred’s six long years of, as 
he put it, “inner hell” due to unrelenting tinnitus, cause 
unknown. I’m reminded of a story of an audiologist 

informing a person that he 
has hearing loss, immediately 
followed by, in the patient’s 
words, “getting whomped 
with CBT when I showed how 
upset I was.” He added, “I 
wanted to smack the doctor 
with my new hearing aid.” 

Admittedly, I have made 
similar timing errors; trying 
to help before conveying 

an appreciation for what an individual is experiencing. 
Perhaps this is due to unconsciously shielding myself 
from my own helplessness about not having a magic 
wand to make one’s emotional pain go away. Therapists 
aren’t immune to this dynamic. (For a humorous 
illustration of trying to help too quickly, the reader is 
referred to, “It’s not about the nail” at bit.ly/NotNail.)

Tell Me More
In addition, even therapists, whose job is to elicit 
patient’s feelings, may initially feel that it’s useless or even 
cruel to ask, “Tell me more about what you find painful.” 
However, there is a relevant principle of healing: “Pain 
has a size and shape, a beginning and end. It takes over 
only when not allowed its voice” (Brener, Riemer, & 
Cutter, 1993, pg. 9). Although initially articulating one’s 
pain may make it more prominent, ultimately, the more 
words an individual has for describing what is distressful, 
the more it has a beginning and end—it becomes finite—
and the better one is able to manage it. In contrast, with 
fewer words, the more the pain takes over.

Before introducing cognitive behavioral coping tools 
to Fred, I needed to convey that although I could not 
truly know how it felt for Fred to be besieged by air 
raid sirens, I was committed to learning more about 
his emotional despair and helplessness and to helping 
him give it more words. For the next couple of sessions, 
I asked him versions of “tell me more,” to which he 
gave me a glimpse of his inner hell. Although these 
discussions may have at first caused Fred to pay more 
attention to the sirens pounding against his skull, which 
in turn caused him more distress, at least he felt that his 
therapist affirmed his experience. Emotional validation is 
important. 

It was time to switch gears and provide him with 
some CBT tools. Fred, like most people in significant 

distress, already recognized at some level that he was 
focusing on the negative and may have been discounting 
the positive. However, he felt helpless to change his 
thinking pattern. The challenge would be for Fred to 
both recognize that his thoughts were distorted and then 
become empowered to change the slant his thoughts had 
taken on. 

For the next several months, we addressed common 
so-called cognitive distortions related to tinnitus and the 
replacement, rational rebuttal thoughts that Fred found 
empowering. As a supplemental reference, we used a 
CBT self-help book entitled Feeling Good: The New Mood 
Therapy by psychiatrist David Burns (Burns, 2008). What 
follows is a summary of our CBT work, mostly in Fred’s 
own words. 

Cognitive distortion: If only my tinnitus would go 
away, my life would be fine. 

Rebuttal:

n	 This is an example of “all or nothing” thinking; 
that my life is either fine or not fine, with no middle 
ground, no shades of gray. But in fact, without 
tinnitus, my life would not be totally fine and with 
tinnitus, I can still make my life be partially fine. 

n	 There are things in life worse than tinnitus—cancer, 
nuclear war, etc.

Cognitive distortion: What did I do to deserve this? 

Rebuttal:

n	 This is an example of a Control Fallacy, the 
assumption that I had power over getting tinnitus. 

n	 Although it is common for people to invent so-
called “explanatory causation narratives” because the 
medical causes are often unknown, tinnitus is not 
caused by a punishment for something I did or didn’t 
do. I need to create a reasonable explanatory narrative 
that is useful to me with the best information 
available. (Harvey, 2018)

Cognitive distortion: The noise makes my life 
unbearable and not worth living. 

Rebuttal:

n	 Unfortunately, clinical depression often accompanies 
chronic pain or tinnitus. I’m undervaluing my life 
because I’m depressed.

n	 This is an example of “filtering,” when we take the 
negative details and magnify them while filtering out 
all positive aspects of a situation. 

“Pain has a size 
and shape, a 
beginning and 
end. It takes 
over only when 
not allowed its 
voice.”
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n	 It’s also an example of “global labeling” and 
“overgeneralization,” when we come to a general 
conclusion based on a single incident or a single piece 
of evidence.

n	 My life would be more bearable and worthwhile when 
I buttress my coping ability by learning a repertoire of 
coping tools.

n	 Of course I don’t want the tinnitus to continue, but if 
it does, I can cope. It won’t drive me crazy. 

n	 The noise might be there, but I can still enjoy  
many things.

Cognitive distortion: Nobody understands what 
tinnitus is like for me and I feel alone. 

Rebuttal:

n	 This exemplifies the fallacy of “shoulds”—that people 
should understand how I feel; that it is necessary. 
While it would be nice, I don’t absolutely need people 
to understand my tinnitus. I won’t die from that. 
Their emotional support is sufficient.

n	 I’m not the only person with tinnitus and there are 
some people who get it and I should hang out with 
them more. I could also join consumer organizations 
such as the American Tinnitus Association. 

Cognitive distortion: I can’t enjoy what I’m doing 
because of the noise. 

Rebuttal:

n	 I’m what’s called “catastrophizing” (I never knew 
that was a verb). The noise is unpleasant, sometimes 
unbearable, but I can prevent it from being 
catastrophic by learning distraction techniques. In 
fact, the three most important words in pain and 
tinnitus management are distraction, distraction and 
distraction. I’ll be able to enjoy things more if I keep 
my attention off the noise.

Cognitive distortion: Nobody can help me?

Rebuttal:

n	 Help doesn’t mean a magical cure. Emotional 
support, camaraderie, etc. is helpful. 

Cognitive distortion: My tinnitus is never going  
to get better. 

Rebuttal:

n	 I don’t know that. This exemplifies “jumping to 
conclusions.” Who knows what future research will 
bring. I need to live with uncertainty and hope. 

If only it were so simple. If you’re suffering from 
tinnitus, just think more rational thoughts. Not a 
problem! Fred correctly deemed that idea as both overly 
simplistic and insulting. And as he also correctly stated, 
tinnitus occurs no matter what thoughts you have. A 
central question—if you cannot rid yourself of tinnitus, 
what do you do with it? 

Fred provided an answer: the more you give tinnitus a 
voice—describe it, examine it, discern how you relate to 
it, formulate what thoughts and feelings you have about 
it, sort through your rational and irrational thoughts—
the more you realize what you can control around the 
tinnitus. In the words of Descartes, “I think, therefore 
I am.” Then you psychologically diminish its power to 
rule your life. Tinnitus can make a lot of noise and make 
life very challenging, even darn miserable at times. But 
as Fred discovered, it cannot control what you think and 
ultimately cannot define who you are. 

Michael A. Harvey, Ph.D., A.B.P.P., is 
a diplomate in clinical psychology with 
a private practice in Framingham, 
Massachusetts. Dr. Harvey is also a faculty 
consultant at Salus University in Elkins, 
Pennsylvania. His most recent books are “The 

Odyssey of Hearing Loss: Tales of Triumph” and “Listen 
with the Heart: Relationships and Hearing Loss,” both 
published by Dawnsign Press. Dr. Harvey welcomes your 
feedback at mharvey2000@comcast.net.

The challenge is to both recognize that thoughts are distorted and 
then become empowered to change the slant the thoughts take on.

HL 
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HLAA2019 
convention

Registering Online Is Now Easier Than Ever!
HLAA2019 Convention registration is OPEN and 
we have made it quicker and easier than ever using 
the Crowdrise platform! To register online just go to 
hearingloss.org/programs-events/convention/
registration.

If you are a state organization or chapter leader, 
veteran, or speaker please register offline by downloading 
your corresponding form and filling it out. You can find 
the forms with further instructions on how to submit 
them on the registration page of the HLAA website. 

When registering, don’t forget to add Night at the 
Museum and Cheers to 40 Years! HLAA Anniversary 
Celebration and Awards Gala. They are not included in 
your General Registration.

Research Symposium: The Latest on Genetics 
and Acquired Hearing Loss 
Friday, June 21
Don’t miss this opportunity to hear from world-
renowned geneticists who will present the latest research 
on hearing loss that occurs later in life, and what can 
be done for families who have inherited the gene. In a 
rapidly moving field, much has been accomplished since 
the last symposium on genetics in 1999. 

The research symposium will be moderated by Thomas 
Friedman, Ph.D., from the National Institute on Deafness 
and Other Communication Disorders (NIDCD). You will 
also hear from the following researchers:

n	 Zheng-Yi Chen, Ph.D., Massachusetts Eye and Ear 
Institute, Harvard Medical School

n	 Richard Smith, M.D., University of Iowa

n	 Patricia M. White, Ph.D., University of Rochester 
School of Medicine  

Schedule of Events
State and Chapter Awards Reception & Ceremony
Wednesday, June 19 (light fare provided) | 7 p.m.–9 p.m. 

Opening Session with Rebecca Alexander
Thursday, June 20 | 9 a.m.–10:30 a.m.
Sponsored by Advanced Bionics

Exhibit Hall Grand Opening
Thursday, June 20 | 11 a.m. 

Get Acquainted Party 
Thursday, June 20 | 7 p.m.–10 p.m. 

Research Symposium: The Latest on  
Genetics and Hearing Loss 
Friday, June 21 | 8:30 a.m.–11 a.m. 
Sponsored by Cochlear Americas

Night at the Museum 
Friday, June 21 | 7 p.m.–10 p.m. 

Convention Walk4Hearing 
Saturday, June 22 | 8 a.m.–9:30 a.m. 

Cheers to 40 Years! HLAA Anniversary Celebration and 
Awards Gala 
Saturday, June 22 | 7 p.m.–10 p.m. 
Sponsored by CapTel

Stay Up to Date
It’s an exciting time and things change quickly leading 
up to the Convention so make sure you’re on top of the 
latest news and updates!

n	 Subscribe to the biweekly Hearing Life e-News

n	 Check the Convention page at hearingloss.org/
programs-events/convention

n	 Like HLAA on Facebook at facebook.com/
HearingLossAssociation and join the HLAA2019 
Attendees group

n	 Follow @HLAA on Twitter and use #HLAA2019

n	 Follow @hearinglossassociation on Instagram
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Captioned Telephone
www.CapTel.com 
1-800-233-9130

Catch Every Word 
Enjoy phone conversations confident you’ll catch 

every word! CapTel® Captioned Telephones show 

you captions of everything your caller says.

•  Includes built-in answering machine 

• Extra large display screen with variable font   
 sizes and colors

• Includes free captioning service and no monthly  
 fees or contracts required

• Different models to fit your lifestyle

The Ultimate Phone for People  
with Hearing Loss

CapTel 2400i 
includes Bluetooth® 

connectivity and 
Speaker phone
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O
ne good thing about hearing loss is it’s not being 
blind. It’s also better than being paralyzed, brain 
damaged, or dead. In other words, hearing loss 
isn’t the worst thing in 

the world, or so I told myself after 
experiencing my first precipitous 
decline in hearing in my 50s. Of 
course, if it were up to me I’d 
rather have all my faculties, but that 
wasn’t something I controlled. 

It’s important to remember that 
hearing loss isn’t terminal. Nobody 
ever dies from it. It’s a “nuisance 
disability,” like losing your sense of taste, smell, or maybe 
a thumb. It slows you down, it sets you back, but it 
doesn’t finish you off. 

Hear Today,  
Gone Tomorrow

The confusing thing is, outwardly you look fine. No 
one sees hearing loss. Nobody knows it’s there. But this 
creates a problem. If you’re blind, no one asks you to the 

movies. If you’re in a wheelchair, 
nobody wants you to run a 10k 
race. But when you have a hearing 
loss no one knows how much you 
can’t hear. That’s because hearing 
loss is an invisible disability. Even 
when you tell people you have a 
hearing loss most don’t understand 
what that means. Blindness, yes; 
paralyzed, yes—people can imagine 

these things. But hearing loss, no.
What made my hearing loss so insidious is that I 

could tell when someone was speaking, I just couldn’t 

BY JOHN J. GEOGHEGAN

I discovered the best place 
to entertain guests for a 

meal was in a failing Chinese 
restaurant in a Class C 

strip mall at 4 o’clock in the 
afternoon.

___s-~ .),-
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hear their words. They were like a trumpet—I heard 
the sound, just not the individual notes. The difference 
between “uh-huh” (yes) and “unh-unh” (no) is vast in 
meaning, if not pronunciation, but I found the difference 
impossible to detect.

It’s a Mystery
The best way to experience a hearing loss is to look at a 
document that’s been redacted. All you see are the words 
that don’t matter. That’s hearing loss. Or, if you want 
to experience it firsthand press the mute button on your 
remote and watch a television program without sound. 
Now try to figure out what’s happening. 

People don’t do these things so it’s impossible for 
them to gauge what it’s like living with a hearing loss. 
They have no idea what decibel range I’m weak in, or 
which ear is stronger. My impairment remains a mystery 
even when I explain it. 

If that’s not bad enough, most people assume 
hearing aids enable me to hear just as well as they do. 
Unfortunately, that isn’t the case. The truth is hearing 
aids don’t work that great. They certainly didn’t make 
me hear as good as a person without hearing loss. In 
other words, hearing aids didn’t solve my problem, they 
just made it less pronounced. I still missed a lot.

Admittedly, hearing is a difficult concept to grasp. 
If I say I have only 30 percent hearing in my right ear 
it means I can distinguish only 24 percent of spoken 
words without a hearing aid. With a hearing aid I might 
understand up to 50 percent. But that means half the 
words in a conversation don’t have enough sharpness 
or clarity for me to understand. Now try to have a 
conversation where you hear only half of what’s  
being said.

What Am I Missing?
Most of us take our five senses for granted. We don’t 
realize how important they are until one is gone. After 
my precipitous hearing loss there were a number of 
things I could no longer enjoy. There were no more 
TED Talks, podcasts, or Terry Gross interviews. No 
YouTube, Rhapsody, or Spotify. No radio of any kind—
which included traffic reports—because the announcers 
spoke so fast they were unintelligible. 

Author talks, professor lectures, books on tape, and 
live theater were out of the question, as was voicemail, 
cell phones, audio guides, and earbuds. There wasn’t 
enough room in my ears for earbuds anyway—hearing 
aids took up all the space! 

Before captioning systems I could no longer watch 
movies in theaters, TV without subtitles, or listen to 
a comedian. Impressionists were a non-starter as was 
anyone with a beard, accent, or speech impediment. 
I had special difficulty with names. Since I no longer 
processed sound correctly, I had to ask people to spell or 
write out their name. Not only couldn’t I hear a waiter 
describe the specials, I couldn’t hear in restaurants, 
period. Cocktail and dinner parties were a no-go for the 
same reason.

Drive-thrus, whether fast food, bank, or pharmacy, 
were problematic because I couldn’t understand the 
intercom—a problem even for those with acute hearing. 
Artificial intelligence technology like Siri or Alexa was 
also out as was the navigation system in my car. I just 

What happens when a seemingly successful 
husband, father, and business exec suffers a 
precipitous hearing loss so severe it renders 

him deaf overnight? In 
short order, he loses his 
job, his house, his family, 
and his mind. But that’s 
nothing compared to 
what happens when he 
finds himself cast into 
a hearing world that 
doesn’t want to listen.

John J. Geoghegan’s 
memoir, “Hear Today, 
Gone Tomorrow: A True 
Story of Love, Hearing 
Loss, Heartbreak, and 
Redemption,” shows 

how one man’s struggle with sudden, adult-
onset, deafness leads him to reinvent a richer, 
more meaningful life. It not only speaks to 
the human condition, but demonstrates 
that when faced with a curve in the road 
so unexpected it threatens a crack-up, it’s 
possible to face life with wit, compassion, and 
grace-saving humor.

“Hear Today, Gone Tomorrow” can be 
purchased at your local bookseller, or 
ordered through Amazon.

HEAR 
TOD~ 

G•NE 
TOMORRO 
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couldn’t hear them. As for airport announcements about 
flight cancellations or gate changes, they may as well have 
been in Farsi. Train, bus, and subway announcements 
presented the same problem.

Strategies
Hearing loss might have put me at a disadvantage, but 
there were strategies I could use to close the gap. Picking 
the right environment helped. Ambient noise is a killer 
for those with hearing loss. Running water, whether from 
a fountain, fish tank, or dishwasher, renders conversation 
unintelligible. Air conditioners were especially heinous, 
and a weed wacker, washing machine, or ceiling fan had a 
similar effect. 

The best rooms for conversation have a low ceiling 
and wall-to-wall carpeting because these make for ideal 
acoustics. Rooms to be avoided had stone, tile, or bare 
wood floors, high ceilings, or an absence of sound-
absorbent material. 

I soon discovered the 
best place to entertain 
guests for a meal was in a 
failing Chinese restaurant 
in a Class C strip mall at 4 
o’clock in the afternoon. 
That way I could be sure no 
one else was there. 

One conversational gambit I frequently used was to 
ask people questions. Rather than endure the jump ball 
of an unstructured conversation, questions allowed me 
to steer it in a direction in which I felt comfortable. For 
example, if I asked someone how their wife was I could 
reasonably anticipate their response. Done artfully, the 
other person never realized what I was up to. They also 
found it flattering since I appeared keenly interested in 
what they had to say. I became so adept at this technique 
people complimented me on being a good listener—
which is funny given I was functionally deaf. 

Never Mind
The most successful strategy was repeating what someone 
said to confirm my understanding. Sometimes, however, 
I had to ask a person to repeat themselves five or six 
times before getting what they said. Usually, you can 
only ask someone to repeat themselves once or twice 
before they say “never mind.” 

For those who don’t know it, “never mind” is 
the worst thing you can say to a person with hearing 
loss. It’s our version of the “N” word—a form of 
discrimination. It means you don’t care enough to 

communicate with us, a fact most hearing people don’t 
recognize. This goes to show we’ve yet to cross our 
Selma bridge. In the meantime, “never mind” was a
word I heard daily.

When a person refused to cooperate with my hearing 
loss they could be in for some pretty rough treatment. 
My favorite thing was to see how many times I could get 
someone to repeat themselves, even when I heard them 
correctly the first time. This was reserved for family 
members who complained about my hearing loss, but 
I also used it on people who talked too fast, covered 
their mouth when they spoke, or refused to follow my 
directions on how to communicate. It didn’t solve my 
problem, but it was a relief to fight back.

Surprisingly, the people who seemed least 
understanding of my hearing loss were family members. 
I know it’s difficult to live with someone who is hearing 
“impaired.” You have to repeat yourself constantly. 

But my loved ones were 
the first to develop 
compassion fatigue, which 
only increased my sense of 
isolation. I was sympathetic, 
but it left me feeling alone.

Fortunately, I learned 
to compensate. I’m not 
technologically savvy but 

I could walk into anybody’s house and, regardless of 
their TV or cable company, program their remote for 
the closed caption setting. The internet was another 
blessing. There was so much you could get done 
without speaking to another person it was a godsend. 
Every once in a while, though, a roadblock appeared. 
Comcast, for example, won’t let you cancel your 
account online; you have to call them. Since most 
customer service reps are trained not to deviate from 
their script I was bombard with non-germane questions 
I couldn’t hear well enough to answer. It was enough 
to bring me to tears. Once, stranded in the middle of 
nowhere with a flat tire and two kids who needed to 
use the bathroom, I talked my nine-year-old into calling 
AAA. The operator thought it was a prank.

Even face-to-face interactions could be frustrating. 
My worst fear was a chatty cashier since you never knew 
what they might say. But even fast food workers trying 
to upsell you were a nightmare. 

Medium or large? Want fries with that? For here or to go?
Most of the time, I guessed at what they were saying.
A person with hearing loss has to be what they 

call an “active listener,” which requires a laser focus. 
Sometimes, closing my eyes to listen helped. By 

Once, stranded in the middle of 
nowhere with a flat tire and two kids who 

needed to use the bathroom, I talked 
my nine-year-old into calling AAA. The 

operator thought it was a prank.

\ I 
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John J. Geoghegan specializes in reporting 
on unusual inventions that fail in the 
marketplace despite their innovative nature. 
His articles on white elephant technology, or 
WETech, have appeared in The New York 
Times, WIRED, Smithsonian Air & Space, 

and Popular Science, among many other publications. 
He is also the author of two non-fiction books, including 
“Operation Storm,” which tells the little-known story of a 
fleet of underwater aircraft carriers purposely built by the 
Japanese to launch a sneak attack against New York City 
and Washington, D.C. as a follow-up to Pearl Harbor. 
He currently serves as the Director of The SILOE Research 
Institute’s Archival Division in Marin County, California, 
where he lives with his two daughters and their cat.

reducing outside stimuli I could hear better. Even then 
it might take my brain five or six seconds before it got 
enough traction to understand what someone was 
saying. Plenty of times, I thought they were speaking a 
foreign language that turned out to be English. By the 
end of most days I was exhausted.

All of this was survivable, if inconvenient. But 
when I experienced my second precipitous hearing 
loss, rendering me deaf overnight, all bets were off. 
Suddenly, I was cast into a world in which I was ill-
prepared to live. 

Excerpted from “Hear Today: Gone Tomorrow: A True 
Story of Love, Hearing Loss, Heartbreak and Redemption,” 
published by New Haven Publishing Limited, 2018.

HLAA2019 Convention Keynote 
Speaker Rebecca Alexander

There is already a long list of reasons for you to attend the HLAA2019 
Convention in Rochester, New York. One of those is the amazing 
keynote speaker we have lined up for the Opening Session.

Rebecca Alexander is an author, psychotherapist, disability rights 
advocate, group fitness instructor, and extreme athlete. Born with a 
rare genetic disorder called Usher syndrome type III, Rebecca has 
been simultaneously losing both her sight and hearing since she was 
a teenager. She was told that by age 30, she’d be completely blind. 
Then, at 19, one year after a fall from a second-story window left 
her athletic body completely shattered, she discovered she would 
lose her hearing as well. Despite these difficulties, Rebecca refused 
to lose her drive and zest for life and rose above and beyond every 
challenge she has faced.

Come hear Rebecca talk about her inspiring journey at the Opening 
Session on Thursday, June 20 at 9 a.m. For more information visit 
hearingloss.org/programs-events/convention.

Yet Another Reason to Attend the HLAA2019 Convention!

Opening Session 
presented by

HL 
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I got to the gate early, booted my Kindle Reader and settled in with the latest 
James Patterson mystery. As I read, people were coming and going and 
garbled announcements were being made. I couldn’t understand what they 
said, but the sign read “Omaha” and had the right flight number. I was in the 
right place—or so I thought. 

I was intent on finding out “whodunnit,” but when I 
next looked at it, the sign over the attendant said I 
was at the gate for Phoenix. Whoa, what happened? 
I scurried up to the attendant and asked about the 

Omaha flight and was told the gate had been changed. 
I rushed to the new gate, getting there just as they 
were completing boarding. I’d almost missed my 
flight because I couldn’t understand the gate change 
announcement. 

This is just one example of the many problems 
those of us with hearing loss encounter when traveling. 
But times are changing, and anyone going to the 
HLAA2019 Convention in Rochester, New York 

Hearing Loop 
Technology Is 
Taking Off at 
Airports Around 
the World

this June will get a taste of what could be the future 
of air travel for people with hearing loss upon their 
arrival. Winner of two important awards for special 
accommodations for those with disabilities, the Greater 
Rochester International Airport is becoming the 
poster child for hearing accessibility in airports with 
the installation of hearing loops and other assistive 
technology throughout the terminal.

But what’s a hearing loop? In its simplest form, a 
hearing loop is a wire circling a room, venue, or other 
assembly area that’s connected to an electronic sound 
source, such as a public address system. The hearing 
loop broadcasts the sound from the source as a silent 

B Y  S T E P H E N  O .  F R A Z I E R
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electromagnetic signal to the telecoils in hearing aids and 
cochlear implants (CIs) of anyone inside the loop. 

Telecoils, or t-coils, are tiny coils of wire in most 
hearing aids and all new CIs that receive the signal from 
the hearing loop as sound. Hearing loops are being 
installed at more and more places in the U.S., from New 
York City taxicabs to the Supreme Court Building, and 
now they’re finding their way into airports.

Welcome to Rochester
Besting the proposals of 17 other airports, the Rochester 
Airport was awarded up to $40 million from the 
state of New York to offer travelers state-of-the-art 
communication access in their terminal. As of this 
writing, work that started in fall 2018 
is ongoing but should be complete 
before the Convention in June. 

When installation is complete, 
hearing loop access will begin at 
check-in, where ticket agents will 
use counter loops to communicate 
with passengers, and end when the 
traveler boards a plane. More than 
four dozen counter loops will be 
available for travelers to access after 
going through security. They’ll find 
the concourses looped and departure 
gates will feature phased array loops 
to contain sound to each individual 
gate area. Attendants at those gates 
will also have a counter loop to 
communicate privately with individual travelers, and 
counter loops will also be a feature at car rental desks or 
at most any other point of service in the terminal. 

More than 19,000 feet of wire were used to loop all 
23 gates and other areas in the terminal, but if a traveler 
doesn’t have telecoils, tablet computers that feature an 
Interpretype software program will be on hand at those 
same points of service to converse via voice-to-text or 
even sign language to voice. Monroe County Executive 
Cheryl Dinolfo told the local TV station, "Our goal is 
to create a safer and improved passenger experience with 
state-of-the-art facilities and amenities." 

In addition to the tablet computers there will be 
color-coded visual communication using large TV 
monitors strategically placed throughout the terminal 
and at all the airport’s departure gates. Those monitors 
will visually relay announcements, boarding information 
and even pages for people in the terminal. Along with 
text, a flashing green color on the monitor will indicate 
boarding information and blue will be for paging or 

other messages. The airport will also feature telecoil-
compatible public phones and public access video 
phones.

Nearly 2.5 million travelers pass through the 
Rochester Airport every year and it’s estimated that 
500,000 of them could have a measurable hearing loss. 
Because Rochester is home to the National Technical 
Institute for the Deaf (NTID), the percentage of 
travelers who are deaf or who have hearing loss will be 
considerably higher than in other airports. But none of 
those people will have to wonder what public address 
announcements are made thanks to the many new 
means of communication access now available. Some 
might even turn off the mics in their hearing aids to 

rid themselves of the cacophony of 
sound in the terminal and simply rely 
on their telecoils and eyes to get the 
information they need.

And the List Goes On
Rochester is just one in a growing 
number of airports to follow the 
example set when the Gerald Ford 
International Airport in Grand 
Rapids, Michigan became the first 
in the U.S. to install hearing loop 
technology nearly a decade ago, 
placing it at all departure gates 
and the Grand Concourse. Tara 
Hernandez, airport marketing 
director, reports, “The response to 

the loops by travelers who are hard of hearing has been 
tremendous because it takes the stress out of travel.” 
Soon after Grand Rapids, the Kalamazoo/Battle Creek, 
Michigan airport installed a hearing loop, followed by 
the airport in Muskegon, Michigan. 

As the decade progressed, loops found their way 
into airports in South Bend, Indiana. Some Delta 
Airlines gates in the Detroit Airport followed and the 
international arrivals area and an “Art at the Airport” 
rest and waiting area were looped at the Minneapolis/
Saint Paul International Airport. The airports in Fort 
Wayne, Indiana and Santa Barbara, California also got 
in the loop around this time with various applications of 
the technology in their facilities. 

Sky Harbor International Airport in Phoenix has 
also gotten in the loop. As part of the Terminal 3 
modernization project at this major hub airport, Craig 
Fuller, senior technology systems project manager, 
reports they have installed inductive hearing loops at 
15 gates on the South Concourse, and an additional 

♦.: .. !Jb~ 
GET IN THE 
HEARING 
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10 gates on the North Concourse are scheduled to be 
looped in 2020. In Austin, Texas 12 gates will have been 
looped when this article is published, while in Memphis, 
Tennessee a major modernization program is underway 
that includes induction loop systems in the concourse 
and gate/hold room areas. 

The Hartsfield-Jackson International Airport in 
Atlanta was recently honored by the Federal Aviation 
Administration (FAA) with a Civil Rights Advocate 
and Partner Award for the airport’s efforts to enhance 
accessibility for passengers and guests with disabilities. 
The airport installed hearing loops at information desks 
and texting telephones for voiceless communication for 
deaf or hard of hearing travelers to, as Balram Bheodari, 
interim airport general manager said, “Ensure a best-
in-class experience is accessible to all of our guests.” 
Meanwhile, advocates in other cities, including Seattle, 
Albuquerque and Salt Lake City are active in efforts to 
get city leaders to join the movement to install hearing 
loops at their respective airports.

Across the Pond…And Beyond
America is playing catch-up with airports in Western 
Europe, Australia and elsewhere around the globe. 

Hearing loops have been a staple at major airports in 
the United Kingdom for years. At London’s Gatwick 
Airport hearing loops are available wherever there are 
signs showing what they call the “sympathetic ear” 
symbol, from check-in counters to gates. A new waiting 
area specifically designed for people with disabilities was 
opened in June 2018 which also features a hearing loop. 

Like Gatwick, there are induction loops available 
at various points throughout Heathrow Airport in 
London. In Manchester, England check-in counters are 
looped and phased array systems have been installed 
in key areas of the building. Edinburgh’s airport in 
Scotland offers counter loops to provide equal access to 
information to those with hearing loss.

The international symbol 
of access for hearing loss 
assistance features a “T” if that 
assistance includes hearing 
loop technology. In the U.S. it 
is usually a blue background 
but abroad it may be maroon, 
green, black or some other color, and 
the symbol is typically white or black. But 
the color doesn’t matter. All you need to 
remember is that if you see the “T” it’s telling 
you to turn on your telecoils.

Along with text, a flashing green color on the monitor will indicate 
boarding information and blue will be for paging or other messages. 

The airport will also feature telecoil-compatible public phones and 
public access video phones.

Concourse at Gerald Ford Airport in Grand Rapids, Michigan. 
(Photo courtesy of hearing loop advocate.)
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Across the channel, at the Charles DeGaulle Airport 
in Paris, travelers will find waiting areas within each of 
the airport’s terminals equipped with induction loops, as 
is the customer assistance terminal. Loops are featured 
in all major airports in Sweden, while in Denmark 
the waiting area in the transit hall has a loop at the 
Copenhagen Airport. 

Fly south to Spain and you’ll find that the Adolfo 
Suarez Madrid-Barajas Airport has installed hearing 
loops in a variety of locations, and all are identified 
by the international symbol of access for hearing loss, 
including at the information desks, car park offices 
and other locations. You’ll even find hearing loops in 
all three of Moscow’s airports where, for example, at 
Domodedovo Airport induction loops were installed 
in nine zones of the airport and are connected to the 
airport’s system of automatic announcements.

Down under, travelers will find that Christchurch 
Airport in New Zealand features hearing loops at 
departure gates and other waiting areas, while in 
Australia all gate areas in Pier G of the Melbourne 
Airport have been fitted with loops. In Brisbane, old, 
poorly planned and badly installed loop systems have 
been replaced by new induction loops, and in Canberra, 
hearing loop technology was deemed essential and has 

been installed at gates, baggage claim belts, check-in 
counters and elsewhere. In Sydney, the installation of 
hearing loops is now complete in Terminal 2 and they 
are also available in select areas throughout Terminal 1.

The foreign airports cited here are simply examples 
of the availability of hearing loops in airports abroad. 
They are included to demonstrate that around the world 
hearing loops seem to the most effective way to serve 
the communication needs of those with hearing loss. 
They can also be found in other airports and venues 
in European countries—even other continents—not 
mentioned here. Thanks to the universality of hearing 
loop technology, telecoil-equipped hearing aids or 
CIs in the U.S. will work with the hearing loops at 
Iona Abbey in Scotland, Notre Dame in Paris or in a 
London taxicab. You might not understand what’s being 
said over the loop in some airports due to language 
differences, but you may hear numbers, a city name or 
some other information that alerts you to something 
that you might not have clearly heard otherwise.

Ready for Takeoff
The Rochester Airport was awarded an Airport 
Innovation Award by the American Association of 
Airport Executives in 2018. Between public recognition 
such as that, the recent spurt of airport hearing loop 
installations, and the efforts of a growing cadre of 
hearing loop advocates, more airports may choose to 

Hearing loop sign in Dublin, Ireland. 
(Photo courtesy of hearing loop advocate.)

Information counter at Rochester International Airport.  
(Photo courtesy of Rochester International Airport.)

You may not understand what’s being said over the loop in some 
airports due to language differences, but you may hear numbers, a 

city name or some other information that alerts you to something that 
you might not have heard clearly otherwise.
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Steve Frazier, trained by HLAA as a Hearing Loss Support 
Specialist, chairs the Loop New Mexico initiative of the 
HLAA Albuquerque Chapter, co-chairs the Committee 
for Communication Access in New Mexico, and is one of 
the founding members of the national HLAA Get in the 
Hearing Loop Task Force. His articles on hearing loops 
and on noise control issues have run in many publications 
in addition to Hearing Life, including Advance for 
Audiologists, the Christian Science Monitor, Church 
Executive, Hearing Health, Sound & Communications, 
and Technologies for Worship.

Delta Airlines gate at Detroit Metropolitan Wayne County Airport. 
(Photo courtesy of hearing loop advocate.)

adopt the technology as a way to meet their obligation 
under the Air Carrier Access Act to ensure that 
passengers with a disability have prompt access to the 
same information provided to other passengers at each 
gate, ticketing area, and customer service desk. 

Pam Pflueger, a business development and 
accessibility consultant in aviation and a major force in 
the burgeoning adoption of hearing loop technology 
in airports, said, “Airports are now seeing the benefits 
of how hearing loops help people with hearing loss 
for daily announcements, and most importantly, in 
emergency communications. In addition, hearing loop 
technology qualifies as an auxiliary aid and service, 
thereby meeting the Title II Effective Communication 

“Airport operators and staff are compassionate people, and want 
to meet the needs of the community, which is why it is so important 
for people with hearing loss to let their voice be heard to their local 

airport representatives, as no one wants to implement a program 
unless it best meets the needs of the community.”

provision of the ADA [Americans with Disabilities Act] 
to which airports must comply. Airport operators and 
staff are compassionate people, and want to meet the 
needs of the community, which is why it is so important 
for people with hearing loss to let their voice be heard 
to their local airport representatives, as no one wants to 
implement a program unless it best meets the needs of 
the community.”

Travelers should be on the lookout in airports and 
other public venues both here in the U.S. and abroad 
for the international symbol of access for hearing loss 
via telecoils. It’s likely that you’ll see it as more airports 
and other transportation hubs Get in the Hearing Loop. 
They should probably also wait until they’ve boarded 
the plane to find out “whodunnit.” 

For more information on how to Get in the Hearing Loop visit 
hearingloss.org/programs-events/get-hearing-loop.

It’s likely that you’ll see more airports and other transportation  
hubs Get in the Hearing Loop. 

HL 
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why we’re excited to get involved with the Hearing Loss 
Association of America. We think we can solve a major 
problem and improve a lot of people’s lives.”

hearOclub’s mission is to provide peace of mind, 
assuring members they will always have fresh batteries 
on hand. In addition to delivering batteries on a regular 
schedule, members also receive an exclusive battery tester 
keychain with a built-in storage drawer free with their first 
shipment. Not only does the keychain allow members to 
check their battery’s charge, it also gives them a convenient 
place to store spares when away from home.

“The keychain is really handy,” says hearOclub 
member Barbara N. “The other day I was at the doctor’s 
office when I heard the low-battery chime go off on 
my hearing aid. I knew I wouldn’t be home before my 
battery died, but luckily I had a spare tucked away in my 
hearOclub keychain. It saved the day!”

“hearOclub is dedicated to giving people a piece of 
their life back, providing seamless access to the world 
around them,” says hearOclub co-founder Benjamin 
Norman. “We remove stress from the equation, allowing 
our members to focus on what is truly important—living 
life to the fullest.”

hearOclub is headquartered in Steamboat Springs, 
Colorado and boasts a U.S.-based customer support 

You Won't Miss a Sound with hearOclub
Never Run Out of Hearing Aid Batteries Again!

F
or many HLAA Members it’s a common scenario: 
you’re enjoying life, out with friends or relaxing at 
home, when suddenly, BOOM! Your hearing aid 
battery dies, and worse, you’re out of replacements. 

It’s what hearOclub calls a “hearing emergency.”
Unfortunately, it’s not always convenient to run to 

the store for replacement hearing aid batteries. Whether 
the obstacle is a remote location, lack of mobility, a 
sudden snowstorm, or even just a packed schedule, 
dropping everything and going on a battery run is not 
always an option.

Hearing aid battery subscription service hearOclub 
aims to solve this problem by delivering fresh DieHard 
brand hearing aid batteries on a set schedule, eliminating 
the gaps that can occur when you don’t have a regular 
replenishment plan.

“We originally learned about hearing emergencies at 
a senior living facility,” said hearOclub co-founder RJ 
Pole. “We met a resident named Ruth who would go 
two weeks without hearing when her batteries would 
run out. Ruth didn’t drive, so she would have to wait 
for her family’s monthly visits to replenish her supply. 
Talking to more and more people, we realized this is a 
huge problem that affects not only seniors but people 
of all ages with hearing loss, in all walks of life. That’s 

corporate partner



H E A R I N G  L I F E   •   M A R C H / A P R I L  2 0 1 9  •   H E A R I N G LO S S . O R G   •   4 5

corporate partner

team to walk new members through membership options 
and simplify all aspects of the program. By shipping 
high-quality, low-priced, name-brand batteries directly 
to members’ doors, hearOclub is exactly the type of 
company that could be of benefit to HLAA Members. 

“In addition to helping individuals, 
we can also have a major impact on 
institutions, such as schools for deaf or 
hard of hearing students and senior living 
communities, where hearing emergencies 
occur on a much larger scale,” says RJ. 
“Forward-thinking facilities are already 
reaching out, and we’re getting great feedback as we 
lessen the burden on staff, students, residents and their 
families. It’s really a win-win for everyone.”

hearOclub’s involvement with HLAA will take on 
many forms, including exclusive membership benefits, 
participation in June’s HLAA2019 Convention 

in Rochester, New York and representation at 
Walk4Hearing events nationwide. At the Convention, 
hearOclub representatives will be available at an 
information booth and will also hold a workshop 
educating attendees on hearing emergencies and helpful 

ways to protect their hearing. 
Members signing up for a one-year 

subscription with hearOclub will receive 
up to two free shipments of batteries 
and a free membership keychain—a $40 
value—exclusive to HLAA Members. 
You can take advantage of this offer by 

signing up online at hearoclub.com or by calling  
833.LISTEN-2 (833.547.8362). Make sure you use 
coupon code HLAA2019 to receive your exclusive 
HLAA Member discount. 

For more information visit hearoclub.com.

Please join us in welcoming Amanda Watson  
and Alissa Peruzzini to the HLAA family!
Amanda Watson joined HLAA as the meeting planner in November of 2018. She 
comes from Chicago and graduated from Miami University of Ohio. Amanda came to 
HLAA with a background in planning conventions for associations and was drawn to 
HLAA because of its impact on people’s lives. Amanda is excited to plan annual HLAA 
Conventions that bring people with hearing loss together to meet, learn, and have fun 
in a communication accessible environment.

Alissa Peruzzini joined HLAA in January 2019 as a National Walk4Hearing Manager. 
Prior to joining HLAA, Alissa worked in operations and investor relations for a 
financial institution in New York City, where she also earned her MBA from Fordham 
University. After relocating to Washington, D.C., she graduated from L'Academie de 
Cuisine and owned a dessert catering business. Alissa became a member of her local 
HLAA Chapter after experiencing single-sided profound hearing loss from a sudden 
idiopathic cause in 2014. She found it helpful to connect with other people who have 
hearing loss and was eager to become involved with the annual Walk4Hearing. Alissa 
looks forward to seeing you at your local Walk4Hearing and raising awareness about 
hearing health and the available resources for the hearing loss community.

HLAA Welcomes New Staff Members

hearo 
""--' club 

HL 
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T
he Over-the-Counter Hearing Aid Act of 2017 was 
signed into law in August 2017. We are now in the 
first quarter of 2019. What’s up with access to these 
over-the-counter (OTC) hearing devices?

Since the passage of the OTC Hearing Aid Act, the 
Food and Drug Administration (FDA) has been working 
to create regulations regarding this new category of 
hearing device. Because the rules have not yet been 
written, OTC devices are not yet on the market. When 
they do arrive, according to the law, they are specifically 
intended for people with mild to moderate hearing loss. 

If you have a mild to moderate hearing loss and are con-
sidering purchasing a device that claims to be in this new cate-
gory now, we have a couple words of caution: buyer beware. 

Case in point: I found an article on the Hearing 
Tracker website, “Over-the-Counter Hearing Aids—
What Are They, and When Will They Be Available?” 
The article provides information about the law itself, a 
timeline, and also includes this statement:

“Technically, Over-The-Counter hearing aids don’t exist 
yet. The FDA is expected to publish proposed regulations 
for the new category of hearing aids by August 18, 2020. 
Following the publication of the proposed regulations 
there will be a public comment period, and this will be 
followed by the publication of finalized regulations.” 
(hearingtracker.com/over-the-counter-hearing-aids) 

So far, we’re good. But right next to that text I 
found an advertisement for “New OTC Hearing Aids” 
with a link to a website where you can buy them. The 
website claims that these devices will work for people 
with “noticeable to severe hearing loss.” But wait, it gets 
better— the ad states you can get a pair of these hearing 
aids for under $500! Then if you scroll down, you see 
3,036 customer reviews, all either 4 or 5 stars. 

So, what to do when faced with what looks like a 
really good deal on the internet? There is a lot to unpack 
here. But this is one offer I’d be very skeptical about. 

The claim that it’s an “OTC Hearing Aid” raises the 
first red flag. The FDA tells us, “At this time, there are 

no products that can claim to address hearing loss that 
are, or can claim to be OTC hearing aids. Currently, 
hearing aids continue to be restricted devices, for 
which sales must follow applicable federal and state 
requirements. FDA has published a letter to clarify the 
status of these products.” Strike one. 

When a company claims to provide a product that is 
not yet available, I worry. But perhaps they are simply 
trying to get my attention. Okay, I get that. But then 
their next claim that the product is “for noticeable to 
severe hearing loss” is also not allowable under the OTC 
Hearing Aid Act. The FDA will write regulations for 
devices that are intended for people with hearing losses 
from mild to moderate. Strike two. 

Now, I’m looking at the “customer reviews.” There are 
pages and pages of reviews. But there is not one negative 
review. Not one. Somehow it seems highly unlikely that 
there would not be one disgruntled customer. Strike three. 

In short, what a consumer must do is be very skeptical 
when it comes to taking advantage of some of these 
online “offers.” Do your homework and ask a lot of 
questions. Not only that, you can get help. The Federal 
Trade Commission (FTC) provides a great set of tips 
for shopping online (consumer.ftc.gov/articles/0020-
shopping-online#details).There is good information 
about any type of online shopping, along with steps on 
how to complain if things go sour. 

In the end, if you are eager to try OTC hearing devices, 
the best advice is to wait for the rules to come out. But if 
you need hearing aids now, don’t wait until 2020. Go see 
an audiologist and get them. It may cost more, but that’s 
got to be better than getting scammed. 

Lise Hamlin is director of public policy at 
HLAA and can be reached at lhamlin@
hearingloss.org.

Over-the-Counter Hearing Aids:  
While We’re Waiting…
B Y  L I S E  H A M L I N

advocacy
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»  Volume Booster amplifies call volume up 
to 50dB

»  6-level custom tone settings (for handsets)

»  Adjustable ringer volume up to 112dB

»  Slow Talk (Real Time Voice & Answering 
System Messages)

»  Bright LEDs light up when phone rings

»  Large, backlit LCDs, keypads and touch 
buttons

»  Talking keypad, phonebook and caller ID

»  Expands to 6 handsets

NOT EVERY
HEAR EVERY WORD

 THIRD.

ALSO AVAILABLE

shop.panasonic.com/amplified
KX-TGM430B

KX-TGM450S 50db

Up to

112db

Up to

Voice
Amplification

Ring Tone
Volume

KX-TGM420W

AMPLIFIED CORDLESS PHONES

HEAR CLEARLY, SPEAK CLEARLY WITH 
AMPLIFIED CORDLESS PHONES.

ADVERTISEMENT
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COCHLEAR IMPLANT SYSTEMS    |     ELECTRIC-ACOUSTIC SYSTEMS    |     BONE CONDUCTION SYSTEMS

www.medel.com/us/RONDO2

Hear all Day. Charge at Night. 

IT’S NEVER BEEN EASIER.
Wireless charging and hands-free control  
make RONDO 2 the most user-friendly  
cochlear implant audio processor. 

For information on potential risks and contraindications relating to implantation, please visit www.medel.com/us/isi-cochlear-implant-systems/

Choose MED-EL now and receive  
a voucher for a free RONDO 2!

Learn more at

' 




