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MT22: HD Rate

MarkeTrak2022 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



MT22: Demographics

MarkeTrak2022 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



MT22: Adoption

MarkeTrak2022 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.
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MT22: Adoption

MarkeTrak2022 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.
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MT22: Adoption by Age

MarkeTrak2022 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.
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MT22: Years to Take Each Step

MarkeTrak2022 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.
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MT22: Sources of Information

MarkeTrak2022 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



MT22: Social Media
HA Owners:

• Facebook
• Instagram

Non-owners:
• TikTok
• Facebook

PSAP
• Instagram
• All social media sites

MarkeTrak2022 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



MT22: Motivations

MarkeTrak2022 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



MT22: HCP Satisfaction

MarkeTrak2022 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



MT22: Device Satisfaction

MarkeTrak2022 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



What Has Changed 
Since MT22?



Regulatory Changes
OTC Hearing Aid rule effective in October 2022



Policy/Political Changes 
• Medicare Advantage provision of hearing health benefits, including 

professional services and hearing aids

• State-level minimum coverage requirements

• Changing Administrations and political control that drives policy, 
including coverage, research, and early detection and identification



Amplified Awareness 

• Education and awareness campaigns 
promoting hearing health, sponsored by 
professional associations, consumer groups, 
and industry/manufacturers

• New market entrants and innovations

• Increased media coverage of the importance of hearing health and available 
treatment options following publication of the OTC hearing aid rule



MARKETRAK 2025
(MT25)



MT25

1,173

1,782
Non-
Owner

Part-2:
Sample of those with self-reported hearing 
difficulty provide insight about the journey

n=2,955

Part-1:
National sample (aligned with Census)   

42,982 
Individuals

16,148 
Households



2015
• Hearing aids

2019
• Hearing aids purchased through a professional
• PSAPs

2022

• Hearing aids (in-person, remote and self-fitting)
• Implants
• PSAPs & earbuds w/ HI features  

2025

• Hearing aids (traditional, OTC, etc.)
• Implants
• Other devices & earbuds w/ HI features

MT25: What’s Changed



MT25: Hearing Difficulty Rate
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Self-Reported Hearing Difficulty Over Time

MarkeTrak2025 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.
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MT25: Adoption
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MarkeTrak2025 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



MT25: Adoption Over Time
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MT25: Wear Metrics
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MT25: Degree of Hearing Loss
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MT25: Degree of Hearing Loss cont’d
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Key BHI Hearing Check Items 
Top-2 Agreement  - 5-point scale

(when not using HA or other device)

Traditional HA 
(n=1008)

OTC HA 
(n=136)

I have trouble hearing conversations in a noisy background such as a restaurant 90% 89%

Family members and friends have told me they think I may have hearing loss 79% 84%

I have trouble following the conversation when 2+ people are talking  80% 78%

I have trouble understanding audio content on TV, social media and so on  77% 72%

I have trouble understanding the speaker in a large room such as a meeting  73% 65%

I get confused about where sounds come from 46% 51%

MT25: Motivations

MarkeTrak2025 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



MT25: Sources of Information
Info sources/searched: Traditional HA (n=1008) OTC HA (n=136)

Discussion with or info from a medical/hearing care professional  59%* 33%

Online search / website / online message 22% 53%*

Input from family, friends, coworkers, hearing aid owners, etc.) 28% 33%

Insurance provider/Medicare/Medicaid 21% 26%

Info/article about hearing loss/hearing aids, etc. 17% 30%*

Advertisement (radio, TV, paper, etc.) 9% 24%*

Store provided / sent info 16% 23%

Social media 5% 15%*

Info event about hearing loss and/or hearing aids/devices 5% 14%*

Did not search for/get information on hearing aids beforehand 14%* 4%

MarkeTrak2025 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



MT25: Reasons to Make Next Step
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MarkeTrak2025 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.
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MT25: Coverage
Level of Coverage

(HA Owners with Coverage (n=719)) 

Sources of Coverage 

- multiple responses allowed -

Full with no co-pay or 
deductible

34%

Full with a co-pay 
or deductible

25%

Partial 
37%

Other
4%

7%

7%

11%

22%

22%

12%

11%

17%

35%

35%

0% 20% 40%

Other (union, employer, family or other)

Medicaid (e.g., Medi-Cal, MassHealth)

Military / VA

Insurance or HMO (e.g., TruHearing, UHG
Hi Innovations, Epic, CareCredit)

Medicare Advantage

Owners With Coverage (n=719)

MarkeTrak2025 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



MT25: Expectations

Top-3 Box % 
(met or exceeded) 
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MarkeTrak2025 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



MT25: Engagement
Top-2 Box %
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MT25: The Why
 The main reason is an improved social life, followed by better mental/emotional health and better 

work performance. 
 The ratings are similar across both HA categories.  

Yes
66%

No
34%

Should have Gotten HA Sooner
(HA Users | n=1130)

19%

17%

29%

34%

57%

0% 20% 40% 60% 80% 100%

Missed out in some way

Less fatigue in the evening

Better performance at work

Better mental/emotional
health

Better social life

Reasons Should have 
Gotten HA Sooner

(Among those Wished Gotten HA Sooner | (n=751)

MarkeTrak2025 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



MT25: Next Purchase

16%

37%

27%

24%

6%

2%

9%

7%

33%

24%

9%

6%

0% 20% 40% 60% 80% 100%

OTC HA Owner  (n=136)
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Expected Timing of Next HA Purchase by Category
Within next year In 2-4 years In 5-7 years 7+ years No idea on timing No plans to (ever)

MarkeTrak2025 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



MT25: Plan to Purchase
• This chart shows the distribution of HA owners based on 

what category they currently have in combination with 
what category they plan to buy:

• The largest group, at seven in ten, are traditional HA 
owners who plan to purchase the traditional category. 

• The percentage of traditional HA owners who plan 
to purchase OTC next time is very small in 
comparison. 

• The next largest group, at one in ten, are OTC HA 
owners who plan to purchase the OTC category again. 

• Almost as many current OTC owners are leaning 
toward a traditional HA, however. 

Trad to Trad
69%

OTC to 
OTC
9%

Trad to 
OTC
5%

OTC to 
Trad
7%

Not sure of next 
category

10%

HA Category Consistency/Switching 
among HA Owners who Plan to 

Purchase in Next 3 years 
(n=468)

MarkeTrak2025 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



MT25: HCP Satisfaction
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MarkeTrak2025 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



MT25: How HCPs Help

A great deal
30%

Moderately
29%

Minimally
19%

Not at all
14%

Not sure
8%

How Much Would Have Likely Benefited 
From Having HCP Help

(OTC/No HCP Assistance (n=42*))

A great deal, 
67%

Moderately, 
24%

Minimally, 5%

Not at all, 1% Not sure, 3%

How Much Hearing Care Professional 
Helped

(Trad HA Owners Plus OTC w/ HCP Assistance (n=1070)) 

MarkeTrak2025 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



MT25: Hearing Aid Features
Rechargeable hearing aid which includes an integrated rechargeable battery 
that is never removed

Program button or switch to change the hearing aid response for different 
listening environments, like 'Restaurant', 'Outdoors', 'Phone', etc.

Directional, dual, twin, or multiple microphones for enhanced hearing in 
noisy situations

Telecoil for use with the telephone or for listening in public places that have a 
special 'hearing loop' sound system designed to communicate wirelessly with 
some hearing aids

Rechargeable batteries for hearing aids

Tinnitus masker, which masks or reduces the negative effects of tinnitus

MarkeTrak2025 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



MT25: Device Satisfaction

Top-3 Box %

82%

83%

76%11%

9%

9%

13%

8%

9%

18%

17%

17%

31%

30%

31%

28%

36%

35%

0% 20% 40% 60% 80% 100%

OTC HA (n=136)

Trad HA (n=1003)

Any HA (n=1168)

Overall Satisfaction by Category

  Dissatisfied (bot-3) 4 Neutral 5 6     7 Very Satisfied

MarkeTrak2025 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.



MT25: Implant Use

MT22 MT25

MarkeTrak2025 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.
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MT25: Age of Implant

MT22 MT25

MarkeTrak2025 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.
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MT25: Implant & Quality of Life
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MarkeTrak2025 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.
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MT25: Satisfaction with Implant

6% 13% 17% 27% 37%
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81%
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91%

MT25

MT22

MarkeTrak2025 © is the property of HIA. No information should be distributed, 
reproduced, or used in any manner without the express prior written consent of HIA.
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Innovations



FDA Search Page



FDA Product Codes for OTC and Prescription(RX) Devices 

368



OTC Software as a Medical Device
The term Software as a Medical Device is 
defined by the International Medical 
Device Regulators Forum (IMDRF) as 
"software intended to be used for one or 
more medical purposes that perform 
these purposes without being part of a 
hardware medical device."

The FDA refers to software functions 
that are device functions as “device 
software functions.” Device software 
functions may include 
“Software as a Medical Device (SaMD)” 
“Software in a Medical Device (SiMD).”



SCR – Software as a Medical Device



OTC SMD: Apple AirPods Pro



OTC SMD: Essilor Luxottica



Communications



Help Spread the Message 
of Hearing Health 











Questions?



Info@hearing.org

BetterHearing.org

bdobyan@hearing.org

drtompowers@comcast.net

mailto:bdobyan@hearing.org


Please scan the QR Code to access this 
workshop’s survey.

Your feedback is greatly appreciated!


	Understanding the 2025 Hearing Health Landscape
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	What Has Changed Since MT22?
	Slide Number 18
	Slide Number 19
	Slide Number 20
	MARKETRAK 2025�(MT25)
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	MT25: Coverage
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38
	Slide Number 39
	Slide Number 40
	Slide Number 41
	Slide Number 42
	Slide Number 43
	Slide Number 44
	Slide Number 45
	Slide Number 46
	Innovations
	Slide Number 48
	Slide Number 49
	Slide Number 50
	Slide Number 51
	Slide Number 52
	Slide Number 53
	Communications
	Slide Number 55
	Slide Number 56
	Slide Number 57
	Slide Number 58
	Slide Number 59
	Slide Number 60
	Slide Number 61
	Slide Number 62

