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I
t seemed like a simple enough task. I mean, how hard 
could it be, all you need are a couple small words, 
right? But as we quickly found out, renaming the 
venerable Hearing Loss Magazine was anything but 

simple. It took months. 

So What Made It So Difficult? 
A magazine’s name has to do so much more than let 
people know what it’s about. It has to have meaning, 
and not just to current readers, but to prospective ones 
who could also benefit from it. So it has to have broad 
appeal, it needs to be relevant (both now and looking 

to the future), compelling, and 
unique. But most of all, it has to 
grab someone’s attention and be 
memorable. And it has to do all 
that in two or three words. Wow. 
And there was never an “a-ha” 
moment. 

After several brainstorming 
sessions we developed a pretty 
extensive list of possibilities. Over 
the course of another month 

or so we narrowed it down, added a few, and modified 
some. We also periodically stepped away from it for a 
while. This process was turning out to be very emotional, 
stressful, even deflating at times. But we persevered. 

Introducing…Hearing Life
It wasn’t until late October that we knew we had it—
Hearing Life. Not only did we think it met or exceeded 
all the criteria to be a successful name, it just felt right. 
After all we went through, it was our gut that gave us  
the answer. 

As Executive Director Barbara Kelley. talks about 
in her article on page 10, HLAA has always been, and 
always will be, about people. Yes, we are all about 
hearing loss, but people with hearing loss. Our mission is 
to inform, educate, support and advocate for people. In 
other words, to help live a better life with hearing loss.

This is what we believe the name Hearing Life 
embodies. It has two very important meanings. First, it 
says that hearing loss does not have to define one’s life; 
that it is possible to live a high-quality of life despite the 
fact that you might have a hearing loss. It says that there 
is life with hearing loss. 

The second meaning can best be described by a 
question: Are you hearing life? There are sounds all 
around us, some we hear better than others and some 
we might not hear at all. But focusing on what we can’t 
do—or can’t hear—is already a big step toward defeat. 
It prevents you from enjoying the life around you. 
Sure, you might not be able to hear sounds in the most 
literal sense, but with support, encouragement, and 
acceptance, you will realize there is so much in life that 
you can hear. Through technology or some other means 
we have all made the decision to live in the hearing 
world. This means we have already taken a big step away 
from defeat, and a big step toward hearing life.

As I said earlier, a magazine’s name has to do  
more than tell people what it’s about. We truly believe 
that Hearing Life is more—much more—than just a 
name; it is a message of hope and support. If you believe 
that you really do have a hearing life, albeit one with a 
hearing loss, you will begin to understand that you can 
indeed hear life. 

Dave Hutcheson is the HLAA Director of Marketing and 
Communications, Editor-in-Chief, Hearing Life. He can 
be reached at dhutcheson@hearingloss.org. 

letter from  
the editor

What’s in a Name?
B Y  D AV E  H U T C H E S O N
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M
y earliest experience with our organization—and 
one of which I am most thankful for—was with 
an HLAA Chapter. It was there that I learned 
so much and made the decision to keep helping 

others to better communicate and improve their lives. I 
carry a supply of HLAA Virginia 
Beach Chapter business cards 
with me and when I see others 
with hearing aids or cochlear 
implants I approach them, start 
a chat, give them a card with the 
chapter meeting information and 
encourage them to come and 
meet others like themselves. I find 
that folks with hearing loss tend 
to isolate a bit so they are often 

surprised when I interact with them. Please join me in 
spreading the word about HLAA at every opportunity.

Board Meetings
According to our bylaws, the HLAA Board of Trustees 
meets three times during the year: spring, at the HLAA 
Convention in June, and in the fall. Your Board sets 
policy for the organization, has financial oversight, and 
ensures that the executive director is carrying out the 
policies and goals of HLAA.

On November 3–4, 2017, I conducted my first Board 
of Trustees meeting presiding as chair. The meeting 
started by reviewing our financial reports followed by 
board training conducted by Maryland Nonprofits’ 
Board Governance Advisor Mara Winters. Following this 
training I presented my goals for the year as chair. First 
and foremost is my focus on HLAA’s approved Strategic 
Plan and supporting our executive director as Barbara 
and her staff carry out the plan. The Strategic Plan, 
approved in February 2017 by the Board of Trustees,  
has five themes:

1. Setting Direction

2. Seizing Opportunities

3. Using the Power of Public Policy

4. Engaging the World

5. Stewarding Our Financial Resources

We have a Board committee structure whose  
work supports the mission of HLAA and the Strategic 
Plan. This task often involves committee members 
who meet on their own or by phone conference (with 
captioning) so that the valuable time we spend during 
our in-person meetings can be more focused on  
actionable items. 

For example, the Policy Committee is reviewing 
existing external HLAA policy and position papers with 
a view toward updating them, recommending deletion, 
or writing new ones. Our Executive Committee is 
developing internal policies by which the Board operates 
as a governing body. Here are the current Board 
committees:

n	 Executive Committee, Don Doherty, chair

n	 Audit Committee and Bylaws Committee,  
Diana Bender, chair

n	 Development Committee, Peggy Ellertsen, chair

n	 Finance Committee, Michael Stone, chair

n	 Membership Committee, Mary Clark, chair

n	 Policy Committee, Jan Blustein, chair

n	 Nominating Committee, Jim Saunders and  
Meg Wallhagen, co-chairs

n	 Strategic Planning Committee (ad hoc),  
Richard Einhorn, chair

n	 Rocky Stone Humanitarian Award Committee,  
Don Doherty 

Getting to Know Your HLAA Board of 
Trustees 
B Y  D O N  D O H E RT Y

message from the 
chairperson of  
the board
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Your Board, all volunteers whose names are listed on 
page 6, bring their professionalism and expertise to their 
roles. In November, we said farewell and thank you to 
two of our outstanding Board members: Toni Iacolucci 
(NY), former co-chair of the Development Committee; 
and Jack Wazen (FL) formerly of the Nominating 
Committee, both of whose terms of office expired. You 
can be sure they are on my email list and will be called 
upon as needed. 

Closing 2017
Chapters are an important aspect of HLAA. As I 
mentioned earlier, it was the interaction in the chapter 
where I learned the value of HLAA. Last fall I either 
spoke at chapter meetings or had informal visits with 
leaders in Rochester (NY), Woodruff (SC), Harrisburg 
(PA), and Tampa (FL). The dedication and work of our 
local volunteers is impressive.

Following a celebration and ceremony for the 242nd 
Marine Corps birthday on November 10, we celebrated 
Veterans Day quietly, in honor of our nation’s veterans. 
During that Sunday’s church services, I was pleased to 
see the ceremonial empty table set with glasses inverted, 
honoring veterans who did not make it home. Many of 
the veterans who did make it home have hearing loss. 

It’s an exciting time to be a part of HLAA— 
stay tuned. 

Semper Fi. 

Don Doherty, M.A., Ed.S., is chairperson of the HLAA 
Board of Trustees and lives in Moyock, North Carolina.  
He can be reached at chair@hearingloss.org.

message from the 
chairperson of  

the board

If you are an HLAA member and will be making a move, whether it's permanent or 
just to get away for the winter, be sure to let us know so we can keep our records up 
to date. We wouldn’t want you to miss a single issue of Hearing Life. Updating your 
information is easy and there are several ways to do it:

1) Send an email to membership@hearingloss.org. Be sure to include your name, new 
address, and if it’s a seasonal move, the dates that you will be at the alternate address.

2) Through the HLAA Online Portal. If you have not used the Portal before you will need to 
set up an account. It’s free and takes only a few minutes. The Online Portal allows you to 
update your profile, make a donation, view your giving history and manage your email 
preferences for receiving information such as our HLAA e-News, press releases, and 
the latest information about the conventions, Walk4Hearing, upcoming webinars, and 
advocacy initiatives. Just go to bit.ly/hlaaportal and it will take you through the process. 

3) Call us at 301.657.2248.

A few important things to remember:
n	 It can take up to two business days for our records to be updated, even if you use the 

Online Portal.
n	 The mailing list is sent to our mail house approximately two weeks prior to the mail 

date, which is typically the first week of the month of the issue (i.e., the March/April issue 
would be mailed the first week of March). The magazine is not forwarded due to the way 
it is mailed, so please let us know a minimum of three weeks prior to the address change. 
However, if you miss the notification deadline, email membership@hearingloss.org or call 
301.657.2248 and we will be happy to send you a copy. 

Moving? Don’t forget to let us know! 
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W
elcome to Hearing Life, the new name of 
HLAA’s premier publication. But the changes 
don’t end there. We have much more in store 
for the New Year.

We don’t make changes cavalierly here at HLAA, 
so when we do, it’s with the vision of looking forward, 
keeping up with the times, and bringing you the most 
reliable and timely information. We take our mission 
of providing information, education, support and 
advocacy very seriously. But with changes in the market, 
technology innovation, and with person-centered care 
being the trend du jour, HLAA is 
leading the way. 

Although a look at our history 
is important, it’s also about being 
visionaries, much like Rocky 
Stone was when he founded our 
organization in 1979. With all the 
changes we’re seeing in hearing 
health care and the rapidly increasing 
awareness and visibility of hearing loss 
we’re seeing, I can’t begin to imagine 
what Rocky would say if he were here today. But he gave 
me one piece of advice when he retired: “Keep saying 
’yes’ to the future.” 

The Future is Now
Hearing Life is about you—the person at the center of 
your own care. It’s about learning all you can about 
hearing loss and getting better access to communication 

and then making your own choices about what  
works for you.

We are people first, just people who happen to have 
hearing loss, or diminished hearing, or who, without 
the help of technology, are totally deaf. Some of us just 
need a little help hearing better in certain situations or 
want some hearing enhancement. Some people have 
said that they are hoping for hearing restoration, hearing 
excellence, or even a cure. When I participated in the Ida 
Institute’s seminar, The Hearing Journey: What Matters to 
You, one person described his quest for “hearing fitness.” 

Another person said when he thinks 
about hearing loss, his inclination is 
“to go find it, because something has 
been lost.” 

How we feel about what is 
happening to our hearing is unique 
to each of us. But, over the years we 
have seen that people involved with 
HLAA share a common experience 
of yearning to hear better to stay 
involved in life—to stay on the 

job, have meaningful interactions which depend on 
communication, and to enjoy our lives at every stage. 

Most of us can’t get our hearing back as we once 
knew it, but we can do better with the help of technology. 
Sometimes it’s visual help we need, such as using captioning 
on the phone, on TV, or in movies and live theaters. Often, 
it’s about honing up on communication strategies and 
encouraging our friends and family to help us. 

B Y  B A R B A R A  K E L L E Y

Most people reading 
this want to do anything 

they can to stay in the 
world where people base 

relationships on some  
kind of communication. 
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Most people reading this 
want to do anything they can to 
stay in the world where people 
base relationships on some kind 
of communication. We know 
that untreated hearing loss can 
lead to isolation, depression, 
anxiety, falls and maybe 
cognitive function. Communication—being engaged 
with others—is what makes life worth living.

Wait, There’s More
In a few weeks you will see the debut of our new website, 
hearingloss.org. Look for an updated look and feel, 
accessible to all, mobile-friendly, and with the capability 
of being translated into 103 languages. 

Along with a new name and fresh look for the 
magazine and a completely redesigned website, there 
was something else to consider. It became very clear, 

very fast that we needed a new 
logo for our organization. The 
name is the same, Hearing Loss 
Association of America, but we 
felt our logo didn’t sufficiently 
represent the HLAA brand as we 
go forward. 

The new HLAA logo focuses 
on people—it’s personal, positive, contemporary, 
welcoming, and represents growth. It was designed 
to be unique (just like HLAA!) and set us apart. 
In addition, we have become well known by our 
acronym—“HLAA”—and the new logo reflects that 
name recognition. But one thing we did not change 
was the color palette as we wanted to make sure there 
was some consistency carried through. People will see 
different things when they look at it, and that’s a good 
thing, because we represent different things to  
different people. 

A Walk 
Down 
Memory 
Lane

1979 1980
SHHH was founded 

by Howard E. "Rocky" 
Stone. The logo was 

a faded “SHHH” 
representing fading 
hearing. It was later 

changed to solid 
letters because it was 
so hard to reproduce. 

1990 1995

First issue of 
magazine published. 
It was titled Shhh: A 

journal about hearing 
loss published by 

Self Help for Hard of 
Hearing People, Inc.

Magazine name 
changes to SHHH 

Journal

The use of solid 
letters in the logo 

begins
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the new one will be phased in over a 
reasonable time period so the existing 
inventory of printed materials won’t go 
to waste.

The HLAA Brand Promise
An organization’s brand consists of 
much more than a logo, icon or name 
in a fancy font. A logo is just one of 
the many elements that help define a 
brand. But it is also the most visible and 
identifiable element, and an important 

part of a well-thought-out marketing strategy. HLAA 
is the leading consumer organization for people with 
hearing loss and our overall brand should reflect that.

So what is a brand? A brand is a promise; it’s a 
promise we make to our members and supporters and 
the experiences people have as a result of interacting with 
HLAA. Our mission remains the same, but our brand is 

Even though the logo has much 
more meaning and strategic thought 
behind it than what meets the eye, it 
was also important for us to take into 
consideration its various day-to-day 
applications. This was a challenge with 
the previous one. For instance, the old 
logo did not reproduce well in black 
and white and was designed only in 
a horizontal format, which made it 
difficult to use in a space that was more 
vertically oriented. 

The new logo is much more versatile; it can be used 
in several different formats and looks just as appealing in 
black and white. We will also be providing chapters with 
a version they can use along with guidelines for how to 
use it. However, as you can imagine, the previous logo 
appears in many places—including printed materials—
both at the national and chapter levels. For this reason 

1996 2003 2005 2006 2018
Magazine name 

changes to Hearing 
Loss: The Journal of 
Self Help for Hard of 
Hearing People, Inc.

Magazine name 
changes to Hearing 

Loss Magazine

Magazine becomes 
Hearing Life, a new 
website is launched 

and new logo 
introduced

Magazine name 
changes to  

Hearing Loss

The organization’s 
name changes 

from Self Help for 
Hard of Hearing 

People to Hearing 
Loss Association of 

America. New logo is 
introduced.

The new HLAA  
logo focuses  

on people—it’s  
personal, positive,  

contemporary, 
welcoming, and 

represents  
growth. 
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that reaction in such a way that they 
believe our promise has been kept.

We are confident that these 
changes—such as with the new 
magazine, website and logo—
support what our organization 
stands for. Our hope is that when 
anyone is exposed to the HLAA 
brand through the Convention, 
Walk4Hearing, chapters, our 
website, social media, and more, 
that there is a positive reaction; 
one that inspires people to build or 
strengthen their relationship  
with us.

Successful brands deliver on 
their promises. As we begin the new 
year, we debut a brand evolution. 
This is a symbol of our work 
with you. It is an integral part of 
changing ourselves and our lives for 
the better through a determined 
effort. With increased awareness 
about hearing health, improved 
technology, medical advancements, 
new laws, your determination, and 
a resolve from HLAA, the future  
is bright. 

We promise to be the 
organization that opens the world of 
communication through information, 
education, support, and advocacy. So 
gather round, bring your friends and 
family, and let us help you on your 
journey to better communication. It’s 
up to us, together, to set the tone for 
the future. Together, we share our 
Hearing Life! 

Barbara Kelley is 
executive director 
of the Hearing 
Loss Association of 
America. Before 
becoming executive 

director in March 2016, she served 
as editor of the magazine since 1988, 
as well as deputy executive director 
since 2008. She can be reached at 
bkelley@hearingloss.org. Follow her 
on Twitter @BKelley_HLAA.
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evolving as we look to the future 
and see changes in the industry, the 
shift to person-centered care, and 
a broadening of our audiences. We 
don’t want to follow these changes, 
we want to lead them. In order 

to do that—as well 
as to better position 
ourselves for growth—
our brand needed to 
be strengthened. 

We have heard 
from people over the 
years who say our lives 
should not be defined 

by our hearing loss. Therefore, we 
are the only ones who can define 
our hearing life. HLAA’s mission—
as it always has been—is to focus 
on the person more than the 
condition, so it is important for our 
brand to clearly portray that.

Are We Keeping Our 
Promise?
Yet, even with all the strategy, 
thought, and planning that has gone 
into this, there is one intriguing 
aspect of brand development that 
makes it very challenging. That is, 
an organization doesn’t define its 
own brand, its audiences do. 

This might sound contrary to 
what you thought a brand was. But 
remember, a brand is a promise. 
HLAA can make the promise, but it 
is up to our constituents to decide if 
we’ve delivered on it. To put it in its 
simplest terms, a brand is a person’s 
gut feeling about HLAA. It is their 
reaction to what we do and who 
we say we are that determines what 
relationship they want to have with 
us. All we can do is try and influence 
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I could not know what it was like to be born with 
the ability to hear. My first two years were veiled in 
complete silence. Once diagnosed, I was given a box 
to wear around my neck that amplified somewhat 

discordant sounds. This was my only auditory connection 
until I was four years old. My parents enrolled me in a 
preschool for children with hearing loss. We were not 
taught sign language for fear it might later exclude us 
from mainstream education. I was the second oldest of 
five children in our family, and the oldest of four born 
with special needs. I had to learn to stand on my own. 

As a child I was happiest when sheltered in  
my soundless imagination. The noisy outside world 
seemed like a cruel intruder. I wanted to be part of 
whatever made other children laugh and play. I  
longed for whatever sound did to give me that passage. 
I relied on my eyes to navigate my world. There was 
a flurry of aliveness in my visual and tactile experience 
that allowed me to feel, but not communicating well 
excluded me from belonging. However, each night 
when I would detach from sound, I could be, do and 
have anything I wanted. There was no such thing as 

Lost in a world of silence,

In a vacuum of noiseless sound,

I heard not even the faintest stirring of life.

If knowing were important to a newborn child,

I did not know my cries were shrill.

I did not know they were cries at all.

As shadows obscured the moonlit room,

My mother sang a sweet and soft lullaby.

I did not hear the love in her voice,

Nor her hushing whispers to ease away my baby fears.

I only felt the softness of her touch.

Trapped in walls of stillness,

Soundless only to me,

I was baby Michael James Gannon,

Ready to make miracles with my glad blue eyes.

B Y  M I K E  G A N N O N

A PRELUDE  
TO SOUND
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What if you were born profoundly deaf in both ears? And what if you believed you 

could defy what everyone around you claimed was impossible? Mike Gannon, author of 

the multi-award winning book, “If These Ears Could Sing” did just that. He never stopped 

believing that if he aligned his thoughts and feelings with his greatest desires he would 

succeed. Today he inspires others to imagine, believe and attract the life of their dreams. 

impossible. I did not know my imagination was not real. 
And in my waking hours, I could not hear others tell me 
otherwise.

By the time I was ready for kindergarten, I was fitted 
for behind-the-ear hearing aids. Still, I heard only about 
10 percent of what was communicated. It was more 
than hearing just the words; I had to decipher what they 
meant. One of my earliest memories was during a friend’s 
birthday party. As they lit the candles on the cake, I 
observed everyone moving their lips at the same time. I 
did not know everyone was singing “Happy Birthday.” 
I did not even know what a song was. When it was 
explained to me I wondered if only my ears could sing, 
then maybe then I would be like everyone else.

Game Changers
Classroom learning seemed to be an 
exercise in futility, especially being 
the only one who could not hear. 
Daydreaming became my refuge, but 
did nothing for my grades. By the 
time I reached seventh grade I lagged 
far behind. I was told I would be sent 
across town to a school for students with 
disabilities. My reaction was a resounding, 
“I will not hear you!” My refusal made 
no difference to the immediate outcome, 
but I made a declaration that in one year I would be back 
with my friends. With the incredible patience of a very 
devoted staff, I made good on that promise. I left with 
a renewed spirit about accepting help. I became a much 
better student with a renewed confidence that could not 
be measured in academics. I felt anything was attainable.

I loved all sports, especially baseball and the 
participation as a team player. I constructed every play 
in my mind’s eye. I would feel the raw exhilaration of a 
win, pull up a visual hologram of each play and execute 

them on the field. It was instinctual to me. I never 
considered that others were not doing the same. No 
one ever talked about what they heard on the inside, or 
maybe I missed hearing it. Wouldn’t have been the first 
time, so I never asked. 

From Stumbling Blocks to Stepping Stones
We moved from Connecticut to Virginia the summer 
before I started high school and I attended one of the 
top schools in the country, Langley High School in Great 
Falls, Virginia. I did well academically with the help of 
notetakers and tutors. 

By then I was proficient at lipreading and could 
repeat what a person said from across the room. For 
days at a time, I forgot I could not hear. I spoke 

remarkably clear thanks to my mom’s 
persistence with speech therapy. I stepped 
boldly out of embarrassment and into 
acceptance. I could laugh at myself, and 
finally I was just one of the guys. I was 
more than ready to leave home  
for college. 

Four years later, I became the first 
student who was deaf to ever graduate 
from Virginia Tech. So much had 
changed during this rollicking ride of 
my life and I was sure of one thing: my 

beliefs and thoughts held everything I knew to be true. 
I was my own screenwriter, producer and director all 
rolled up into one. With a bachelor’s degree in human 
nutrition and exercise physiology, I started my own 
business as a personal trainer and nutritional consultant. 

Gone were the days of dreading the classroom. I 
even taught classes for other trainers. I ventured into the 
corporate sector and set up wellness programs all over 
the northern Virginia area. I had no idea how much 
more my life would change. 

Every thought held 
in the flicker of your 

imagination and 
felt with conviction 

becomes the 
blueprint of your 

tomorrows.
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gift this to you.” In that moment, even if nothing ever 
came of it, this unanticipated offer of kindness touched 
my heart as deeply as I had ever felt. Mind plus heart 
equals results, and within a month I was approved 
and sent to Johns Hopkins for my surgery. It was the 
number one facility in the country. Without question, I 
knew I would hear. And I did.

Song Without End 
One year later, I sang my song. My silence had been a 
gift that connected me to a universal life force beyond 
what any word or sound could ever convey. My thoughts 
and determination fueled who I had become. Today 
when setbacks and frustration seem to dash all hope, each 
morning my bionic ears connect me with the live feed of 
another day, and a new miracle is possible. 

With this technology, babies born without the ability 
to hear connect with the precious gurgle of their own 
voice. We feed a collective heart that will keep on giving 
and pumping our energy long after our own heart beats 
for the very last time. I have lived to see the impossible 
defied. What I know to be true, there is an unrelenting 
voice and a creator spark in each of us. How then, can 
we ever doubt our potential as creators? 

Mike Gannon is a riveting motivational speaker 
and certified life coach as well as the owner of Fit For 
Success. He is also certified in NLP (Neuro-Linguistic 
Programming), Advanced Psych-K and hypnotherapy. You 
can contact Mike at mike@xfitforsuccess.com or by phone 
at 703.405.3206.

If These Ears Could Sing
While celebrating on the eve of one of the dreaded 
milestone birthdays, one of my close friends said, “You 
must make a wish for this coming year, so what will it 
be?” She was sure to be relentless, so I blurted out, “I 
would like to sing.” “So do it!” she said as flippantly as 
a fairy godmother granting my wish. Yet strangely, that 
night in a smoke-filled room, another dream was born. 

In the coming weeks, I hired a very accomplished 
voice instructor. She didn’t blink an eye when I told her 
I couldn’t hear. “No problem,” she said. “We will work 
around it.” And we did. For the first few months I howled 
and croaked, not having the ability to match pitch. 

Still, she championed my progress. But the obvious 
truth prevailed. The cochlear nerves in both ears were 
as good as dead and nothing short of a miracle could 
resurrect them. Who was I kidding? What was it I really 
wanted? I wanted to hear. I was driving in my car one 
day when I finally came to terms with this. With the 
windows rolled up and my hands gripping the steering 
wheel, I screamed as loud as I could, “I WANT TO 
HEAR! NO, I WILL HEAR!”

Weeks after this fierce declaration, I was training 
one of my longtime clients. She casually asked what I 
thought about cochlear implants and wondered if I had 
I ever considered getting one. I explained I had heard 
about them but my audiologists had never suggested it. 
I assumed I was not eligible, along with knowing they 
were outrageously expensive. 

“Mike,” she said, before I had a chance to negate it, 
“this may sound strange to you, but if you are eligible 
and would consider it, my husband and I would like to 

As a fitness coach, motivational speaker, 
award-winning author—and singer,  

Mike Gannon is defying the odds.
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B Y  S C O T T  K I N G D O N

I
f you have hearing loss, I believe you have two jobs. 
The first is obvious: use technology as best you can 
to amplify your residual hearing and thereby gain 
improved access to conversations. The second task 

is less obvious but no less important: recognize the 
consequences of the hearing paradigm and devise 
strategies to counteract it.

I define the hearing paradigm as the expectation 
that words said amount to words heard. The hearing 
paradigm is purely a matter of mathematics.

Statistics on the prevalence of at least moderate 
hearing loss vary, but nine percent of the population is a 
reasonable number. That means 91 percent have minimal 
or no hearing loss.

Given that only a minority of the population has 
hearing loss, those with hearing go through conversation 
after conversation where every word they say, or almost 
every word, is heard accurately by the listener. Therefore, 
it is only natural for people with normal hearing to 
develop a strong expectation that words they speak are, 
in fact, heard.

Through no fault of their own, those with 
hearing loss throw a monkey wrench into the flow of 
conversation. By misunderstanding words or sounds, 
they are prone to slow down, misdirect, or otherwise 
impede the flow of conversation. 

So how do people with hearing loss counteract the 
effects of the hearing paradigm?

The First Strategy: Know Your Hearing Loss
The first countering strategy is to know your hearing 
loss. I think you have to know more than just the slope 
lines shown on your audiogram. You should also be 
aware of the phonetic sounds you are most likely to 
misunderstand during conversations.

Why is knowing the details of your hearing loss so 
important? It is important because to counter the hearing 
paradigm you need to educate your conversation partners 
on your hearing strengths and weaknesses. 

Responses such as “What did you say?” are tempting. 
Certainly, I have responded in such a way myself. 
However, there are several problems with replies of this 
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nature. To begin with, they probably aren’t accurate. 
You probably heard some sounds or words, you just 
didn’t hear enough of them to fully understand what was 
being said. Furthermore, “What did you say?” offers no 
helpful input to the other party. Vague responses fail to 
build a knowledge base for your conversation partners. 
They neglect to provide data that can counteract the 
expectations other participants in the conversation have 
based on the hearing paradigm.

It is probably too extreme to suggest you have 
to educate others in every situation where you have 
difficulty hearing. At times it is easy, and only natural, 
to simply remark, “I didn’t hear you.” Still, at strategic 
moments, I advocate for taking the opportunity to 
instruct others on the specifics of your hearing loss.

Let me give some examples of personal experiences as 
a person who has had hearing loss for six decades. I have 
a moderate loss in the low frequencies but a severe loss 
in the higher frequencies. Consequently, I hear vowel 
sounds reasonably well but I have more difficulty making 
out the higher frequency consonant sounds. I struggle 
to determine the difference between the “s” sound and 
the “sh” sound. I scramble to discern “p” from “f.” At 
opportune moments, I have tried to inform those I am 
conversing with that I failed to understand what they 
said because of my difficulties distinguishing consonant 
sounds from vowels. 

My goal is to keep a conversation moving. But I 
also want to construct a knowledge base for future 
conversations. Due to the hearing paradigm, the 
expectation that words said amount to words heard, 
hearing loss can seem mysterious to those who have 
never personally experienced it. The goal of educating 
others is to make hearing loss real, concrete, and 
understandable. Constructing a knowledge base is 
particularly important with those whom you frequently 
converse—family members, friends, and work colleagues. 
The opportunities to build a knowledge base come up 
more often when engaged in conversation with people 
you speak to frequently.

Here’s another example of building a knowledge base. 
When I meet a person for the first time, I often have 

trouble making out their name. The reason is simple. 
Like most people with hearing loss, I fill in the blanks 
of the sounds I didn’t fully hear by making educated 
guesses. I take those guesses from the overall context of 
a conversation. With proper names, guessing is hard to 
do. There is no overall conversation context I can use to 
determine the correct name. So, if I can, I just pull the 
person aside, explain my difficulty, and ask them to give 
me their name again. If necessary, I will ask them to spell 
it for me.

Those with normal hearing can easily become confused 
as to why you hear pretty well in some situations but 
not in others. Of course, one answer is just that you are 
having a good day (or a bad day, as the case may be). 
But, there can be other reasons. For example, I hear 

better outdoors than indoors. An outside venue is one 
of my strengths. For me, sound travels better outside, 
assuming no overarching background noise. At times, I 
have explained that to those I am talking to. Again, I am 
building a knowledge base.

The Second Strategy: Prepare in Advance
A second strategy to counter the hearing paradigm 
is advance preparation. This strategy is especially 
appropriate for the bugaboo practically every person 
with hearing loss has—venues with bad acoustics or 
that require distance between you and the source of the 
sound. I am referring to noisy restaurants, buildings with 
high ceilings, and rooms with tile or wood floors rather 
than carpet. I am also referring to movie theaters and 
auditoriums where you are unable to sit or stand next to 
the source of the sound. 

As a person with hearing loss, you are statistically in the 
minority when attending events at such venues. Therefore, 
if it is feasible to do so, I advise scouting out the venue 
in advance. In a noisy restaurant, look for the table that 
will best suit your listening needs (and try to reserve it). 
At a movie theater or auditorium, should the venue offer 
assistive listening or captioning devices, make sure they 
work. If you are anything like I am, you have experienced 
the disappointment of looking forward to using the devices 
only to discover that they are in disrepair or inoperable. 

The hearing paradigm is the expectation that words said 
amount to words heard; it is purely a matter of mathematics.



2 2   •   H E A R I N G  L I F E   •   J A N U A R Y / F E B R U A R Y 2 0 1 8   •   H E A R I N G LO S S . O R G

Four Strategies to Counteract 
the Effects of the Hearing 

Paradigm

1. 
Know your hearing loss

2. 
Prepare in advance

3. 
Negotiate

4. 
A call to leadership

If you are scheduled to attend a business meeting in 
a large conference room, again I recommend a visit prior 
to the meeting to determine the best seat for following 
the conversation. By doing so you give yourself time to 
prepare for the meeting without the stress of worrying 
about how you need to be positioned to hear what is 
being said. In terms of educating your conversation 
partners, noisy venues offer the opportunity to explain 
the effects of sound reverberation and signal-to-noise 
ratio on your ability to follow conversations or  
hear sounds.

The Third Strategy: Negotiate
A third counter to the hearing paradigm is to brush up 
on your negotiation skills. For a time, I was a certified 
mediator. One important point you learn in mediation 
training is to appeal to the interests of the mediating 
parties. In terms of countering the expectation that 
words said amount to words heard, one strategy I like 
to employ is to inform those involved that you will all 
need to work together if they want you to hear them 
better. You are negotiating a solution by appealing to the 
interests of the other parties. 

Social science research illustrates the value 
of informing others not only that you need an 
accommodation, but why you need the accommodation. 
According to the research, if you ask for a favor or 
accommodation without giving a reason, your chances 
of success are somewhat limited. On the other hand, 
if you ask and further explain why, your chances are 
markedly improved. This point illustrates, yet again, why 
it is important to know your hearing loss: you can better 
explain the why.

The Fourth Strategy: A Call to Leadership
The fourth, and last, countering strategy I recommend 
is leadership. In the literature on hearing loss, you 
can often find debate between people in regard to 
being assertive versus being aggressive in requesting 
accommodations. The literature suggests that you need 
to find the fine line between assertive and aggressive 
behavior. Then, you try to stay on the assertive side of 
the line.

I believe, however, there is another way to view 
the issue of assertive compared to aggressive actions. 
Long ago, Rocky Stone said it well: hearing loss is 
an invisible condition. Your conversation partners—
certainly family members and close friends—know you 
wear hearing aids, cochlear implants, or use some other 
type of assistive listening device. But one thing that is 
completely invisible is that no one can really know what 
sounds you hear or fail to hear during conversations. No 
green light goes off when you pick up a conversation. 
No red light blinks when you are unable to follow a 
conversation. Only you know.

Because only you know, your leadership is called for 
when it concerns the effects of your hearing loss. Each 
of us has differing personality styles and preferences. You 
have to find the leadership style that works for you. With 
the widespread prevalence of the expectation that words 
said amount to words heard, you will need to speak up 
for yourself when the expectation is not met. 

Make no mistake, the hearing paradigm is not the 
easiest nut to crack. In my view, it is the main reason 
why those with hearing loss struggle. But with some 
work on your part, and by developing countering 
strategies, you can make a dent. 

Scott Kingdon is a retired attorney  
and a longtime member of HLAA. He is 
also a former board chair of Hear Indiana 
and St. Joseph Institute for the Deaf in 
Indianapolis.
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T
he class was packed with both people and  
hanging punching bags, and looking around  
the room I wasn’t sure what I had gotten  
myself into. 

Before the instructor stepped in 
front of the class, I already knew I 
was out of my comfort zone. I stood 
awkwardly by my bag, waiting to 
make a fool of myself. But when the 
petite, spitfire of a woman started 
the class, she grabbed our attention 
by cranking up the music. Within 
five minutes, the pounding bass and 
catchy beats enabled me to just focus 
on landing kicks and jabs on the 
punching bag. The music was so loud 
I felt like I was wrapped in sound. 
Even when the instructor called out combinations in her 
mic, I could barely hear her. 

When I stepped outside the gym after the intense 
workout, I immediately noticed the ringing in my 
ears, and my head felt like it was stuffed with cotton. 
However, the temporary hearing loss that I experienced 
from just that single fifty-minute class is far from unusual. 
In fact, loud fitness classes are fast becoming a cause of 
permanent hearing loss, and not just for the attendees, 
but for instructors as well. 

In 2016, PIX11, Tribune Broadcasting’s New 
York station, conducted undercover noise level tests at 
four fitness studios in the U.S., yielding consistently 
concerning results. At each of the four studios, music was 

at a near constant 100 dB or more, and spiked to levels 
of 115 dB, exceeding the safety limits from industry 
fitness groups and OSHA, the Occupational Safety and 
Health Administration. 

These results supported 
previous research conducted 
by George Mason University in 
Virginia, which showed that noise 
levels during spinning classes in a 
number of fitness centers in the 
U.S. often reached 100–110 dB, 
which is 30–40 dB higher than the 
recommended maximum levels. 
However, this standard continues to 
put instructors, who log hours each 
day in the deafening environment, at 
risk for serious hearing loss. 

Though patrons and instructors might recognize the 
dangers associated with such high decibel levels, few are 
willing to decrease the music volume during these classes. 
Many feel that as the sound of the music increases, so 
too does motivation. Another concern for studios is that 
gym-goers desire the club-like atmosphere, and would 
take their business elsewhere if the music levels were to 
decrease. 

Lauren Conte attends Texas Christian 
University where she studies strategic 
communications. She works at Eosera, Inc. 
(eosera.com) in Fort Worth, Texas.

115 dB is equal to the 
sound of a jet engine or 
a chain saw. Exposure to 

such levels for even just an 
hour on a regular basis can 
cause irreparable damage 

to the sensitive hearing 
receptor cells in the ear. 

Are Fitness 
Classes Putting 
Your Hearing  
at Risk?
B Y  L A U R E N  C O N T E
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Star Sean McElwee Finds  

His Confidence with a Baha

B Y  S E A N  M c E L W E E

M
y name is Sean McElwee. You might have seen 
me on the A&E television show “Born This 
Way.” I love being part of the show and raising 
awareness about Down syndrome, but there’s 

more to my story than even those cameras capture. I 
was also born with hearing loss and verbal apraxia. But I 
never saw these as obstacles, and neither did my family.

I’ve always loved performing. From school and 
church choirs to drama classes, I’ve never passed up a 
chance to do what I love, although it hasn’t always been 
easy. I struggled with hearing loss. I spent most of my 
life asking people to sit on my left side so I could hear 
them. I often had to lipread too. I had a high school 
drama teacher refuse to work with me because he didn’t 
see a future for me in the industry. However, I was 
lucky to have many teachers who didn’t share that view. 
Instead, they supported me and my dreams. But even 
after community college acting classes, I had a hard time 
speaking clearly. After struggling in an audition for a 
Ryan Murphy show, I decided to focus on my speech.

I started taking acting classes at Saddleback College 
and also worked with my parents on my speech. My 
parents would listen to me speak and stop me if I said 

BORN 
THIS 
WAY

Sean’s Baha makes it easier for him to continue 
doing what he loves—acting.
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something unclear. Then they would repeat the words 
with me until I got them just right.

I was inspired by Lauren Potter’s success on  
“Glee,” and I kept at it. Eventually, I met the “Born 
This Way” casting team through the Down Syndrome 
Association of Orange County. I was invited to audition 
and I was thrilled. I went through three auditions before 
officially joining the cast. Now the show has been on 
for three seasons. It’s still so much fun! And it’s still 
changing my life. 

An executive producer on the show noticed that I 
was having a hard time following group conversations 
during filming. So I went for a hearing test and found 
that my left ear was losing hearing. I already had zero 
hearing in my right ear, which had been that way for 
years. And I never would have guessed that hearing loss 
in my left ear would be a good thing. As it turned out, 
it’s what helped me regain hearing I thought I would 
never get back.

I had hearing aids when I was little and hated them, 
so I wanted to see if there were any other options for 
my left ear. I learned about a bone conduction implant 
called a Baha (Bone-anchored hearing device). The Baha 
would allow me to hear on both sides for the first time 
in years!

In doing my research, I learned that there were only 
a few companies that manufactured the Baha. I decided 
to go with one made by Cochlear, called the Baha 
System. One feature I really liked was that the Baha 
works with my iPhone.

I always had a lot of energy and passion, but now 
that I have my Baha System it’s easier than ever for me 
to do what I love. And I don’t have to worry about 
asking friends or dates to sit in a certain spot or losing 
track of group conversation. Even in big crowds with 
lots of noise, I like that I can hear people all around me 
again. And I can’t wait for what comes next. 

Nominated for six Emmy Awards in 2017 
and winner of the 2016 Emmy Award for 
Outstanding Unstructured Reality Program, 
“Born This Way” follows a group of seven 
young adults born with Down syndrome 
as they pursue their passions and lifelong 
dreams, explore friendships, romantic 
relationships and work, all while defying 
society’s expectations. 

In their willingness and courage to 
openly share their lives, through a lens that 
is not often shown on television, we learn 
they have high hopes just like anyone else. 
The series also gives voice to the parents, 
allowing them to talk about the joy their 
son or daughter brings to their family, and 
the challenges they face in helping them 
live as independently as possible.

A&E recently announced that “Born 
This Way” has been renewed for a fourth 
season. For more information visit  
aetv.com/shows/born-this-way.



2 6   •   H E A R I N G  L I F E   •   J A N U A R Y / F E B R U A R Y 2 0 1 8   •   H E A R I N G LO S S . O R G

H
earing loss is one of the most common disabilities 
in the U.S., affecting approximately 48 million 
Americans. If you or a loved one has been 
diagnosed with hearing loss and are unable to 

work because of it, there could be financial help available 
through the Social Security Administration (SSA). 

Types of Programs Offered by the SSA
There are two forms of disability benefits someone  
with hearing loss could qualify for. Medically qualifying 
for each program will be exactly the same, but both  
have their own technical eligibility criteria that need  
to be met.

Social Security Disability Insurance
The first form of disability benefits is Social Security 
Disability Insurance, or SSDI. Most disability 
beneficiaries receive SSDI benefits. They are awarded 
when an adult (age 18-67) is no longer able to work due 
to a disability such as hearing loss.

Keep in mind that only people with a work history 
are able to qualify for SSDI benefits. This is because 
taxpayers fund SSDI benefits, and only those who’ve 
contributed to the system can receive benefits. If you’ve 
earned at least $5,000 of taxable income every year, you 
will likely qualify for SSDI benefits.

Supplemental Security Income
The second form of disability benefits is Supplemental 
Security Income (SSI). This is available for people of all 
ages, so if you are a parent of a child with hearing loss, he 
or she would qualify for SSI.

While there are no work requirements with SSI 
benefits, there are strict financial limitations. An adult 
applying for SSI benefits cannot earn more than $750 per 
month in 2018. You also cannot have more than $2,000 in 
assets ($3,000 if married). An asset would include a second 
home or a second car, cash, stocks, or life insurance. 

Social Security Benefits for 
People with Hearing Loss
B Y  D E A N N A  P O W E R

For children applying for SSI benefits, parents’ 
income will be evaluated. Fortunately, the SSA is not as 
strict with household income limits when determining if 
a child qualifies for SSI, but the financial limitations are 
still strict. For example, a single parent of a child with 
hearing loss cannot earn more than around $36,000 per 
year and still qualify for SSI benefits. The good news 
is that if you are married or have other children, your 
household income limit will rise.

Medically Qualifying with Hearing Loss
Every time the SSA receives an application for disability 
benefits, it will compare an applicant’s condition to its 
own medical guide, called the Blue Book. The Blue Book 
will list exactly how severe an applicant’s condition must 
be in order to be eligible for disability benefits.

Hearing loss is listed in both the childhood and 
adulthood versions of the Blue Book.

Qualifying as an Adult with Hearing Loss
For adults with hearing loss not treated by cochlear 
implantation, you will need to show one of the following:

1. You have an average air conduction hearing threshold 
of 90 dB or greater in your better ear. You also must 
have an average bone conduction hearing threshold of 
60 dB or greater in the better ear. OR:
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2.  You have a word recognition score of 40 percent  
or less in your better ear. This is determined by  
using a standard list of phonetically balanced  
single-syllable words.

If your hearing loss has been treated with cochlear 
implantation, you will be considered medically disabled 
for one year after the implantation. After one year, the 
SSA will review your case. If you have a word recognition 
of 60 percent or less determined using the HINT 
(Hearing in Noise Test), you will still be considered 
medically disabled.

Qualifying as a Child with Hearing Loss
If you are applying on behalf of a child with hearing loss, 
you will find that medical qualification is very similar to 
that of adults. 

Without cochlear implantation, children under the 
age of 5 will need to have an average air conduction 
hearing threshold of 50 dB or greater in their better 
ear. Children between the ages of 5 and 18 without 
a cochlear implant will need to have medical records 
showing one of the following:

1.  An average air conduction hearing threshold of  
70 dB or greater in the better ear, plus an average 
bone conduction hearing threshold of 40 dB  
or greater.

2.  A word recognition score of 40 percent or less in 
the better ear, determined by using a standard list of 
phonetically balanced single-syllable words.

3.  An average air conduction hearing threshold of 50 dB 
or greater in the better ear, plus a marked difficulty in 
speech and language.

If your child has a cochlear implant, he or she will be 
considered medically disabled until age 5 or one year 
after implantation, whichever date is later. After your 
child turns 5 or one year passes since implantation, a 
word recognition score of 60 percent or less on the 
HINT (HINT-C for children) will be needed to continue 
to receive benefits. 

Qualifying Without Meeting a Blue  
Book Listing
If your hearing loss does not meet a Blue Book listing, 
you might still be able to receive disability benefits. Many 
people qualify through a medical vocational allowance. A 
medical vocational allowance means that you do not have 
a condition that “medically qualifies” under the Blue 
Book, but your condition does prevent you from doing 
any work that you are qualified for.

An older applicant with hearing loss will have a  
much easier time getting approved for disability benefits 
when compared with a young applicant. This is because 
older employees are typically harder to retrain, especially 
if they have not gone to college or had any form of 
secondary education.

Example: Jane is a 62-year-old employee at a 
telemarketing company. She never went to college and 
has worked at the same company for 30 years. She has 
experienced hearing loss for years, and now is at the 
point where she can no longer communicate with people 
over the phone. Because she’s never held any other job, 
does not have any other relevant work experience, and 
does not have a college degree that could be applied 
to another field, she could be approved for disability 
benefits through a medical vocational allowance.

Applying for Social Security Disability Benefits
The first step for any disability applicant should be to 
visit the SSA website (ssa.gov). The SSA has guidelines 
outlining exactly what paperwork 
you’ll need to apply, from your own 
work history and tax documents to 
doctors’ records.

If you are applying for SSDI, you 
can complete the entire application 
online as well. This is the easiest way 
to apply for disability benefits, as you 
can save your application and return to 
finish it at a later time.

If you are applying for SSI for 
yourself or on behalf of your child, you 
will need to schedule an appointment 
with your local SSA office. There are multiple offices in 
every state, so there is likely one nearby. 

If you have not had an air conduction threshold test, 
HINT test, or any other SSA-recommended examinations 
performed, it is wise to speak with your audiologist and 
have one done. The more medical records you have, the 
better your chances of approval. 

Deanna Power is the director of outreach 
for Disability Benefits Help, an independent 
organization dedicated to helping people 
of all ages get the assistance they need. She 
specializes in helping applicants determine if 
they medically qualify for disability benefits. 

If you have any questions on this information or how to 
qualify for Social Security with hearing loss in general, 
Deanna can be reached at drp@ssd-help.org.

The more 
medical 
records you 
have, the 
better your 
chances of 
approval.
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When a Complaint Means More Than  
Just Complaining: The Continuing Saga
B Y  L I S E  H A M L I N

I
n the May/June 2014 issue of Hearing Loss Magazine, 
we set our sights on helping you—the consumer—to 
understand and recognize the great work the Federal 
Communications Commission (FCC) is doing to 

ensure accessibility in general, and specifically access 
to better quality captioning. And we asked you do to 
something; we asked you to complain when captioning 
was inadequate and to send a compliment when they 
were well done. 

We failed miserably. A look at the reports on the 
FCC website regarding complaints sent in or called 
in shows that plenty of people do complain. From 
January–October 2017 a total of 278,958 complaints 
were lodged with the FCC. That is not an insignificant 
number. But a closer look reveals that most people 
who complain are not those with issues about access: 
201,000 (72 percent) of the complaints were about 
phone billing, availability and equipment, and 159,000 
that came in were regarding unwanted telemarketing 
(no surprise there). On the other hand, a paltry 509 
(0 percent!) were in relation to accessibility. More 

complaints come in about radio interference issues than 
about accessibility issues. Seriously! 

If we failed so miserably the first time, you might be 
wondering why we are coming back to you with another 
request to file complaints. Good question. The answer: 
because it’s important. Really, really important.

HLAA advocates for access for people with hearing 
loss all the time. The FCC tops our list of federal 
agencies we work with. We work with the FCC because 
what they do has the potential to impact how we watch 
television, how we have access to the telephone and how 
we view the internet. These modes of communication are 
hugely important to so many of us that we have made it a 
priority to be there to represent you.

For example, on October 26, 2017, the FCC 
released an Order to update its requirements for hearing 
aid compatibility and volume control on wireline and 
wireless telephones. The Order adopts a revised volume 
control standard for wireline handsets to provide a 
more accurate measurement of voice amplification. It 
requires that within three years all wireless handsets 
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newly certified as hearing aid compatible (HAC) must 
include volume control suitable for consumers with 
hearing loss. It also reminds manufacturers and service 
providers of existing outreach obligations to ensure that 
consumers are informed about the availability of hearing 
aid compatible phones.

This is great news. We have worked on this issue 
for a long time, and now the fruits of our labor are 
starting to show. It means you should be able to find 
more HAC wireless phones that also provide the kind 
of volume control you need. We applaud the FCC staff, 
FCC Chairman Pai and all the FCC commissioners for 
ensuring that people with hearing loss have greater access 
to phones. We are thrilled. 

Also in October I visited the FCC with our technical 
advisor, Linda Kozma-Spytek from the Deaf and Hard 
of Hearing Technology Rehabilitation Engineering 
Research Center (RERC) at Gallaudet University, and 
Claude Stout, executive director of Telecommunications 
for the Deaf and Hard of Hearing. In September 2017 
the FCC approved a Notice of Proposed Rulemaking 
(NPRM) that asks whether the FCC should end rules 
requiring rural providers of wireless phones (such 
as Bluegrass Cellular in Kentucky or Chat Mobility 
in Iowa) to file reports with the FCC showing just 
how many of the phones they offer are hearing aid 
compatible. In the NPRM the FCC asks if consumers 
can find information about HAC phones online or 
in a store. They also ask whether they can depend on 
consumers filing complaints to ensure that the service 
providers are in compliance. 

We checked the websites of some of the rural 
providers to see just how good their information was. 
What we found didn’t wow us, and it doesn’t bode 
well for consumers who want accurate, up-to-date 
information about what their service providers have 
available. Some websites were difficult to navigate, using 
search terms that were almost impossible to figure out, 
or that had no search terms at all for HAC information. 
Still others had lists of HAC phones, but when you 
checked to see if the phone was still being offered, they 
were nowhere to be found. There were some good sites, 
however, so it proved this is not an impossible task. And 
we also saw that the same service providers were able to 
file full, complete accurate reports with the FCC. 

HLAA is not opposed to eliminating or easing rules 
if those rules are no longer needed. But when the only 
source of reliable, accurate information is the reports 
these service providers file with the FCC, then those 
reports should always be publicly available. 

We also explained to the FCC Commissioner’s staff 
that they would not be able to depend on consumer 
complaints for information, because not enough 
consumers file complaints. Consumers do bring their 
complaints to HLAA and we relay those to the FCC, but 
the Commissioner’s staff made it clear they want to hear 
directly from consumers. Each consumer who raises his 
or her voice will be—and should be—heard. It really is 
important to file complaints. 

So, I turn to you once again. I think you can do  
it. File those complaints—it isn’t all that hard. 

Lise Hamlin is the director of public policy at HLAA.  
She can can be reached at lhamlin@hearingloss.org.

How to File a Complaint with the FCC
Filing a complaint with the FCC is not only 
simple, but there are several ways you can 
do it: 
n	 Online: consumercomplaints.fcc.gov/

hc/en-us 
n	 Toll-free Voice: 888.CALL.FCC 

(225.5322)
n	 Toll-free TTY: 888.TELL.FCC (835.5322)
n	 ASL Videophone: 844.4FCC.ASL 

(432.2275) or 202.810.0444
n	 Para presentar una queja en español, 

llamar al: 888.CALL.FCC (888.225.5322)
n	 U.S. Mail:  

Federal Communications Commission 
Consumer & Governmental Affairs 
Bureau, Consumer Complaints 
445 12th Street, SW 
Washington, D.C. 20554

n	 Fax: 866.418.0232 (fax the completed 
complaint form, which can be 
downloaded from the FCC website at 
consumercomplaints.fcc.gov/hc/en-us)

For more information, visit the FCC website 
at FCC.gov. 
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Personal Safety Training for People with 
Hearing Loss 
B Y  J O S E P H  J .  M A R C H E S E

I have been involved in emergency preparedness and 
planning training since the early 1980s and I am 
continually surprised by the lack of knowledge and 
misconceptions the general public has about emergency 

situations. This might be due to a lack of awareness 
regarding the potential impact of emergencies and 
disasters, or that people just don’t think about these 
things until they are at their front door. 

While a lack of preparedness is most certainly 
detrimental to the hearing population, it can be 
devastating to those who have hearing loss. Even for 
everyday situations at home, at work or while driving, 
the ability to hear warning signs of danger (such as 
approaching emergency response vehicles, alarms and 
public address announcements, gunshots, explosions, 
etc.) can place those with hearing loss at an extreme 
disadvantage. We must also consider that large-scale 
natural disasters can result in extended power outages, 
lack of medical services and damage to an individual’s 
assistive listening devices and can extend  
our vulnerabilities well beyond the  
actual incident.

I’ve had the opportunity to 
train emergency planners and 
first responders in most of 
the 50 U.S. states and in 30 
foreign countries on this 
topic. With every training 
presentation I give there are 
valuable survival stories and 
tips offered by participants 
that I am able to share  
with others. 

I have examined many 
emergency response plans and 
conducted numerous training 
sessions and there is one critical  
piece missing in most of them, 
maybe because it affects me on 

a personal level. That is, it is very rare that those plans 
address the contingencies of working with the deaf and 
hard of hearing population. 

So this begs a question: who is responsible for your 
safety? The answer should be clear—you are! Whether 
you have hearing loss or not, there is no one—no one—
who is responsible for your safety except you. Making 
the assumption that help is ready and waiting or on the 
way could have dire consequences. It is essential that 
people with hearing loss make the effort to develop a 
personal safety plan and practice personal safety habits 
that can help them survive disasters and other  
dangerous situations.

As a person who depends on a cochlear implant to 
hear, I am committed to ensuring that our community 
of deaf and hard of hearing people is adequately 
prepared for emergency situations. For this reason I 
have applied my emergency planning 
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knowledge to develop a training workshop entitled 
Personal Safety Training for the Deaf and Hard of 
Hearing. The workshop focuses on everyday as well 
as disaster-related situations that can present specific 
threats to personal safety and security for those who are 
deaf, use hearing aids, Bahas or cochlear implants. 

There are three phases to the training: 

n	 Phase 1: Raising Awareness—learning to identify 
threats to personal safety

n	 Phase 2: Basics of Emergency Planning—developing 
a personal emergency plan

n	 Phase 3: Specific Personal Safety Strategies—tips  
for specific incidents and for those who are deaf or 
hard of hearing. 

There is also a segment that deals with non-disaster 
critical situations, including crime victimization, acts of 
terrorism and specific strategies for survival. 

In order to get people to take emergency planning 
seriously, it is important to get them working on the plan 
in the workshop. So a key takeaway of this workshop is a 

structured outline with a to-do list. Thus, Phase 2  
of the training is used to facilitate this process and 
is an adaptation of the FEMA (Federal Emergency 
Management Agency) model. The elements of a personal 
emergency plan include:

n	 Prevention—proactive steps to prevent the incident 
from occurring 

n	 Mitigation—steps taken to lessen the impact of an 
incident if and when it occurs

n	 Response—utilizing the planned resources, getting 
or providing assistance and acting in a manner that 
removes you and others from the dangers of  
a situation 

n	 Recovery—situations caused by an incident which 
involve long-term recovery, such as loss or damage 
to infrastructure, personal dwellings or critical 
equipment—even mental health issues (PTSD)  
are addressed.

It is important to emphasize that a personal 
emergency plan is not something to put off until you 
have some spare time. By then it could be too late. 
A lack of awareness and knowledge about emergency 
procedures leaves people having to “shoot from the hip” 
as an incident unfolds. This can severely impact one’s 
ability to survive a situation. So the key to emergency 
planning is to anticipate disaster and plan in advance for 
it. Doing so eases the burden before, during, and after  
the incident. 

In closing I should mention that Pat Mirza, 
president of the HLAA Albany Chapter, has been a 
staunch advocate for this type of training. Her vision 
and concern regarding the safety and needs of people 
with hearing loss is second to none. Her timing of the 
workshop for the Albany Chapter was impeccable—
it took place in September 2017 after several major 
hurricanes. That factor alone had chapter members 
paying very close attention. 

Joe Marchese is a retired deputy director of criminal  
justice for the New York State Division of Criminal Justice 
System, and a cochlear implant recipient. He has trained 
and provided consultant services to numerous criminal 
justice agencies, public schools, and private sector businesses 
on emergency planning. He has also authored several 
professional articles and manuals on the topic. Joe holds a 
bachelor’s degree in Police Science from John Jay College of 
Criminal Justice and a master’s degree in Public Affairs 
from the State University of New York at Stony Brook.

The Personal Safety Training 
Workshop for HLAA Chapters
Joe Marchese is offering his Personal 
Safety Training for the Deaf and Hard of 
Hearing workshop to HLAA Chapters 
nationwide. The workshop can be 
delivered in several formats that range 
from a one-hour keynote speech to a two-
hour workshop (his most requested). 

Joe is also offering a full-day train-
the-trainer workshop for state chapter 
organizations that are interested in 
building their emergency training 
capacity for their local chapters’ 
members. 

You can contact Joe by email at 
jjmtrainer@aol.com or by phone at 
518.505.5078 for more information or to 
make arrangements for him to hold the 
Personal Safety Training Workshop for  
your chapter.
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Minneapolis: A Charming City by Nature 
B Y  N I A Z  S I A S I

T
he most exciting event of the year is almost here and 
we can’t wait to celebrate, learn, interact, and most 
importantly, enjoy our time together in a city of 
gleaming skyscrapers set amid glittering lakes. 

Registration—Get Your Early-bird Rates Now! 
Early-bird registration rates are in effect until March 31 
so be sure to either register online at hearingloss.org/
content/registration or by using the registration form on 
page 35. 

Workshops—New Track This Year
All sessions and workshops will have CART and hearing 
loops, making HLAA2018 Convention the most hearing 
accessible educational event in the country. Speakers 
will present workshops that focus on an array of topics, 
including advocacy, hearing assistive technology, living 
with hearing loss, hearing aids and cochlear implants, and 
a new track this year—hearing loss in health care settings. 

There will be sign language interpreters for the 
plenary sessions (Opening Session and An Evening 
with Mandy Harvey) and are available by request for 
workshops and West Side Story at the Guthrie Theater. 
Send requests to convention@hearingloss.org by June 1. 

Award Ceremonies
We are mixing it up this year with two separate awards 
ceremonies!

n	 State and Chapter Awards Reception & 
Ceremony—Wednesday, June 20: This evening 
event will honor state and chapter leaders across the 
country who work hard to make a difference in their 
communities and their dedication to HLAA. 

n	 National Awards Breakfast and Ceremony—
Thursday, June 21: The remainder of the awards 
will be presented at the National Awards Breakfast 
and Ceremony on Thursday morning. These awards 
are given to individuals and organizations who have 
done honorable work in the hearing loss community. 

Get Acquainted Party 
Thursday, June 21

What’s an HLAA convention without the opening night 
party? Pack your dancing shoes and get ready to reunite 
with old friends and make new ones during our annual 
Get Acquainted Party! There will be entertainment, light 
fare and a cash bar. 
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Research Symposium, Listening in Noise 
Friday, June 22, 9 a.m.–Noon 

Hearing/listening in noise is often identified as the 
number one difficulty for people with hearing loss. A 
great deal of research has been done on this topic by 
hearing aid manufacturers, audiologists, psychologists, 
neurobiologists, audio engineers, and others. This 
symposium, presented by top professionals in the field, 
will focus on noise reduction/cancellation circuitry in 
hearing aids and cochlear implants. The speakers will 
discuss the current and future direction of solving the 
issue of hearing in noise.

n	 Andrew J. Oxenham, Ph.D., professor in the 
Departments of Psychology and Otolaryngology at 
the University of Minnesota and scientific co-chair  
of the Center for Applied and Translational Sensory 
Science (CATSS), will serve as moderator of the 
symposium. 

Other presenters include:

n	 Evelyn Davies-Venn, Ph.D., Au.D., assistant 
professor in the Department of Speech and Hearing 
Sciences at the University of Minnesota, director of 
the Sensory Aids and Perception Lab.

n	 Norman Lee, Ph.D., postdoctoral research associate, 
College of Biological Sciences, Department of 
Ecology, Evolution and Behavior at the University of 
Minnesota. 

n	 Nima Mesgarani, Ph.D., associate professor of 
the Neural Acoustic Processing Lab, Department 
of Electrical Engineering and Neurobiology and 
Behavior Program at Columbia University.

n	 DeLiang Wang, Ph.D., professor in the Center for 
Cognitive and Brain Sciences and the Department 
of Computer Science and Engineering at Ohio State 
University.

An Evening with Mandy Harvey
Friday, June 22

This is for all of you music enthusiasts 
out there! Mandy Harvey is an 
award-winning singer, songwriter 
and motivational speaker who 
happens to have a hearing loss. You 
might remember Mandy from our 
Convention in Milwaukee in 2010 
or from Season 12 of “America’s 
Got Talent,” where she was one of 
the top five finalists. Along with her 
band, Mandy Harvey will delight the 
audience at HLAA2018 Convention 
with her soulful voice and charming personality.

West Side Story at the Guthrie Theater
Saturday, June 23

Minneapolis is home to the third largest theater market 
in the United States, just behind New York and Chicago. 
The Guthrie Theater, with its contemporary design, 
offers a wonderful experience and excellent theatrical 
production for its attendees. You won’t want to miss 
this! The performance will be looped and captioned, and 
sign language interpreters will be available by request. 
Transportation to and from the Guthrie Theater will  
be provided. 

Mandy Harvey

Evelyn Davies-Venn, 
Ph.D., Au.D.

DeLiang Wang, 
Ph.D.

Nima Mesgarani, 
Ph.D.

Andrew J. Oxenham, 
Ph.D.

Norman Lee, Ph.D.
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For reservations, go to aws.passkey.com/go/
HLAAMPLS18 or call 612.370.1234 and say that you 
are with the HLAA2018 Convention group. Deadline 
for reservations is May 29. 

Niaz Siasi is the HLAA meeting  
planner. She can be reached at  
nsiasi@hearingloss.org.

Fun Facts About the City of Lakes: 
n	 Minneapolis’ skyway system connects 52 

downtown blocks, making it possible to eat, 
work and shop without having to step foot 
outside. 

n	 Minneapolis was the hometown of late pop 
star Prince. You can experience Minneapolis 
through Prince’s eyes by visiting the home 
featured in the movie Purple Rain (Prince later 
bought the home), his favorite hangout spot, 
Dakota Jazz Club (down the street from the 
Hyatt), First Avenue, Paisley Park, and more. 

n	 The Minneapolis Sculpture Garden is the 
largest urban sculpture garden in the country.

n	 The Mall of America, the largest shopping mall 
in the country, is the size of 78 football fields.

n	 On Nicollet Mall there is a statue of Mary Tyler 
Moore which pays homage to the legendary 
1970s sitcom, “The Mary Tyler Moore Show.” 
The statue is located where producers filmed 
the show’s opening sequence (when Mary 
Richards throws her hat up in the air). 

HLAA2018 
convention

HLAA2018 Convention
June 21–24

Hyatt Regency Minneapolis 
1300 Nicollet Mall, Minneapolis, MN 55403

Scholarships Available 
Application deadline: February 28

Are you an HLAA member who’s never been to an 
HLAA Convention? If so, you are eligible to apply for 
the Rocky and Ahme Stone Endowment Scholarship. 
Scholarships include a full-activity registration package 
and $500 toward expenses. The HLAA Board of 
Trustees will select one recipient of this scholarship 
and HLAA staff will consider the remaining applicants 
for other available scholarships. HLAA strives to award 
scholarships to all who apply. Visit the Convention page 
(hearingloss.org/content/convention) for more details 
and the application/nomination form. Application 
deadline is February 28.

Host Hotel: Hyatt Regency Minneapolis
1300 Nicollet Mall, Minneapolis, MN 55403

Single Occupancy:  ................................... $195
Double Occupancy:  ................................. $195
Triple Occupancy:  ................................... $220
Quadruple Occupancy:  ............................ $245
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HLAA2018 
convention

Early-bird Registration Deadline: March 31, 2018
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HLAA2018 
convention
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New Online Support Center for  
Older Adults with Cochear Implants 

K
DH Research & Communication (KDHRC) is an 
Atlanta-based organization that creates programs 
and designs evaluations to improve the health of 
youth, families, and communities.

KDHRC, in collaboration with HLAA, is developing 
the online Cochlear Implant Support Center: Resources 
for Older Adults. The Cochlear Implant (CI) Support 
Center will be an innovative and practical web-based 
resource to help older adults with CIs:

n	 improve their communication skills

n	 develop skills to effectively use their CI

n	 manage challenging hearing environments.

The support center will also include information for 
family members and friends of older adults with CIs. 

Once complete, KDHRC will evaluate the CI 
Support Center with older adults with at least one 
cochlear implant and family members or close friends of 
older adults with at least one cochlear implant. 

We Need Your Help!
We need your input and participation in the development 
and evaluation of the CI Support Center. We will 
regularly send out email updates on the project, 
opportunities for participation, and in-person events to 
talk about the project. 

Interested?
If you are interested in finding out more about the CI 
Support Center and to complete the interest form go to 
bit.ly/interestfm. 

Contact Melody Simpson at msimpson@kdhrc.com or  
404.968.8013 (call or text) if you have any questions.

Connect with KDH online:
n	 Website: kdhrc.com
n	 Facebook: facebook.com/kdhresearch 
n	 Twitter: twitter.com/kdhresearch 
n	 More CI resources on Facebook:  

facebook.com/CochlearImplantResources 
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A Look Back at the 2017 Walk4Hearing
B Y  R O N N I E  A D L E R  A N D  A N N  R A N C O U RT 

walk4hearing

T
he 2017 Walk4Hearing brought out almost 10,000 
walkers, 175 alliances and more than 780 teams to 
one of the 20 Walks throughout the country. And 
even though every walker at every Walk shares a 

common goal—to bring the community together to raise 
awareness of hearing loss—no two Walks are the same. 
So we thought we’d take a few minutes to reflect back on 
2017 and share highlights of some of the Walks. 

The year started with a stormy weekend at the 
Westchester/Rockland Walk4Hearing that brought 
high winds and pouring rain. Yet spirits were running 
high and people still showed up and walked. And even 
after the Walk ended, people stayed and danced under a 
pavilion with music from a local DJ.

The Milwaukee Walk4Hearing welcomed our 
National Premier Sponsor, CapTel Captioned 

High winds and pouring rain were still no match for the determined walkers at the Westchester/Rockland Walk4Hearing. 

The Long Beach Walk4Hearing featured a tug-of-war and potato sack race
National Platinum Sponsor MED-EL hosted a 

BBQ picnic at the North Carolina Walk4Hearing.
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walk4hearing

2018 Walk4Hearing  
Dates and Locations

Dayton/Cincinnati, Ohio—May 12
Milwaukee, Wisconsin—May 12

Westchester/Rockland, New York—May 12
Hartford, Connecticut—May 19

Milford, Michigan—May 19
Long Beach, California—June 9

Littleton, Colorado—June 10
St. Louis, Missouri—September 22

New York City, New York—September 23
Buffalo, New York—September 30
Louisville, Kentucky—October 13
Cary, North Carolina—October 14

West Windsor, New Jersey—October 14
Washington, D.C.—October 20

Philadelphia, Pennsylvania—October 21
Mesa, Arizona—November 3

Dates to be announced
Brighton, Massachusetts

Chicago, Illinois
Houston, Texas

San Diego, California

Telephone, who had one of the highest corporate 
fundraising teams of any of the Walks.

Walkers got their competitive side on at the Long 
Beach Walk4Hearing, with a tug-of-war and potato  
sack race. 

Chicago and New York City kicked off the fall Walks 
in September. At the NYC Walk4Hearing, walkers were 
entertained by the Cheer NY team and raised more than 
$125,000. At the Chicago Walk4Hearing, it was a hot 
day warming up with Zumba, but walking along the 
waterfront made it all worthwhile. 

North Carolina welcomed our National Platinum 
Sponsor, MED-EL, who hosted a BBQ picnic for all 
attendees. 

While Houston had a rough year with Hurricane 
Harvey, the Walk went on. They prevailed and more than 
300 walkers came out to show their support. 

What a year for the Pennsylvania Walk4Hearing! They 
have the honor of being the top fundraiser of all the 
2017 Walks, raising more than $140,000! 

This year, three Walks smashed their fundraising goal. 
Two were new Walks—Buffalo and Kentucky. And, with 
outstanding support from the locals and sponsors, the 
New England Walk4Hearing shattered its goal as well! 
We’re looking forward to an amazing year in 2018 and 
hope to see you at one of our 20 Walks! 

Ronnie Adler is the director of the Walk4Hearing. She can 
be reached at radler@hearingloss.org.

Ann Rancourt is the national Walk4Hearing coordinator. 
She can be reached at arancourt@hearingloss.org.

The Long Beach Walk4Hearing featured a tug-of-war and potato sack race
The Kentucky Walk4Hearing was one of only three Walks to  

beat their fundraising goal.
Walkers were entertained by the Cheer NY team at the  

New York City Walk4Hearing.
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2017 Top Walkers 
Kiki Kuehnle ....................................................$26,139
Samantha Braverman and Alexa Kay .................$11,469
Ira Rubenstein .................................................$10,803
Steve Holtzman and Julia Byers  ......................$10,000
CapTel Employees .............................................$7,561
Ginny Torreso ...................................................$6,915 
Jim Saunders ......................................................$6,840
Gary Jacobson ...................................................$5,900
Michael W. Miles ...............................................$5,850
Evelyn Starr and Dan Traub ...............................$5,375
Layla Kunitz ......................................................$5,064
Shari Eberts .......................................................$5,050
Maisa Khair .......................................................$4,797
Decibel Therapeutics .........................................$4,754
Gloria Fan .........................................................$4,730
David and Jennifer Arfaa ....................................$4,614
Lauren Harman .................................................$3,900
Kris Trentacosti .................................................$3,882
Pam Dangovian .................................................$3,879
Joe Garin ...........................................................$3,735
Jessica Nin .........................................................$3,727
Kimberly Tha .....................................................$3,670
Karen Ratner .....................................................$3,480
Scott Lieberman ................................................$3,364
Lindsey DeVito .................................................$3,285
Arlene Romoff ...................................................$3,281
Grace Tiessen ....................................................$3,272
Katherine Bouton ..............................................$3,185
Jim Bedard ........................................................$3,107
Stacey Palker ......................................................$3,070
 

Congratulations to the 2017 Walk4Hearing 
Top Walkers and Teams!
Thousands of people came together and generously gave their time and money to support people with 
hearing loss through the 2017 Walk4Hearing, making it a huge success! We couldn’t have accomplished 
this without the support and dedication of all our national and local sponsors, volunteers, team 
captains, walkers, donors and alliances. We congratulate our top walkers and teams and thank each 
and every one of you who supported the Walk4Hearing in 2017. 

2017 Top Teams
Team Kiki .....................................Pennsylvania .. $27,260
Walk New York! ........................ New York City .. $23,360
Decibel Therapeutics .................. New England .. $21,054
Groovy Girls! ............................ New York City .. $11,469
L’audible .............................. Washington D.C. .. $11,163
The X-Factors ...............................Pennsylvania .... $9,974
Team Torreso ............................... Connecticut .... $9,640
CRM Audiology ........... Westchester/Rockland .... $9,002
Royal Oak Rowdies ...................... SE Michigan .... $8,861
CapTel & Friends ............................Milwaukee .... $8,741
Montco Marchers .........................Pennsylvania .... $8,682
REACH for the Stars ................North Carolina .... $7,535
Chesco Striders .............................Pennsylvania .... $7,439
Kentucky Hands & Voices .................Kentucky .... $7,034
Joey G’s Gang .......................... New York City .... $6,985
Soundbridge Supersonics .............. Connecticut .... $6,600
Sound Off for Hearing ........................ Chicago .... $6,555
AOSNY/Strivright .................... New York City .... $6,415
Buffalo Hearing & Speech Center .........Buffalo .... $6,372
Team ANA ...................................Pennsylvania .... $5,975
LA Stars .........................................Long Beach .... $5,837
Listless .......................................... Connecticut .... $5,564
Ear We Are Again ....................... New England .... $5,375
The Center for Hearing and Speech ... Houston .... $5,258
Team Lexi.....................................New Jersey ....$5,125
Team Layla ....................................... Chicago ....$5,064
Hear4Tomorrow ................................Buffalo ....$5,055
Cleary School for the Deaf ...... New York City ....$5,009
Knowles .............................................. Chicago .... $4,797
Sound Start Babies ..........................New Jersey .... $4,760

Tallies are as of press time
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corporate partner

Lifetone Technology—What If Your  
Smoke Alarm Doesn’t Wake You Up?

M
ore than 385,000 fires occur in the home each 
year, tragically leading to over 2,500 fatalities. 
Most of these fatalities occur during the 
overnight hours when a person’s response time 

is delayed due to sleep. This problem is magnified if you 
have a hearing loss.

The risks of a fire are too costly to ignore. At 
Lifetone Technology, we have identified three common 
problems with smoke alarms people with hearing loss 
experience that expose them to increased risk during fire 
emergencies. 

Problem #1—Smoke Alarm Frequency 
The issue is frequency, not volume. Standard smoke 
alarms emit a 3,200 Hz alert which is too high for people 
with high-frequency hearing loss to hear. The National 
Fire Protection Association found the optimal frequency 
for hearing a smoke alarm to be 520 Hz because it 
creates a reverberating baritone sound.

Problem #2—Smoke Alarm Distance
By law, smoke alarms are required to be placed in every 
bedroom and on every floor of a home. But if your 
smoke alarm is located in a distant area of your home 
from where you are sleeping it could cause a loss of 
effectiveness because of the physical barriers the sound 
must travel through. This is especially true in multi-level 
homes and loud environments. 

Problem #3—Hard of Hearing
If a person is deaf or hard of hearing, an audible alert of 
any kind can go unnoticed. This problem is commonly 
combated with the incorporation of a strobe light on the 
alarm, but several studies suggest more than 66 percent 
of hard of hearing sleepers do not awaken to strobe 
lights. This is because the lights rely heavily on people 
facing the alarm when they sleep.

Lifetone’s Solution
At Lifetone, we have created 
a patented product that is 
scientifically proven to be the most effective device to 
wake you up during a fire emergency. Our Hearing 
Loss Alarm Clock (HLAC) solves these three common 
problems by pairing with your existing smoke alarms, and 
once paired, uses four alerting methods to effectively wake 
you up during a fire emergency as it rests by your bedside 
and functions as an everyday vibrating alarm clock.

Our Four Methods:
1. Audible Alerting—Our patented technology 

converts the high-pitched 3200 Hz alert signal to the 
optimal 520 Hz frequency for awakening someone.

2. Tactile Alerting—A vibrating bed shaker placed 
under a mattress or mattress pad physically alerts the 
least responsive of sleepers. 

3. Audible Announcing—A loud 85 decibel baritone 
voice alerts (“Fire! Get out!”) in English and Spanish 
as it rests beside the user’s bed.

4. Visual Notification—The display 
flashes “FIRE” in bright orange 
repeatedly.

Since most people cannot 
hear their smoke alarms when 
they are asleep, it is up to 
you to make sure you will hear and respond when a 
fire emergency occurs. Our Hearing Loss Alarm Clock 
incorporates the four alerts needed to wake you up, so 
you can sleep safely knowing you will hear and respond 
to the smoke alarms in your home. The risks of a fire 
are too costly to ignore, so take the time to learn more 
at lifetonesafety.com to see if the HLAC can help you 
protect yourself and your loved ones. 

Lifetone Technology is a Corporate Member of HLAA. All Corporate Members receive space in Hearing Life to 
talk about their product or service and how they work with people with hearing loss. 
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featured products

Feature Your Product Here!
Featured Products listings are available for $500. 
All placements are first-come, first-served and 
will be limited to one placement in each issue. All 
annual advertisers will receive one complimentary 
placement. Discounts do not apply for multiple 
placements. HLAA reserves the right to edit 
submissions for Featured Products to ensure 
grammatical accuracy.

Mention of goods or services in articles or 
advertisements does not constitute Hearing 
Loss Association of America endorsement, nor 
should exclusion suggest disapproval.

CapTel Captioned Telephones
Give the gift of confidence over the phone with a 
CapTel® Captioned Telephone! Ideal for people 
with hearing loss, the CapTel phone shows 
captions of every word spoken to you over the 
phone. CapTel users can listen and also read the 
captions on the CapTel display screen.

CapTel works with a free captioning service 
to transcribe everything the person on the other 
end says into captions. There are no monthly fees, 
no service agreements, and your monthly phone 
bill doesn’t change. Only CapTel offers several 
models to choose from, including contemporary 
touchscreen options and traditional telephone styles.

All CapTel phones include a large display 
screen, adjustable font sizes and colors, and a 
built-in answering machine that shows captions of 
your messages. CapTel gives your loved one the 
confidence to reconnect over the phone, knowing 
they won’t miss a word!

To order the perfect gift for your loved one 
with hearing loss, visit captel.com. 

CaptionCall Captioned Telephones
CaptionCall is designed to help people with hearing 
loss use the phone to stay socially connected with 
loved ones, conduct important business, and best 
of all, maintain confident communications for a 
longer, happier, healthier life.

The CaptionCall phone offers amplification 
and superb sound quality while displaying 
smooth-scrolling captions of what is being 
said to you on a large, easy-to-read screen. 
Plus, CaptionCall is FREE with a professional 
certification form from a professional qualified to 
evaluate hearing loss.

With CaptionCall, you can:

n	 Save captions from conversations for  
future review

n	 Add contacts for fast, easy dialing

n	 Caption your voicemail or answering  
machine messages

n	 Set the screen to flash as a visual ringer

When you get CaptionCall, you get the most 
recommended captioned telephone solution by 
hearing care professionals. You also receive free 
installation, free hands-on training, and free 
customer support.

To learn more about CaptionCall, visit 
captioncall.com or call 877.557.2227. 
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Visit medel.com for more details.

Have you been told you have too much hearing for a cochlear 

implant? Electric Acoustic Stimulation is the combination of two

technologies: a cochlear implant for the high frequencies,

and acoustic amplification for the low frequencies.

The new SYNCHRONY EAS System combines the lightweight

SONNET EAS Audio Processor with the unparalleled MRI

safety* you get with the SYNCHRONY Cochlear Implant.

Together, the two technologies cover the full range of hearing.

SYNCHRONY EAS System

SYNCHRONY Cochlear Implant is approved for MRI scanning at 1.5T and 3.0T without magnet removal. Please ensure that all 
conditions described in the IFU for scanning are followed. For MRI scanning instructions and information on potential risks  
and contraindications relating to implantation, please visit www.medel.com/us/isi-cochlear-implant-systems/

SYNCHRONY EAS SYSTEM

LIFE IS FULL OF  
HIGHS AND LOWS
YOU DEFINITELY  
WANT TO HEAR IT
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