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The world is a far better place 

for those of us with hearing 

loss thanks to the work of 

our association. Hearing 

Loss Association of America 

continues to be a strong and 

vital agent for change.

President’s
Message

The arrival of a New Year 

is a time to examine where 

we have been, where we are, 

and where we want to go. 

For the Hearing Loss 

Assocation, 2008 will 

be moving on to a new 

and important chapter 

of our history.

  

By Anne T. Pope Since its founding in 1979, our 
organization has been a leader in 
making the world a better place for 
people with hearing loss. Founder 
Rocky Stone was the first person to 
understand and articulate in a way 
that everybody could understand that 
hearing loss is essentially a communi-
cation problem. The solution was to 
teach ourselves and others the strate-
gies necessary for people with hearing 
loss to function in a hearing world. 
 In 2008, Hearing Loss Associa-
tion of America (HLAA) is the largest 
membership organization for people 
with hearing loss with more than 200 
chapters and 15 state organizations. 
The world is a far better place for 
those of us with hearing loss thanks  
to the work of our organization.  
Hearing Loss Association of America 
continues to be a strong and vital 
agent for change.
 In addition to its teaching role, 
the Hearing Loss Association of 
America has also led the way in ad-
vocacy. Staff and members have been 
key players in the passage of major 
legislation for people with hearing 
loss whether at the national, state,  
or local levels.
 Self Help for Hard of Hearing 
People, our name until 2005, was 
singled out in the preamble of the 
seminal Americans with Disabilities 
Act of 1990. The communication 
access guidelines for hard of hearing 
people were included because Rocky 
Stone was a Presidential appointee to 
the Access Board who wrote the guide-
lines. Through a survey published in 
our bimonthly journal, thousands 
of members from across the country 
weighed in on what we needed for 
communication access. This input 
served as the basis for the legislation 
we now benefit from.
 Through the work of staff at the 
national level and volunteers at the lo-
cal level, we have educated thousands 
of public officials and manufactur-
ers of technology about the needs of 
people with hearing loss. As a result, 
there are several pieces of legislation 

that acknowledges the need for com-
munication access and legislates its 
existence for people with hearing loss.
 Legions of members across the 
country, along with our chapter and 
state leaders, and with advice and en-
couragement from our national staff, 
have made a major impact advocating 
for communication access in their 
communities. People with hearing 
loss now have access to telephones 
(cell and landline), television, theater, 
movies, houses of worship, and innu-
merable other venues that were closed 
to us in 1979.

Hearing Loss and  
its Implications
Despite the advances, hearing loss 
and its impact is still not adequately 
understood. There is a stigma associ-
ated with hearing loss that prevents 
people from getting timely treatment. 
Hearing loss is thought of as a condi-
tion of older people despite the fact 
that over half of us are between the 
ages of 18 and 64. 
 There is little understanding of 
the physics of hearing. People often 
think (and joke) that we have “selec-
tive hearing”—tuning in only when 
we want, not realizing that different 
situations, different voices, our own 
energy levels, and even the words 
being said affect how well we under-
stand. Very few people who talk with 
us know and practice even the simple 
strategies that can help us understand 
what is being said. Even fewer under-
stand how critical accommodations 
are to us. 
 Even the arbiter of health care in-
surance standards, Medicare, does not 
consider hearing loss a serious health 
problem. There is no insurance cover-
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age for hearing aids. Yet, studies have 
shown that hearing loss has a demon-
strable and significant adverse impact 
both on quality of life and on earning 
capacity. This lack of understanding 
about this “invisible condition,” as 
Rocky Stone described it in 1979, 
must be changed. HLAA continues  
its work in this area.

The Time is Now
The time has come to make hear-
ing loss visible. As our organization 
has led the way in the past, we must 
lead the way now. With the annual 
Walk4Hearing we have taken a first, 
significant step in that direction. How 
best can we grow our walks each suc-
ceeding year to expand their impact? 
What other strategies might there be 
to reach and educate the American 
public? How do those of us in the 
Hearing Loss Association of America 
work together most productively to 
advance our cause? 
 How do we partner with all the 
constituencies affected by hearing loss 
as well as others tangential to it? How 
do we reach out to people and corpo-
rations beyond our already supportive 
partners? How do we make hearing 
loss as widely understood as heart 
disease or diabetes? Answering these 
questions will be tough, but exciting 
and challenging, yet achievable. 

Executive Director Search
As I write this in December, the  
Board of Trustees of the Hearing Loss 
Association is in the process of form-
ing a search committee to identify a 
new executive director. As you read 
this, the committee will be in the 
midst of interviews and moving closer 
to a decision. Exploring and taking 
advantage of the many possible op-
portunities will be the challenge for 
our next executive director. 
 The person we are seeking is one 
with the vision to see how we will 
take our organization to this next 
level; the energy, determination, and 
diplomacy to lead the way; and the 
skill to raise the necessary funding.
The person we select will find an 

organization with many strengths: 
a worthy cause to champion; a long 
tradition of leadership in the commu-
nity; a vital and dedicated member-
ship at the state and local levels; and 
a talented and hardworking staff. 
With our next leader we will seize 
these opportunities—and we will  
be unbeatable.

Anne T. Pope is president of the Hear-
ing Loss Association of America Board of 
Trustees. She lives in New York City and 
can be reached at president@hearing-
loss.org. 
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Did you know that Hearing Loss 
Magazine was first published under 
the title of Shhh in July 1980? Then 
became the SHHH Journal in the early 
1990s? Finally, in May 1996, to better 
reflect our contents and who we are,  
it became Hearing Loss Magazine.
 I became your magazine editor in 
1988. So, when I proclaim this is not 
just your mama’s magazine, I say this 
as one who experienced the metamor-
phosis along with you.

Witness to Change
What explosions I have witnessed  
in technology, in legislation, in 
resources, and in how people have 
grown, achieved and lived well despite 
a hearing loss! In the early days of  
the Journal (as we called it then),  
digital hearing aids, hearing-aid- 
compatible phones, cell phones,  
captioning, cochlear implants, and  
the Americans with Disabilities Act, 
and other legislation, were barely  
on the drawing board. 
 Information about people who 
called themselves hard of hearing but 
not deaf was non-existent and not 
published in any kind of organized 
and consistent format.
 No matter what you’ve called 
this magazine, we have been here to 
report, editorialize on, and document 
the evolution and revolution of the 
past 28 years with regard to people 
with hearing loss. Through these 
pages, we have helped change the face 
of hearing loss, the way we deal with 
it, and how we communicate our 
ideas about hearing loss to the world. 
 As members and advocates, you 
have passed it on to your friends and 
family and circulated it throughout 
your communities. You’ve given the 
magazine to your legislators and 
employers to help further the case for 
communication access. You’ve taken  
it to your hearing care professionals  
so they could better understand.  
We thank you. 

 Your parents may have been 
readers back in the early days when 
they were looking for resources or 
help with their own or your personal 
hearing loss difficulties. They needed 
help to overcome the daily stress and 
drain on their energy. They read about 
people who gave up their jobs because 
there was nothing to help them and 
no “reasonable accommodations” 
supported by our current civil rights 
laws. Most of all, they learned through 
Hearing Loss Magazine that they are 
not alone.

The Face of Hearing Loss
The face of hearing loss and this 
magazine has changed. We learned 
from you that hearing loss does  
not discriminate. It touches the  
lives of people of all ages and all  
interests across the globe. We are  
concerned about younger people  
who discover they have lost their  
hearing due to noise exposure or 
other causes. We are people in the 
workforce, young parents and stu-
dents with hearing loss who are ready 
to use any and all technology to learn 
how to manage hearing loss within 
their active lives. 

Cutting-Edge Reporting
Hearing Loss Magazine provides cur-
rent, up-to-date information for the 
interest of people with hearing loss, 
those who live with them, and those 
professionals who treat and educate 
them. We’ve covered how one day you 
may be tested and fitted for hearing 
aids on the Internet! We’ve featured 
people who are working models  
and musicians who aren’t shy  
about admitting a hearing loss.

Magazine Makeover
We’ve reported about people  
who are hard of hearing in both  
a professional and personal way.  
We’ve spiffed up the presentation of 
information with our designs and 
unique photos of members. We use 
www.hearingloss.org and the free 
online HLAA E-News to supplement 
the magazine’s contents. 

 Just as we were there to announce 
the new National Institute on Deaf-
ness and other Communication Dis-
orders within the National Institutes 
of Health in 1988, and to cover the 
landmark Americans with Disabilities 
Act of 1990, and codify communica-
tion and coping strategies, we will  
be there to cover the issues of 2008 
and beyond. 
 Some hot topics are iPod users 
who may one day realize hearing 
loss due to noise exposure; return-
ing troops from battle who lost 
their hearing due to injury or noise; 
technological advances in cochlear 
implants, hearing aids, cell phones, 
television; and research that could 
lead to preventing and restoring 
hearing. And, always present are the 
deeply personal stories about hearing 
loss that come from our members, 
the heart and soul of Hearing Loss 
Magazine’s readership. 

This is Your Magazine
Tell us what you want to see in the 
magazine. Write for Hearing Loss  
Magazine. Go to www.hearingloss.org 
to view the Author’s Guidelines and  
articles from past magazines. Tell us 
your story. Let us take your photo. Be  
a part of today’s face of hearing loss.
 Countless authors—both profes-
sionals and consumers with and with-
out hearing loss—have contributed 
to our stock of information over the 
past 28 years. The national staff has 
weighed in on editorials and provided 
valuable written reports of their hard 
work and our progress in the areas of 
advocacy, technology, membership, 
chapters, special grants and projects, 
annual conventions, and more.
 And, to you, thanks for reading. 
Here’s to 2008!

Barbara Kelley,  
editor-in-chief  
of Hearing Loss 
Magazine, can be 
reached at bkelley 
@hearingloss.org. 
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He was smiling from ear to ear. Yew Choong Cheong had just exited the stage 
of the Terrace Theater of the John F. Kennedy Memorial Center for the Perform-
ing Arts after a flawless performance.  
 The Washington, D.C., audience was abuzz. How could the 28-year-old 
West Virginia University graduate student play the piano with such perfection 
while being nearly deaf?
 “Nothing is impossible if you have the necessary passion and perseverance,” 
Cheong said.
 And, it is with that positive attitude and outlook that he was chosen last 
year as one of just four recipients from around the world for the 2007 Interna-
tional Young Soloists Award given by VSA arts. 
 VSA arts is an international, nonprofit organization founded in 1974 by 
Ambassador Jean Kennedy Smith to create opportunities for people with dis-
abilities to learn through, participate in and enjoy the arts.
 The award earned Cheong an invitation to perform at the famed Kennedy 
Center along with a $5,000 scholarship to assist with his career and studies  
in music.

Hearing Aids, Piano and Beethoven
Cheong’s penchant to play the piano did not come easy. His story of determina-
tion, and the ability to overcome adversity began many years ago, many miles 
from Morgantown, West Virginia. Born in Kuala Lumpur, Malaysia, he began 
piano lessons at his mother’s urging around age eight. Then a viral infection 
damaged the hearing in his left ear. 
 He remembers getting his first hearing aid. He could hear pretty well with it 
and was able to continue with piano lessons.
 Although he admits initially disliking piano lessons as a child, Cheong re-
members a special day when he was about 15 when he listened for the first time 
to Beethoven. It was a bagatelle, a small piano piece.  
 “I suddenly fell in love with the music,” he said. “I just kept playing it over 
and over again.” He couldn’t get enough of Beethoven’s music. “I was obsessed 
with it,” he admits.
 Cheong also read about the composer. That’s when he found out Beethoven 
was deaf. “I asked myself, ‘How can a deaf composer write such great music?’ 
This gave me even greater inspiration to play his music,” he said.

A Musical Journey

By Bill Nevin

continued on page 12
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continued on page 12

A Student’s Passion and 
Perseverance for Piano 

A Musical Journey

I have to work hard to hear 

everything I play on the piano 

because I can’t really tell the 

pitches on the high and low 

ends. I rely half the time  

on ‘mental’ hearing and 50 

percent on physical hearing.  

It’s kind of an inexplicable  

connection between me and  

the piano where I find it most 

comfortable to communicate 

through music.

“

”
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 But while Cheong’s passion for 
classical music and Beethoven grew, 
his hearing worsened. He suffered 
several bouts of sudden hearing loss 
where for the first time, he couldn’t 
hear anything. 
 First, he tried steroids, but they 
were no help. Next, he tried acupunc-
ture in an effort to help some of his 
nerves come back to life.

 Eventually, a little bit of Cheong’s 
hearing came back, enough to allow 
him to do what he loved most: play 
classical music on the piano. But his 
parents urged him to enroll in col-
lege for computer science, worried 
it would be too risky for their son if 
he studied music, given his unstable 
hearing condition.
 So Cheong went to computer 
school, got his diploma and began 
work as a computer programmer. 
Still, he practiced piano.  
 “That was not a good time,”  
he said. “I decided music was what  
I really wanted to do.”

From Malaysia to Morgantown
Cheong began to study piano at a 
University College Sedaya Interna-
tional in his home country and then 
won a full scholarship to study in  
the United States at West Virginia 
University. 
 While in Morgantown, he contin-
ued to have bouts of sudden hearing 
loss in 2003 and 2004. But since that 
time, his hearing has stabilized. He 
has a severe hearing loss in his left  
ear and wears a hearing aid. He  
hears nothing in his right ear. 
 Even so, Cheong remains thank-
ful because it’s enough for him to 
play the piano. 
 He can read lips and carry on a 
spirited conversation,but his hear-
ing loss is in the severe range and 
he can’t hear on the regular voice 
telephone. Understanding speech is 

Yew Choong Cheong studies 
under the tutelage of Professor 
Peter Amstutz.



A Musical Journey 
continued from page 11

January/February 2008  13

more difficult for him than listening to 
instrumental music because of differ-
ent intonations among people.  
 “I have to work hard to hear  
everything I play on the piano because 
I can’t really tell the pitches on the 
high and low ends,” he said. “I rely 
half the time on ‘mental’ hearing and 
50 percent on physical hearing. It’s 
kind of an inexplicable connection be-
tween me and the piano where I find 
it most comfortable to communicate 
through music. It somehow responds 
to my touch. That’s why I find piano 
very special to me.”    
 Cheong will complete his doctor-
ate degree in musical studies at West 
Virginia University this May 2008 and 
plans to teach. He studies under the 
tutelage of Professor Peter Amstutz.
 “It’s a joy to see Yew Choong do 
so well,” Amstutz said. “It’s especially 
amazing with his specific circumstanc-
es and the challenges he’s overcome. 
He’s a brilliant student, both academi-
cally and at the piano, and I’m very 
happy for him.”
 In 2002, Cheong won the Music 
Teachers National Association Colle-
giate Artist Piano Competition in West 
Virginia, and the next year, he was one 
of the selected soloists in WVU’s an-
nual Young Artists Auditions. 
 It was Amstutz who encouraged 
Cheong to apply for the VSA arts 
scholarship, and the chance of a life-
time to play at the Kennedy Center.

Meeting the Ambassador  
and the Media
“It’s by far the biggest achievement I’ve 
ever had in my life,” Cheong said of 
winning the VSA award.  
 For two days last March, he partici-
pated in a whirlwind of rehearsals and 
media interviews leading up to the big 
concert. 
 “I was shocked to see the monu-
mental size of the Kennedy Center,” 
Cheong said. “I was excited when I 
saw the big poster of myself featured 
on the front of the concert hall. And to 

continued on page 27

Yew Choong Cheong stands by a poster highlighting his performance at the 
Kennedy Center in Washington, D.C. © WVU Photographic Service/Greg Ellis

Young artists with disabilities showcase their talents at the Very Special Arts  
Peformance at the Kennedy Center. © WVU Photographic Service/Greg Ellis 
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Going to  
Captioned 
Movies
A 2008 Update

By Nanci Linke-Ellis

Learning from Television
For those of us who depend upon TV 
captions, the Telecommunications Act 
of 1996 was a huge step forward for 
the hard of hearing and deaf com-
munities. Since its arrival however we 
have seen a steady decline in quality 
as new technology has complicated 
the task of delivering captions to the 
viewer. Hi Definition TV, Tivo, DVRs, 
Direct TV satellite, have complicated 
the “pass through” issue of getting 
readable and reliable captions to ap-
pear on your home set.
 Finger-pointing between stations, 
captioning agencies, cable providers 
and television manufacturers have 
turned captions into a game of rou-
lette. Message boards are filled with 
frustrated consumers who have bought 
sets and can’t get captions or receive 
compressed captions with scramble 
sentences.
 In television, there is a group of 
captioning agencies forming a trade 
association called Accessible Media 
Industry Coalition (AMIC). One of its 
mandates is to establish the “Good 
Housekeeping Seal” of captions, a 
standard that would spell out what 
constitutes a well-captioned program.
 Industry leader and visionary  
Karen Peltz Strauss, has formed 
another new group, Coalition of 
Organizations for Accessible Tech-
nology (COAT). As of June 2007, 
63 organizations have come aboard 
to help resolve issues created by the                
new waves of technology.

 Television is broadcast over air-
waves owned by the public and over-
seen by the Federal Communica- 
tions Commission (FCC) While that 
government intervention has been posi-
tive (the Telecommunications Act of 
1996), it shows little promise of keep-
ing up with technology year to year.

The Movies Turn to Digital
Movies, on the other hand, which are 
projected on screens at movie theaters 
are First Amendment protected literary 
works. They are neither under the juris-
diction of the FCC nor are they subject 
to mandatory captioning under current 
federal law.
 In some respects, the absence of 
regulation allows certain freedoms and 
ability to anticipate new technology.
 Currently, there is a shift underway 
to convert motion picture screens from 
analog to digital. The cost is nearly 
$100,000 per screen. In the United 
States alone, there are 38,548 screens 
in 5,940 theatres. Currently less than 
3,000 screens have been converted  
to digital.
 Despite the slow pace of conver-
sion, there is little doubt digital rep-
resents the future for motion pictures 
as it quickens delivery to the exhibitor, 
expands the potential for content and 
improves the quality of display.
 American Motion Picture Exhibi-
tors have created a sub-committee of 
the Digital Cinema Initiative that is 
working to create its own standards 
for captions based on the architecture 

of DigitalCinema. Digital Theater 
Systems (DTS), WGBH, and InSight 
Cinema are all members of the ad 
hoc committee. The goal is to create 
a standard file for captions which 
can be used by a number of differ-
ent systems and which will function 
consistently, no matter the particular 
digital system that is installed or later 
upgraded.
 The motion picture exhibitors 
can see the shape of the future and 
are attempting to create a caption-
ing file that can bypass the multiple 
forms and formats which have chal-
lenged television broadcasters.
 The Digital Cinema standard is a 
work in progress. There is no avoiding 
the need for it. The effort involved in 
securing a single standard for all digi-
tal exhibitors and for all the motion 
picture studios is daunting. When it 
is completed, however, it will be an 
important safeguard for a long time 
to come.
 Worth noting, this change from 
analog to digital is the first significant 
change in how motion pictures are 
displayed since motion pictures were 
created by Thomas Edison in 1891. 
This type of sea change does not oc-
cur quickly or easily in any industry.

Today’s Options
And that is the problem today. An-
ticipating the conversion to digital, 
exhibitors and studios are focused 
on the future. Virtually no one in 
exhibition has plans to increase cur-
rent levels of captioned shows until 
captioning is available in digital 
format.
 In the United States, captions are 
delivered by InSight Cinema (laser 
printed on the film), DTS-CSS which 
projects (open) captions directly on 
the screen and MoPix, which are red 
LED words displayed backwards on 
the rear wall of the auditorium and 
reflected on to an acrylic panel at the 
viewer’s seat. DTS-CSS and MoPix 
captions run on DTS sound systems, 
which serve a minority of screens as 
compared to Dolby Sound.

continued on page 16
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 If you combine InSight Cinema 
prints, DTS-CSS and MoPix instal-
lations, less then 1 percent of the-
aters participate in a captioned film 
program of any sort. Given the small 
number of equipped screens and the 
costs of captioning films for cinema, 
studios have opted to caption a lim-
ited part of their commercial output.
 Internationally, where multiple 
languages in a country are the rule 
rather than the exception, some cine-
mas have installed Dolby’s ScreenTalk 
system, which display open captions 
on screen similar to DTS-CSS. Screen-
Talk allows the exhibitors to use their 
own caption files, when permitted by 
the distributor.
 Each system has its pros and 
cons. When you put them all together 
and promote them side-by-side, it 
has turned accessible movie going 
into roulette for most of the country. 
While less than one percent of screens 
are equipped to show captions, a 
much smaller number of shows are 
captioned.
 Open captioned presentations 
are overwhelmingly the favorite by 
people with hearing loss. Theater 
owners, however, have found that 
these OC shows uniformly draw fewer 
viewers, resulting in predictable and 
measurable revenue loss, even when 
limited to the least attended shows. 
Regal Entertainment did a study 
which showed that show time was the 
single largest factor dictating financial 
success, captions or not.
 When both equipment and cap-
tioned films are available, Exhibitors 
will present open captioned showing 
in non-peak hours, in order to limit 
the certain financial losses which 
open captioned films cause them.
 Viewers with hearing loss some-
times travel considerable distances  
to arrive at an announced equipment- 
captioned film show time, only to 
discover that the match up of film 
captions, compatible captioning 
equipment and\or turning the equip-

Captioned Movies
continued from page 15

ment on for that show, has failed to 
occur. The complexity of non-uniform 
caption files which don’t always arrive 
on time or with the matching film, 
movies and show times among 5,940 
theatre managers and box office staffs 
handling an average flow of 15,000 
patrons at a multiplex on an average 
weekend show, create tremendous 
logistical problems.
 Despite the enormous energies 
and funds which proponents of open 
and closed captioning, both inside 
and outside of government agencies, 
studios, exhibitors, not for profits and 
vendors have devoted, even the goal 
of one percent of captioned shows 
has proven elusive.
 Exhibitors are uniform in their 
experience that open captions reduce 
revenues, particularly on first run, 
blockbuster films. Closed captions 
systems are largely ignored by the 
coveted 18 to 29-year-old audience.

Experience in the 
Foreign Market
The experiences in Korea and the 
United Kingdom are instructive.
 In Korea, the government pays 
100 percent of the exhibitor cost for 
caption equipment. In the United 
Kingdom, the UK Film Council, 
wholly underwritten by the govern-
ment, pays 50 percent of the exhibitor 
cost for caption equipment. 
 In both countries, exhibitors have 
resisted installing open captioning 
equipment due to the revenue losses 
of open-captioned screenings. The 
equipment is subsidized in those 
countries, the revenue loss is not.
 While I wish it were otherwise, 
despite enormous efforts by so many 
people, I personally doubt we will 
see any increase in captioned movies 
until the implementation of digital 
cinema and the wholesale adoption 
of new technologies to allow cap-
tions which do not reduce over all 
ticket sales.

Personal Captions
A number of vendors have explored 
the possibility of personal captions, 

which are visible to the patron but not 
in the auditorium at large.
 While the 300 screen MoPix 
system is sometimes identified in this 
category, it does display red lettered 
captions on the back auditorium 
wall, brightly enough for their light 
to be reflected in an acrylic panel at 
the patron’s seat, if the patron sits is 
the correct parameter to the back wall 
screen. Getting the right seat on open-
ing day means getting there early and 
possessing a certain amount of luck.
 The illumination has drawn com-
plaints from patrons, while the acrylic 
panels have been the subject of consid-
erable complaint from the community 
of people with hearing loss.
 MoPix cost per screen installation 
and poor reception among the movie-
going population with hearing loss 
has resulted in a total of 300 screens in 
the United States, or one-tenth of one 
percent penetration.
 Other vendors have explored the 
use of captions displayed adjacent to 
or on the screen, which cannot be read 
unless the patron wears polarizing 
filtered eyeglasses.
 In order for captions to be read 
with polarizing lenses, the captions 
must be displayed concurrently with a 
contrasting light, visible to the patron 
who does not wear polarizing glasses. 
That is true whether the lights are 
displayed on the screen or beside it. 
The polarizing glass/light field option, 
proposed with light boxes to laser 
lights, has no known installations.
 
New Technologies
In recent years, a number of vendors 
have experimented with caption 
displays on PDAs (personal digital 
assistants).The main drawback to the 
approach is the lighted PDA display 
which must be hand held or mounted 
on a seat front and distracts other pa-
trons. Theater owners now are already 
faced with angry patrons who com-
plain about inconsiderate audience 
members who turn their brightly lit 
phones on during a show.
 Given the amount of data con-
tained in captioning and the speed 



which it must be read, viewers at-
tempting the use of PDA captions 
must refocus their eyes from the 
screen to the caption display every 
few seconds, which is uncomfortable 
for many viewers.
 There are no known installations 
of PDA captions in cinemas.
 The advent of 3-D, which is 
expected to arrive and be installed in 
approximately 11,000 theaters over 
the next two years, has propelled ac-
ceptance of audience goers wearing 
special goggles (eyewear which can be 
worn over personal eyewear) in order 
to have the optical illusion which 
modern 3D provides. 
 For those who have experienced 
it, modern 3-D is remarkably vivid. 
How it will work with captions re-
mains to be seen once captions stan-
dards are established and approved by 
Society of Motion Picture Television 
Engineers (SMPTE). 
 SightLine Media, a private enter-
prise that I have helped to found, is 
both the licensee of Georgia Tech Re-
search Institute and holder of the U.S. 
patents for captioning eyewear. Sight-
Line has been developing software 
which displays captions in cinema 
eyewear (like 3-D, eyewear which  
can be worn over personal eyewear).
 There are advantages of cinema 
eyewear:

• No distractions to other patrons
• Captions can be shown every 

screen, every show
• Provides closed subtitles,  

opening language access to  
a larger audience.

 In order to overcome the prob-
lems inherent in different forms of 
captioning equipment which require 
studios to create a number of cap-
tion files, SightLine is working with 
SMPTE to ensure that its software will 
work with a universal caption file. 
 MicroVision, Emagine, Lumus 
and others are working on forms of 
electronic eyewear suitable for the 
cinema as well as a host of other  
functions.

 This system is intended to deliver 
captions from a single file (the D 
Cinema format discussed above) to 
an individual patron. While cinema 
eyewear lacks the comfort and ease of 
open captions, it raises the prospect of 
watching captioned films without hav-
ing to overcome the logistic hurdles of 
finding a captioned screening. 
 
The Future
While the community of people with 
hearing loss understandably has a 
distinct preference for open captions, 
the lost revenue which it causes will 
continue to see extremely limited  
application.
 For the exhibitor, the opportunity 
to retrofit existing projection equip-
ment at minimal cost, gain closed 
subtitles which may result in increased 
ticket sales, and provide full access for 
the audience of people who are hard 
of hearing, deaf, and late-deafened.  
 Communication access has an 
intrinsic appeal in an era when exhibi-
tors are pressured economically on  
the one hand and by regulators on  
the other.
 It comes down to choices: less 
than one percent of screens, less than 
one percent of shows; or every show.
 The community of people with 
hearing loss standing alone in ask-
ing for open caption films, which the 
movie going public does not want.  
Or, this community aligning itself  
with the extra tickets to be sold when 
closed language subtitles are made 
available, joining forces in helping 

overcome a language barrier which is 
shared in common.
 If successful, new technologies 
will require the cooperation and sup-
port of studios, the exhibitors, people 
with hearing loss, advocates and  
regulators.
 My own recommendation would 
be to keep an open mind, to look at 
new technologies and to give them an 
honest try if and when they become 
available.
 We fought the open caption fight 
bravely. Let’s see if in the digital era,  
we can’t manage to explore and 
find ways together of receiving the 
captions we all want reliably and 
comfortably at the greatest possible 
number of shows and venues across 
the globe.

Nanci Linke- 
Ellis is president of 
InSight Cinema and 
a founding member 
of SightLine Media 
LLC. She is on the 
Hearing Loss Asso-
ciation of California 
Board of Trustees 
and is president and 
founder of the Hearing Loss Association 
Santa Monica Chapter. Ms. Linke- 
Ellis is the recipient of the James C. 
Marster’s Promotion Award from TDI 
for her persistent efforts to bring movie 
captioning to the masses at neighborhood 
theaters around the country. She can  
be reached at Nanci.linkeellis@
insightcinema.org.
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By Brenda Battat

National 
Update

More Coverage for Bilateral 
Cochlear Implants
On October 19, 2007, Aetna Health 
Insurance Plans, one of America’s 
largest healthcare insurers announced 
that it will begin covering bilateral 
cochlear implantation.  
 This important expansion of 
cochlear implant coverage demon-
strates Aetna’s understanding of, and 
responsiveness to, recent research on 
bilateral deafness and its impact on 
an individual’s communication abili-
ties. Aetna’s coverage change marks 
an important access advance for the 
Hearing Loss Association of America’s 
membership.  

Reductions in Federal  
Relay Service
Effective February 1,2007, the govern-
ment cut back on usage of captioned 
telephone service. The service is now 
only available to current federal 
employees. Veterans, federal retirees 
and American Indians are no longer 
eligible to use this service. To view 
this policy go to http://www.cap-
tionedtelephone.com/availability/
Federal.phtml. 
 However, now that 44 states  
have CapTel available, those individu-
als covered in the past by the federal 
program can now acquire a CapTel 
phone from their state program, or by 
way of purchase from WCI (captel@
weitbrecht.com or 1-800-233-9130). 

FCC Limits Time for Companies 
to Implement the Ability  
to Call 911 Over VoIP Relay
FCC has granted a limit to the exten-
sion of time for implementing the 
711 to 911 over VoIP (voice Internet 
protocol) requirement to only six 
months. The order specifically waives 
for six months the requirement that 
interconnected VoIP providers trans-
mit 711 calls to an appropriate relay 
provider (i.e., the relay provider in the 
state that the call was made) and the 
obligation of traditional TRS provid-
ers to call an appropriate PSAP when 
receiving a 711 call to an emergency 
PSAP via an interconnected VoIP. 

The Hearing Loss 

Association of America 

works at the national 

level to impact public 

policy that benefits our 

members and all people 

with hearing loss.

Brochures for Free  
on Mobile Phones
FAQ brochures on hearing-aid-com-
patible mobile phones are available 
to download at http://files.ctia.org/
pdf/Brochure_CTIA_Hearing_Aid-
Compatability_HearingImpared.pdf.
 Or you can get a supply of hard 
copies free of charge for your next 
meeting or presentation from the 
Wireless Association (CTIA). E-mail 
your request to Lori McGarry at  
LMcGarry@ctia.org.

In-Flight Entertainment  
Systems Designed  
to Caption Movies
Our advocacy work will be greatly 
enhanced by the design of in-flight 
entertainment systems that caption 
movies. 
 Research for the development of 
this technology was carried out by the 
Center for Accessible Media, Pana-
sonic Avionics, the major supplier of 
in-flight systems to the airlines, and 
funded by NIDRR (National Institute 
of Deafness and Rehabilitative Re-
search, National Institutes of Health). 
However, the system so far is only 
installed in new or updated aircraft. 
So far they are only installed on 
United Arab Emirates Airline. Until 
U.S. airlines update or invest in new 
aircraft, we will not see the systems 
installed here.

Hearing Aid Tax Credit
Hearing Loss Association of America 
(HLAA) is still working to get a hear-
ing aid tax credit bill passed—$500 
—every five years for people over 55 
and dependents up to 18 years. HR 
2329 now has 63 cosponsors. 
 Have you asked your congressio-
nal representative to support the bill? 
To find out how you can help and to 
see a sample letter to send to your 
congressional representative, go to 
http://www.hearingloss.org/advo-
cacy/index.asp
 To see if your state has hearing  
aid insurance coverage go to:  
www.hearingloss.org/advocacy/ 
govtassistance.asp.
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TEITAC Advisory Committee 
Revising Regulations
An Access Board Advisory Committee 
(TEITAC) met last November for four 
intense days to continue its work on 
revising and harmonizing provisions 
in two key laws: one that mandates 
telecommunications products and 
services be accessible to and usable 
by people with disabilities, if read-
ily achievable; and another that 
mandates that government agencies 
procure equipment that is accessible 
to their employees and customers 
with disabilities. Accessible design of 
phones, TVs and computers signifi-
cantly impact the ability of people 
with disabilities to function at work 
and in their daily lives. 
 Stakeholders in industry, govern-
ment, and the consumer sector were 
represented at the table, including 
international representation reflect-
ing the need to develop standards in 
a global economy. HLAA participates 
in the committee representing people 
with hearing loss. The committee 
hopes to conclude its work in January 
2008 when a report will be presented 
to the Access Board with recommen-
dations. 
 To learn more about TEITAC, go 
to http://teitac.org/.

Digital Television and  
Captioning Summit
On November 19, 2007, Larry Gold-
berg, director, Media Access Group at 
WGBH, Boston, convened a summit 
of the key stakeholders in digital tele-
vision to discuss problems in receiv-
ing captions on digital TV. 
 Sectors represented were caption 
agencies, broadcast, cable, satellite, 
telecommunications companies, 
set-top box manufacturers, consumer 
electronic associations, caption en-
coding equipment manufacturers and 
consumers. To get feedback from con-
sumers on their digital TV shopping 
experience and what problems they 
are running into when setting it up 
at home and working with cable and 
satellite installers, HLAA conducted 
a survey on-line to collect responses. 

More than 1,100 people completed 
the survey and the responses were 
reported at the summit. 
 To view the results of the survey 
go to http://www.hearingloss.org/ 
advocacy/television.asp.

More Digital TV News
The Digital Television Transition and 
Public Safety Act of 2005 requires  
TV stations to stop broadcasting 
in analog and to broadcast only in 
digital after February 17, 2009. The 
digital transition will provide a better 
viewing experience for consumers  
and help emergency responders 
protect your community. For more 
information go to www.dtv.govor  
or www.dtvanswers.com.

Brenda Battat, M.A., is associate execu-
tive director of the Hearing Loss Associa-
tion of America. She has worked on public 
policy legislation for the past 19 years for 
the organization and has been instru-
mental in getting legislation written and 
passed that directly benefits people with 
hearing loss. Mrs. Battat has trained and 
encouraged advocates across the country 
in how to do similar work at the state 
and local levels. Last fall she received the 
Robert H. Weitbrecht Telecommunica-
tions Access Award in recognition of her 
pioneering efforts in developing public 
policy and industry-consumer initiatives 
to ensure functionally equivalent access to 
telecommunications for Americans who 
are hard of hearing. Brenda Battat can  
be reached at battat@hearingloss.org.

Be an Early Bird and Catch 
the Great Convention Rates!

Hearing Loss Association of America 
Convention 2008

June 12 – 15, 2007
Grand Sierra Resort & Casino

Reno, Nevada

Pre-Register by May 18, 2008

www.hearingloss.org/convention
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What Did 
You Expect?
Hearing Aids— 
Expectation and 
Aural Rehabilitation

People come to the hearing aid  

selection process with different needs,  

personalities, and expectations.  

The full scope of the hearing loss,  

the person, and the expectations  

of hearing aids must be considered.

By Mark Ross
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Audiology Centers often see older 
clients who figuratively, are dragged 
to the center kicking and screaming. 
They don’t want to be there and,  
one way or another, they make their 
displeasure known to all. They’re  
at the center only because of the  
persistent nagging of their children 
or spouse who insist that they need  
a hearing aid. 
 They might respond that they’re 
hearing just fine, particularly if every-
one will only “stop mumbling.”  
 While this conflict among the 
generations may seem trivial and is 
sometimes laughed at, it is not a joke. 
Both parties feel somewhat aggrieved. 
One may sincerely feel that he or 
she basically hears fine; but underly-
ing this façade there is also probably 
some apprehension regarding the 
consequences of accepting the reality 
of a hearing problem and getting a 
hearing aid (i.e., cost, the need to 
adjust to something new, etc.). 
 The adult children (who may 
be starting to lose his own hearing) 
or the hearing spouse act out of love 
and concern. They can cite specific 
instances when the person misses  
out on everyday verbal interactions, 
and they see him or her becoming 
increasingly socially isolated. 
 Faced with such a situation years 
ago, I tried to resolve it by asking 
the client (a senior) and her adult 
daughter to each complete a rating 
scale that assessed communication 
abilities. One scale was designed for 
self-assessment, in which the client 
rated her communication difficulties 
in various situations. 
 The other scale was a parallel 
version, designed to be filled out by 
significant others, in this case the 
daughter. The two forms examined 
the same communication situations, 
but with a slight change in wording 
for first person and third person  
ratings. Optimally, the scores in the 
two versions should be similar if  
not identical.  
 When we looked at the results, 
however, it almost appeared as if 

the ratings pertained to two separate 
people. The client’s ratings of her own 
experiences essentially denied the 
existence or the severity of hearing 
problems in a number of situations; 
while the one completed by the 
daughter noted severe communica-
tion difficulties under these same 
conditions. 
 The widely conflicting results re-
veal how the perception of the impact 
of a hearing loss can differ dramati-
cally between the person with hearing 
loss and a “significant other.” This can 
lead to erroneous expectations of the 
benefits a hearing aid can offer. 
 The significant other may expect 
something close to normal auditory 
functioning (“once she has a hear-
ing aid, she’s going to hear perfectly 
fine”) This assumption will prove 
to be erroneous is often grounds for 
disappointment and further conflicts 
(“you’re not trying hard enough”). 

is often a disparity between how a 
person believes she is hearing and  
how she actually does hear. There  
are people, for example, who think 
that they hear particularly poorly in 
noise but who—on objective tests—
demonstrate relatively good ability  
to understand speech in the presence  
of background noise. 
 Others (relatively few) are just 
the opposite; these people believe 
that they hear pretty well in noise, 
although the results of speech tests 
demonstrate that in reality they do 
very poorly.  
 Both situations will lead to 
erroneous expectations regarding 
listening performance with a hear-
ing aid. People in the first group are 
overly pessimistic, thinking that they 
do much poorer than they actually 
do, while those in the second group 
are unduly optimistic, in reality doing 
much poorer than they think they are 

By Mark Ross

While a hearing aid is necessary (no dispute there), it is, 

more often than not, insufficient. In spite of all the claims 

of the appealing marketing ploys we are continually  

exposed to, there is more to helping someone with a  

hearing loss than providing a hearing aid, no matter  

how advanced it might be.  

 The client with the hearing loss 
will often find that hearing aids offer 
unexpected help in a number of situ-
ations (though they are sometimes 
reluctant to acknowledge this fact). 
 The use of standardized pre-fit 
and post-fit rating scales, by both the 
client and the significant other, pro-
vides a common ground for a com-
parison between the differing percep-
tions. Hopefully, these tests will help 
reconcile the faulty expectations of 
both parties.      

The Performance- 
Perceptual Test
A conflict in expectations may exist 
not only between the person with a 
hearing loss and his or her conver-
sational partner(s); it can also be 
present within the individual. There 

doing. Both groups require a reality 
“re-calibration” in order to have  
realistic expectations regarding  
hearing aid performance.
 The recently developed Per- 
formance-Perceptual Test (PPT)  
by Gabriel Saunders and Kathleen 
Cienkowski can help do just this. 
 There are many people with 
hearing loss whose judgment of their 
ability to comprehend speech in noise 
is poor. Either they think they under-
stand speech in noise much better 
than they do (overly optimistic) or 
they actually do much better than they 
think they can (overly pessimistic). 
 In any case, a successful hearing 
aid adjustment may be jeopardized 
because of erroneous expectations. 
To deal effectively with a significant 

continued on page 22



22  Hearing Loss Magazine

mismatch between perception and 
performance, the audiologist must 
know whether, and how much, a cli-
ent is being overly optimistic or overly 
pessimistic regarding his or her ability 
to understand speech in noise. 

Explanation of the  
Performance-Perceptual Test
The performance portion of the 
PPT requires that 20 short sentences 
are presented in the presence of a 
constant background noise, with the 
subject having to repeat each sen-
tence. The procedure requires that 
the intensity level of the sentences 
be decreased until they are no lon-
ger intelligible, and then increased 
until they can again be understood. 
The sentences are scored for ac-
curacy after each presentation. In 
this manner, the noise is ultimately 
bracketed by the sentences, with half 
of them understood and half not. 
 The final score is the average 
intensity of the last six sentences 
relative to the constant background 
sound. The resulting metric is the 
speech-to-noise (S/N) ratio, and it 
indicates the relationship between 
the speech and the noise levels at 
which a person can understand 
50 percent of the speech material. 
(Audiologists recognize this as the 
Hearing in Noise Test, or HINT). 
 For example, if the background 
noise was a constant 60 dB, and the 
average intensity level of the last 
six sentences was 64 dB, the result-
ing S/N ratio would be +4 dB. (We 
should understand that each dB on 
this type of test translates into about 
an 8 to 10 percent difference on a 
conventional speech discrimina-
tion test, so these tiny numbers are 
significant.) The test itself takes only 
a few minutes to administer, but 
it can provide important insights 
regarding how a person understands 
speech in noise.
 The next part of the PPT, the 
perceptual component, follows 

exactly the same procedure albeit 
with a significant difference. In 
this portion, the subjects are not 
asked to repeat the sentences but 
simply to indicate whether or not 
they understood each sentence as it 
was presented (yes or no). In other 
words, in the first portion of the 
test, their comprehension is actually 
being measured (performance); in 
the second portion, it is the percep-
tion of their comprehension that  
is obtained. 
 Both portions of the test, 
however, use the same test lists and 
follow the same test procedure. This 
makes the relationship between 
these two scores directly compa-
rable and potentially very useful. 
While others have reported on 
the frequently observed difference 
between a person’s perception of 
his/her performance and the actual 
performance, this is the only test 
that permits a direct comparison. 
And, like the first portion, it takes 
only a few minutes to administer.    
 Generally, for people with 
normal hearing, their perception of 
how they perceive speech is aligned 
with their actual performance. Their 
scores on both portions of the PPT 
are essentially the same. That is, 
they actually do about as well as 
they think they do. This is also true 
for most people with hearing loss; 
they are also very well aware of 
whether or not they understand  
a speech message.

A Functional Communication 
Assessment
It is a truism of clinical management 
that in order to deal effectively with 
any condition, one must first learn all 
one can about it. This is not done as 
well as it should be when it comes to 

hearing aids. When people arrive at 
a hearing aid center, everyone’s focus 
tends to be on the “product” (the 
hearing aid) and not the hearing 
loss or communication problems 
that brought the person there. 
 The explicit goal becomes the 
selection of a hearing aid, with the 
implicit assumption that this will 
solve the communication problems. 
But, while a hearing aid is neces-
sary (no dispute there), it is, more 
often than not, insufficient. In spite 
of all the claims of the appealing 
marketing ploys we are continually 
exposed to, there is more to helping 
someone with a hearing loss than 
providing a hearing aid, no matter 
how advanced it might be.  

A Hearing Loss Affects  
People Differently
There are people for whom a mild 
to moderate hearing loss can have 
major consequences, on both their 
quality of life and their perception 
of a disability. The hearing loss may 
permeate every aspect of their lives. 
 Other people with a similar 
degree of hearing loss may report 
that it has little impact on their daily 
life. Who is right? They both may be. 
However, we should know the differ-
ence. 
 People come to the hearing aid 
selection process with different com-
munication needs, different experi-
ences, and different personalities. It 
follows that in order to effectively 
manage the consequences of a per-
son’s hearing loss, the full scope of 
its impact must first be understood.  
An audiometric evaluation will give 
us only part of the story.
 In a recent article in The Hearing 
Journal, Dr. Robert Sweetow present-
ed a convincing rationale for embed-

Hearing Aids
continued from page 21

Hearing aid selection must not be seen as an isolated  

activity, but as a component of an overall aural rehabilita-

tion process. A hearing aid is more than some technologi-

cally sophisticated electronic appliance; it is not just some 

devise to purchase as one would buy a toaser or a TV set.
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continued on page 24

ding the hearing aid selection process 
within a total communication matrix, 
which he terms the “assessment of 
functional communication ability.”
He suggests that the hearing aid be 
selected only after a full battery of 
subjective and objective tests are 
administered. This need not be a 
lengthy process. Most of the tests he 
recommends take only a few minutes 
to administer. The results, however, 
can help ensure that a person will 
obtain the maximum benefit from 
hearing aids, and furthermore, that 
he or she will be satisfied with the 
benefit that has been achieved. 
 The recommended measures 
include both objective and subjective 
measures. What the subjective mea-
sures have in common is that they 
utilize a self-assessment procedure. 
Here, people rate how the hearing 
loss has affected them in various 
ways, for example in the communica-
tion, social, and emotional spheres. 
This type of scale will help the clini-
cian, and the individual, to better 

understand how the hearing loss has 
affected that specific person’s life.  
 Without this kind of information, 
it is impossible to determine whether 
some sort of rehabilitative program 
is necessary and, if so, what its scope 
should be. 
 In other areas covered by these 
subjective evaluations, people will rate 
the specific areas in which they hope 
a hearing aid will help them improve 
their communication skills (i.e., hear 
better in staff meetings) and their over-
all communication ability in a number 
of situations. 
 In addition to the traditional au-
diometric examination, the functional 
assessment plan envisions objective 
testing of speech perception in noise 
(such as the PPT test referred to above 
and described on www.hearingloss.
org), the ability to tolerate noise (ac-
ceptable noise level, an important 
predictor of hearing aid “success”), and 
a test of binaural interference (some, 
relatively few, people are not candi-
dates for a binaural hearing aid fitting). 

 The two tests of speech percep-
tion in noise that Dr. Sweetow in-
cludes in his suggested battery result 
in a score that may be unfamiliar to 
most hearing aid users. Instead of a 
speech discrimination score of, for 
example, 80 percent (quiet or noise 
conditions specified), the results are 
shown as a speech-to-noise (S/N) ra-
tio, as in the Performance-Perceptual 
Test mentioned in this article.
 This is a particularly useful way 
of demonstrating a person’s ability 
to comprehend speech in the pres-
ence of background noise. The test 
can be administered rather quickly 
and the scores can be compared to 
those obtained by other people with 
hearing loss, across different hearing 
aids, different amplification and train-
ing conditions, and over time for the 
same individual. 
 These tests are recommended  
by national professional organiza-
tions and it is unfortunate that they 
are not yet routinely included as a 
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Sign up today at 
www.hearingloss.org

Hearing Aids
continued from page 23

component of every audiological 
evaluation.
 The results of both the subjective 
and objective portions of the assess-
ment are used to develop an individu-
alized communication enhancement 
plan. This plan reflects the reality that 
it takes more to resolve the problems 
and issues wrought by a hearing loss 
than just a focus on the hearing aid 
itself. It recognizes the differential 
effects of hearing loss on different 
people, and that these differential 
effects must be addressed in a specific 
fashion. The information collected 
during the functional communica-
tion assessment can be used to create 
a personalized aural rehabilitation 
program for the person.  
 In addition to well-fitted hear- 
ing aids, this can include recommen-
dations for other types of hearing 
assistive technologies (i.e., alerting 
devices, personal FM system, etc.) 

a home or clinic communication 
training program, a personal or group 
workshop on “living with a hearing 
loss,” and information and counsel-
ing regarding the hearing loss.  
 The hearing aid selection must 
not be seen as an isolated activity, but 
as a component of an overall aural 
rehabilitation process. A hearing aid 
is more than some technologically 
sophisticated electronic appliance; it 
is not just some device to purchase as 
one would buy a toaster or a TV set. 
 A hearing aid signifies that the 
person, somehow and somewhere, 
has been having communication 
problems; these kinds of difficul-
ties can strike at the heart of what it 
means to be a human being. Its im-
pact upon the specific personality and 
requirements of an individual cannot 
be ascertained without an effective 
assessment procedure, to be followed 
by appropriate aural rehabilitation 
measures. Then, and only then, can 
the issues created by a hearing loss  
be resolved as fully as possible.

Hearing Loss Magazine would like to 
thank HLAA members David and Virginia 
Crocker for modeling for this feature. 
David is also on the Board of Trustees. 
 If you’re interested in appearing in the 
magazine, please contact editor Barbara 
Kelley at bkelley@hearingloss.org. We 
don’t pay our “models,” but you’ll get 
your “15 minutes of fame,” guaranteed!

Mark Ross, Ph.D., 
is an audiologist and 
associate at the Reha-
bilitation Engineer-
ing Research Center 
(RERC) at Gallaudet 
University. He and 
his wife, Helen, live 
in Storrs, Connecti-
cut. To find more Dr. 
Ross articles on technology for consumers, 
go to: www.pa-shhh-org and www.
hearingresearch.org.

This article is supported in part by GRANT 
#H133E030006 from the U.S. Department of 
Education, NIDRR, to Gallaudet University.  
The opinions expressed herein are those of the 
author and do not necessarily reflect those of 
the Department of Education.

Communicating With
People In Your Life
Shouldn’t Be Hard
That’s why we offer the widest
selection of assistive technology,
to enhance everyday sounds and
events. Whether for your home,
office, or “on the go”, let us help
you stay in touch.

1-800-233-9130 (V/TTY) • www.weitbrecht.com
926 Colorado Blvd. • Santa Monica, CA 90401-2717 • TEL: (310) 656-4924 (V/TTY) • FAX: (310) 450-9918 • Email: sales@weitbrecht.com

Solutions for people with hearing loss
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Hearing Assistive Technology Training
By Christopher T. Sutton

For the past ten years the Hearing 
Loss Association of America in 
conjunction with the Rehabilitation 
Engineering Research Center (RERC) 
at Gallaudet University have trained 
thousands of people with hearing loss 
from across the country to be assistive 
technology leaders. The training 
was made possible by a generous 
grant from the U.S. Department of 
Education and the National Institute 
on Disability and Rehabilitation 
Research (NIDRR) through Gallaudet 
University.
 The 2007 Hearing Assistive 
Technology Training (HAT) took place 
October 26-28 at the University of 
Connecticut-Storrs campus. Trainees 
from the New England and Eastern 
states attended this intensive two-day 
workshop detailing the use of assistive 
technology and teaching trainees to be 
educators of assistive technology for 
local Hearing Loss Association chapters 
and state organizations. In addition 
to training local HLAA organizations, 
trainees will offer education about 
hearing loss and assistive technology 
to Vocational Rehabilitation Depart-
ments and local and regional libraries.
 Presenters included Scott Bally, 
Matthew Bakke, Cynthia Compton 
Conley, and Mark Ross from the 
Gallaudet University Department 
of Hearing Speech and Sciences 
Department and the RERC, students 
from the University of Connecticut 
Department of Communication 
Sciences, and Christopher T. Sutton 
from the Hearing Loss Association  
of America. 
 If you would like information 
about the HAT Training, or how to 
contact a trainee in your area to do 
a presentation, contact Christopher 
T. Sutton by e-mail at CSutton@
hearingloss.org. 

Thanks to Teltex for providing demonstration models of hearing assistive technology enabling 
trainees to have a hands-on experience using the latest hearing assistive technology. Thanks 
also to the Department of Communication Sciences at the University of Connecticut, Kathleen 
Cienkowski, and the following students from the Department for hosting this event: Kristin Vasil, 
Sara Acciardo, Robert Dietz, Christina Kerwin, Beth Kennedy, and Megan Engratt.
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have a dressing room specially reserved 
under my name—cool!”
 Just before the concert, Cheong got 
to meet the Malaysian ambassador to 
the United States, Dr. Rajmah Hussein, 
who presented him with his award.
 “I’m very proud of my fellow 
Malaysian,” Hussein said. “I want to 
thank WVU for training Yew Choong. 
We are so proud of his accomplish-
ments.”
 For his selections, Cheong per-
formed Aaron Copland’s Piano 
Variations and Franz Liszt’s Hungarian 
Rhapsody No. 6. “Once I started the 
first note, it became a ‘musical jour-
ney,’” he said. 
 The conclusion of his perfor-
mance was met with an ovation he 
likely won’t soon forget. His professor 
couldn’t have been more proud.
 “He was wonderful! It was per-
haps the best I’ve ever heard him play,” 
Amstutz said. “He certainly comes 
through when it counts.”
 Cheong said he felt a special bond 
with the audience during his perfor-

mance. “Afterward, I was satisfied 
that I fulfilled my responsibility as a 
‘messenger’ by sending the composer’s 
music to the audience,” he said. “I 
hope I returned my passion for music 
as a token of appreciation for the 
audience’s support.”
 And within Cheong’s success story 
is a message he wants to share with 
everyone. “We all have weaknesses, 
and we need to work around them,” 
he said. “They should not be obstacles. 
People with disabilities shouldn’t be 
in despair about themselves because 
there’s always hope. Like with my situa-
tion, there will always be hope.”

Bill Nevin is director of 
communications for the 
West Virginia Universi-
ty Foundation. He also 
is an adjunct professor 
in the WVU School of 
Journalism where he 
teaches graduate online 

classes in integrated marketing communi-
cations (IMC). He holds a master’s degree 
in IMC from WVU and a bachelor’s 
degree in radio-television from Southern 
Illinois University-Carbondale.

A Musical Journey 
continued from page 13 The Creative Spirit  

of VSA arts
VSA arts is an international, nonprofit 
organization founded in 1974 by Ambas-
sador Jean Kennedy Smith to create a so-
ciety where people with disabilities learn 
through, participate in, and enjoy the arts. 
VSA arts provides educators, parents, and 
artists with the resources and the tools to 
support arts programming in schools and 
communities. 
 VSA arts showcases the accom-
plishments of artists with disabilities and 
promotes increased access to the arts 
for people with disabilities. Each year 
millions of people participate in VSA arts 
programs through a nationawide network 
of affiliates and in more than 60 countries 
around the world. VSA arts are an affili-
ate of the John F. Kennedy Center for the 
Performing Arts.

VSA arts
818 Connecticut Avenue, NW
Suite 600
Washington, D.C. 20006
202/628-2800 or 1-800/933-8721 
(toll-free)
202/737-0645 TTY
www.vsarts.org

Yew Choong Cheong © WVU Photographic Service/Brian Perrisinger
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Good Quote
Every once in a while, there’s a quote 
that’s worth sharing… This is from 
a book about Tony La Russa, man-
ager of the St. Louis Cardinals. Three 
Nights in August by Buzz Bissinger is 
a fascinating account of managing a 
team and the psychology of baseball. 
But this quote seems applicable to 
much more.
 “Some coaches think that the 
best way to deal with pressure is to ig-
nore it, treat every moment of a game 
the same so as not to heighten the 
tension even more. La Russa believes 
that players need to openly acknowl-
edge pressure—literally embrace it as 
‘your friend,’ in his words—because 
the more they embrace it, the less it 
can intimidate them. 
 “He teaches hitters that the best 
way to deal with pressure is to pre-
pare for it, come into the at-bat  
with a keen sense of what the pitcher 
is likely to throw and how you should 
handle it. Most important, when 
you’re up there, focus on the process 
and not the result; don’t project into 
the future. Forget about the noble but 
irrational concept of going for broke. 
Put away the hero complex and simply 
try to get something started. But don’t 
hesitate, either: in clutch moments, 
you’re unlikely to get your perfect 
pitch, so don’t wait around for it.” 

Member and author Michael A. Harvey, 
Ph.D., A.B.P.P., is from Framingham, 
Massachusetts.

NVRC: A Model Community 
Center Improving Communi-
cation, Changing Lives
Here is good news about a program 
that works while serving both hard of 

hearing and deaf communities. Share 
this with local leaders who develop 
and fund programs that must meet 
the needs of both communities.
 The Northern Virginia Resource 
Center for Deaf and Hard of Hear-
ing Persons (NVRC) is a rarity among 
community service agencies serving 
persons with hearing loss. It represents 
a dynamic collaboration between deaf 
and hard of hearing individuals. 
 While other community centers 
may include the politically correct 
terminology of “deaf and hard of 
hearing” in their title, the reality 
is that too often those centers are 
predominantly serving one of these 
populations. NVRC exemplifies how 
a grassroots community movement 
has given rise to an agency that suc-
cessfully pools state, community and 
personal resources to serve all.
 Read more about Scott Bally’s 
report on NVRC at www.hearing 
loss.org.

Scott J. Bally, Ph.D., CCC-SLP sits on 
the faculty of both the speech-language 
pathology and audiology programs in 
the Department of Hearing, Speech and 
Language Sciences, Gallaudet University.

Journaling: Therapy  
for the Soul
Writing down thoughts in a journal 
can be a healing experience for deaf 
and hard of hearing people. The best 
instruction an editor ever gave me as 
a journalist is to pay attention and 
take good notes. “We won’t publish 
anything unless it’s accurate,” he 
admonished. 
 The same principles can be  
helpful when keeping a journal. 
When we record our personal 

thoughts on paper, we are taking 
notes about ourselves. In order to do 
that, we must “listen” to our inner 
voice and accurately write down what 
it is telling us. A journal that refuses 
to censor itself but is flowing with 
words of truth and openness can pro-
vide healing benefits to a person with 
hearing loss.

Let the Words Flow
An important part of keeping a jour-
nal is revealing thoughts about our-
selves that not everyone may know. 
Writing down questions we have or 
simply asking “why” can be a simple 
way to start a journal.  
 I have many questions and a lot 
of frustration. Is it possible to accept 
something that I don’t want? Can I 
pretend my hearing loss doesn’t exist 
and hide it from the world?
 After discovering I had high 
frequency hearing loss and tinnitus, 
I began keeping a journal. When I 
started, I felt the need to express my 
fears and unanswered questions.

Shanna Bartlett 
Groves is a mem- 
ber from Olathe, 
Kansas. We will  
hear more from  
her on journaling  
in the future.

Our Members Speak
Have we heard from you lately? Sign 
up for the free, biweekly, online HLAA 
newsletter. This is where we publish 
your comments and the latest news 
of the week. Sign up today at www.
hearingloss.org.

Instant 
Messages





At the  Airport
By Aashlee Bonn
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The airport is where our author 
learns to not assume that everyone 
she meets can hear better than her.
 At the airport gate, I scan the 
waiting area and pick my seat: first 
row (so I can pretend to hear the an-
nouncements) and a vacant seat on 
each side (so I have my space).
 On my right, two seats away, a 
thin, elderly woman with bottle-red 
hair (obviously red in her youth— 
I can tell from her complexion) is 
sitting patiently—quietly and calmly 
waiting. “Thin Red.”
 Thin Red and I eventually  
make eye contact and smile. She  
complains of the cold but refuses  
my extra sweater. We make small  
talk and at first, it is pleasant but  
I gradually realize I  
am becoming increasingly stressed. 
 No, she is not saying anything 
disturbing. What is going on? I de-
tach, take a mental step up and back 
to understand the cause of my dis-
tress. Oh! An airline announcement  
is in progress.
 Unlike my ease-of-hearing 
friends, I have never mastered the  
fine art of following two conversa-
tions simultaneously. The input gets 
overwhelming and the processing 
shuts down.
 Thin Red continues talking as if 
completely indifferent to anything 
the airline might be telling us. Is she 
oblivious? I ask her to stop talking 
and we listen to the tail end of the 
message. To the garbled, mumbled, 
static-sounding tail end of the mes-
sage. Of course, I don’t understand a 
word. I turn to Thin Red for clarifica-
tion but she shrugs helplessly. 
 This comforts me somehow. My 
ears work well enough. It’s the sound 
system that’s deficient. No one can 
hear these messages.
 From the rhythm and the length 
of the speech, I surmise that it was 
merely a generic, informational mes-
sage and no action is required. The 
fact that the other passengers aren’t 
getting up or otherwise reacting con-
firms this for me.

Could it Be? Thin Red  
Also Has a Hearing Loss?
It briefly occurs to me that Thin Red 
may have trouble hearing as well. 
Perhaps that’s why she continued 
talking over the announcement? But, 
I dismiss the thought and we resume 
our chitchat.
 She is flying to Los Angeles to 
rendezvous with her adult daughter. 
The two of them will continue on for a 
week-long vacation in Hawaii. Just the 
two of them. Dare I hope they’ll enjoy 
themselves?
 When I envision an ideal vaca-
tion spot for a mother-daughter pair, 
Hawaii is not the first destination that 
comes to mind. Washington D.C.—
yes. The Grand Canyon—most defi-
nitely. A luxurious spa—now there’s a 
treat. Just as I think of Disney World as 
ideal for families with young children, 
so I think of Hawaii as ideal for new-
lyweds and couples celebrating special 
anniversaries. Would two women feel 
lonesome surrounded by all that wed-
ded bliss? Maybe. Maybe not. I wish 
for Thin Red and her daughter the very 
best of vacations.
 The airline finally announces 
boarding, so I nod goodbye to Red, 
gather my belongings and head for 
that last-minute stop at the restroom 
(the fewer number of trips to the on-
board lavatory, the better). Afterward, I 
don’t return to my seat but go right up 
to where they’re boarding to be sure 
that I hear my row being called.
 This airlines boards by zones.  
Zone 2 is printed on my boarding  
pass. Zone 1 Boarding is displayed  
on the television monitor. I wait as 
people file by. The crowd thins and 
then I hear, “Those of you in Zone 3 
may now board.” 
 I glance at the monitor. It’s still at 
Zone 1. I hesitate, uncertain. Surely 
they wouldn’t skip from Zone 1 
to Zone 3? As if in response to my 
thought, the flight attendant adds, 
“We’ve been boarding Zones 1 and 
2; we’re now boarding Zone 3.” Both 
relieved and disturbed, I proceed.
 And I wonder…. did I not hear an 
announcement? Did I miss it while in 

the restroom? Did I set myself up by 
leaving the area at a crucial time? 
 Then I rebel. It’s time to subdue 
the self-recriminating thoughts. I have 
a right to go to the restroom, I tell 
myself. Exculpated, I board the plane.
 Unlike most airlines that board 
from rear to front, this one is board-
ing us front to back. The people in 
the rows in front of and immediately 
behind me are already situated. I pro-
ceed to put my stuff in its proper place 
while trying to stay clear of the Zone 3 
people as they file past me toward the 
rear of the plane. This is not easy.

Seeing (Thin) Red Again
I’m standing in front of my seat, 
boarding pass in one hand, shopping 
bag in the other, carry-on at my feet, 
and driver’s license between my teeth; 
when I hear a flight attendant say, 
“You’re seated right next to that lady 
with the ID card in her mouth.” 
 I glance up and wouldn’t you 
know it but it’s Thin Red! She joins 
me and we chuckle at the coincidence 
of our reunion. “It was meant to be,” I 
quip. And perhaps it was. For she also 
had not heard the call for Zone 2 to 
board. “They told me I should have 
boarded already. I didn’t know,” she 
tells me apologetically.
 I don’t know that apologies are 
necessary, but it would have been 
easier on everyone—flight attendants, 
other passengers, Thin Red and me 
—if we had boarded with our Zone.
 Once we’re both settled, I rumi-
nate. I shouldn’t have gone to the 
restroom. I should have asked an 
attendant for the status. I should have 
known not to count on the TV moni-
tor. And, Thin Red—does she have a 
hearing loss like me? Or is she frail 
and easily confused? Either way, I 
should have been more sensitive  
and not left her.
 Should have and shouldn’t have 
dance their circles in my head as the 
plane ascends. We’re well into the 
clouds when I remind myself to take  
a mental step up and back. And 
breathe. OK.

continued on page 32
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 What did we learn here? How to 
do better at the next airport gate?
 The first change that comes to 
mind is obvious. Yes, of course I have 
a right to go to the restroom. I just 
have to do so before it’s time to board. 
That’s a no-brainer. Really, that’s all 
it would have taken. At the boarding 
area, I’d heard the announcements just 
fine. Problem solved.
 Fully solved? I glance at Thin Red 
uncertainly. What’s her story? Does she 
have a hearing loss? Or is it that she’s 
easily overwhelmed? Perhaps she’s not 
used to navigating out in the world 
without her husband?
 And, why am I so reluctant to 
conclude that she’s hard of hearing? Is 
it because she understood me just fine 
while we were talking? Is it because I’m 
so used to being the only one I know 
who’s hard of hearing? Is it because—
maybe she’s not hard of hearing?
 I know better. I do. I know that I 
understood her just fine while we were 
talking—and yet, I miss so much. And 
I know that there are other people out 
there who are also hard of hearing—
yet, they’re not in my world. So I know 
and I don’t know. Maybe she’s hard of 
hearing and maybe she’s not.
 What I do know is that when she 
had continued talking over the loud-
speaker, I had immediately, perhaps 
automatically, dismissed the thought 
that she might have difficulty hearing. 
The next time I get a similar inkling, 
I’ll give it the consideration it deserves. 
Who knows, maybe I’ll even mention 
my hearing loss, giving the other per-
son an opening to tell me if they have 
hearing loss, too.
 That would allow the two of us to 
compare and combine coping strate-
gies. We could help each other out. We 
might even board the plane on time!
 The plane is at cruising altitude 
when I mentally add the two tactics 
to my arsenal of coping tips: to the 
restroom early and be open to the pos-
sibility of hearing loss in others. How 
to do better at the airport gate is now 

Air Travelers with Disabilities

To better assist air travelers, the Department of Transportation (DOT) has 
translated into several languages some of its most important publications 
addressing air travel by individuals with disabilities and discrimination in 
air travel. 
 The following disability-related documents have been translated into 
Braille and Spanish:

n 14 CFR Part 382, DOT’s rule on air travel by persons with disabilities

n	 New Horizons	gives information on travel by persons with disabilities

n Fly Rights, the disability-related portion describing general aviation 
consumer rights

n Plane Talk Fact Sheet on Disability Issues, containing useful  
information

n Complaint Processing Information Sheet, provides instructions  
for filing a disability-related complaint with DOT.

n DOT’s Disability Complaint Form, which guides travelers in providing 
the necessary information in their disability-related complaints  
to DOT.

n DOT Fact Sheet on Disability, which describes the proper steps to take 
to ensure that new security requirements respect the civil rights  
of people with disabilities

n Toll-Free Hotline for Air Travelers with Disabilities, describes the 
DOT hotline which provides information about the rights of air travel-
ers with disabilities and assists air travelers with time-sensitive disabil-
ity-related issues that need to be addressed in “real-time.”

 All of these documents are available on the Internet at:
http://airconsumer.ost.dot.gov
 Individuals without access to the Internet may write, e-mail or call 
the Aviation Consumer Protection Division and request copies of these 
publications through the mail. Please be brief and concise in the descrip-
tion of your request and be sure to include your name, address, daytime 
telephone number (including area code), and the name of the publication 
you would like to receive through the mail and the language which you 
desire. Large-print versions of these documents are also available. 

Contact:
Aviation Consumer Protection Division
U.S. Department of Transportation, Room 4107
400 7th Street, S.W.
Washington, D.C. 20590
202/366-2220 Voice
202/366-0511 TTY

At the Airport from page 31

continued on page 34
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The HLAA	e-news tells 
you what’s happening 
at HLAA national and 
in the HLAA Chapter 

network. It now  
includes the Legislative 
and Advocacy Update. 

The HLAA	e-news is 
published bi-weekly, 
arrives in your e-mail 

inbox, and is free!
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fully solved. I relax and enjoy the rest 
of the flight. 
 The plane has landed and we’re 
gathering up our belongings. When 
Thin Red leans over to retrieve the 
items under the seat in front of her, 
I get a glimpse of the all-too-familiar 
beige apparatus behind her ear.  
So—she does have a hearing loss.
 No, I’m not the only person in 
my world who has difficulty hear-
ing. Thin Red and I leave the plane 
together.

Aashlee Bonn has  
had moderate-to- 
severe bilateral senso-
rineural hearing loss  
since the age of three. 
She is a graduate 
of the University of 
South Florida and  
is married to artist 
R.G. Law.

At the Airport from page 32
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Many other 
discounted products!

To order or for a free 
catalog, call Joe or Bernie at

1-800/328-6684

AT&T Model 1719M Answering Machine — $69.99 ($7.00 P&H)
If you use an answering machine, or would like to, this may be the way  
you can hear and understand your messages by having the option  
of listening with headphones, neckloop, silhouette, direct audio input, or 
even cochlear implant adapter cord. The 1719 has 19 minutes of digital 
recording and features that also include: 

Web: www.devices4less.com • E-Mail: Devices4less@hotmail.com

• Time/day/year stamp
•  Two-way call recording
•  Outgoing announcement 
•  Bypass call screening 
• Toll saver
•  New messages first
•  And many more features including remote access 
 to change outgoing message, remote turn on/off, 
 etc., plus all the benefits of digital technology. 
•  Free headphones included

Excellent
Sound

Quality!

Bernie

Joe

General Technologies
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I See What You Say 

Self-help lipreading program.  
DVD with interactaive manual.  

Hard of hearing people can benefit 
from learning speechreading skills.

Interesting, easy to follow  
instruction and practice.

Recommended by the Hearing 
Loss Association of America 

and Tinnitus Today. 

$49.00 + $6.00 s/h. 

To order, send check to:

Hearing Visions
3427 Sequoia Street

San Luis Obispo, CA 93401

805/546-0442

Credit card orders can  
be made online.

www.lipreading.com



January/February 2008  37

Hearing in the Dark  continued from page 38

Are You
a Member

of the 
Club?

The Premier Club is a special  

group of contributors to the  

Hearing Loss Association of 

America. Premier Club members 

sustain our mission of information, 

education and advocacy  

by authorizing 12 monthly 

payments of $15 or more on a  

major credit card. Because  

we receive these credit card  

donations every month, Premier 

Club members play a vital role  

in our financial health by  

allowing us to plan and  

manage our finances effectively, 

sustain general operations, and 

maintain a healthy cash flow.  

These are standards every  

successful nonprofit should meet.

Becoming a member of  

the Premier Club is easy.  

Just e-mail donate@hearingloss.org 

or call 301/657-2248.

Open captioning, as opposed to closed captioning, does not require spe-
cial equipment and is “open” to all. A screen, about four feet wide and large 
enough to hold three lines of type visible to the last rows in a small theater, is 
situated at either the far left or far right of the stage. The spoken lines, as well as 
sound effects, are reflected on the screen. The screen does not obstruct the stage 
and TAP members are seated in the orchestra section close to it. 
 Eventually, TAP Plus grant proposals reflected the OC option, and now 
more and more theaters are offering at least one OC performance (along  
with infrared assistive listening devices). I am happy to say that I have taken 
advantage of the matinee offerings and have seen OC performances of Steel 
Magnolias (starring Delta Burke and Marsha Mason), Reckless (with Mary-Louise 
Parker, Michael O’Keefe and Rosie Perez), Rabbit Hole (with Tony Award-winner 
Cynthia Nixon, Tyne Daly, and John Slattery), and recently the revival of Brian 
Friel’s Translations. Prices that ranged between $40 and $50, a real bargain. 
 My hearing family accompanied me and remarked on how the open cap-
tioning did not interfere with their enjoyment of the play, and in some instanc-
es helped them figure out something they could not understand. 
 As for me, I’m finally hearing in the dark and loving it.

Patricia Mirza has been a member of the Hearing Loss Association of America, 
Albany, New York Chapter (formerly HEAR) for over 23 years and has held several 
offices.  She will also serve on the 2008 board for the Hearing Loss Association—New 
York. She received a cochlear implant in 2003. Pat works for the Department of the 
Treasury in Albany has two grown children and lives in Niskayuna, New York with her 
husband and two cats, Homer and Fiona.

For information on the Theatre Development Fund and Theatre Access Project, 
go to www.TDF.org or e-mail current TAP Coordinator Sarah Aziz at saraha@
tdf.org.
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Early in our marriage, my husband and I attended a family wedding in his  
native Pakistan. As a family member, I had special ceremonial duties, one of 
which was to accompany the new bride from the wedding hall back to the  
family home after the festivities. 
 My new sister-in-law spoke excellent English and wanted to chat while the 
car sped through the dark streets. It was then that I uttered the words I ultimate-
ly came to realize pretty much defined my life with a severe to profound hearing 
loss; “I’m sorry, but I can’t hear in the dark.”
 When you think about it, many of the entertainment challenges faced by 
those of us with hearing loss take place in dark or poorly lit situations—movie 
theaters, playhouses, children’s parties (remember those awful ‘séances’ at 
sleepovers?)—the list is virtually endless. Pivotal movie scenes are set at night,  
in darkened rooms or during inclement weather. 
 If I couldn’t avoid these situations, I would endure them by concentrating 
with all my will to comprehend. It usually ended with total incomprehension or 
relative success and a bad headache. Generally, people with normal hearing have 
no idea that volume is not the main issue. They think that if it’s loud enough, 
you can hear it. Well, I couldn’t, and I began to avoid movie theaters and live 
performances altogether.
 A few years ago, I was given the opportunity to review grant requests that 
were submitted to TAP Plus, a grants program managed by Theatre Development 
Fund’s Accessibility Programs (TAP) in partnership with the New York State 
Council on the Arts (NYSCA). 
 TAP, a program of New York City not-for-profit Theatre Development Fund 
(TDF), makes performing arts accessible for people with disabilities. Their many 
services include open-captioned and sign language interpreted performances 
of Broadway and Off Broadway shows for people who are hard of hearing and 
deaf. Through their TAP Plus program, eligible organizations throughout New 
York State, who are already receiving support from NYSCA, are able to apply for 
TAP Plus grants of up to $5,000 for captioning or interpreting services to help 
make their events more accessible to people with hearing loss.
 From the beginning, almost without exception, all grant requests wanted 
money to provide sign language interpretation for “the deaf and hard of hear-
ing.” After reviewing these requests a few times, I became frustrated. As a child,  
I was mainstreamed into school from the beginning. 
 Despite a severe-to-profound hearing loss, I wore a hearing aid, and learned 
to speechread and take my cues from my environment. I was never exposed to 
sign language. I attended a small elementary school in a New York state town 
near the Canadian border, far from any large cities. Sign language was never  
an option. 
 I vented about this trend to sympathetic Lisa Carling, director of TDF  
Accessibility Programs, and the TAP coordinator at the time, Laura Klein, and 
they listened. I provided statistics that showed that the percentage of persons 
with hearing loss who use sign language was small in comparison to those  
who would benefit from assistive devices. 
 I suggested that the grant application forms state the distinction between 
persons with hearing loss who use sign and those who do not so that the grant 
writers could specifically address this in their proposals.
 Open captioning (OC) was mentioned, although I had no idea how much 
it would cost to caption an entire performance. Many of the venues requesting 
money were small and lacked the means to afford OC. However, from what I 
could see, OC would bridge the gap between those who use sign language and 
those who do not.






